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To  Sales  Managers 


Many  a  Sales  Msuiager  has  been  up  against  the  same 
hard  problems  you  are  facing  now. 

Many  a  Sales  Manager  has  racked  his  brain  to  find  a 
way  to  swell  his  volume  of  Chicago  sales — without 


Many  a  Sales  Manager  has  sat  up  nights  to  figure  out 
new  plans  to  capture  this  rich  territory,  but  found  the 
selling  cost  too  high  to  leave  a  single  penny's  prof¬ 
it  for  his  pains. 

Many  a  Sales  Manager  has  given  up,  surrendered, 
moved  his  forces  out,  and  left  (me  of  the  fattest  and 
most  fertile  fields  in  all  the  world  to  his  competitors. 

And  yet,  it  isn't  hard  at  all  to  get  this  trade  if 
you  go  at  it  right. 

It  isn't  hard  if  you  CONCENTRATE  your  efforts 
on  the  fertile  land  and  skip  the  barren  spots. 

It  isn't  hard  if  you  spend  your  sales  promotion  dol¬ 
lars  ONLY  where  they'll  yield  you  golden  profits  in 
return.  It  isn't  hard  if  you  direct  your  salesmen’s 
energies  and  time  in  such  a  way  that  there  is  no  mo¬ 
tion  lost,  nor  precious  hours  wasted  in  shaking  trees 
that  never  had  persimmons  on  them. 


And  you  can  find  out  how  to  do  all  this  as  easily  as 
you  can  find  out  how  to  go  from  here  to  Kokomo. 

You  can  get  a  chart  that  will  show  you  how  to  save 
your  advertising  money  and  how  to  cut  down  sales 
expense— AND  AT  THE  SAME  TIME  BOOST 
YOUR  SALES. 

You  can  get  a  chart  that  will  show  you  the  exact  lo¬ 
cation  of  every  real  persimmon  tree  that’s  now  in 
bearing  in  the  whole  Chicago  territory. 

You  can  get  some  plain,  cold  facts  that  will  enable 
you  to  double  the  results  you  get  from  every  dollar 
spent  on  advertising  and  every  dollar  spent  on  sales- 


You  can  get  all  this  right  now,  today,  at  The  Tribune 
office  —  Merchandising  Service  Department — it’s 
waiting  here  for  any  Sales  Manager  or  Manufacturer 
who  wants  more  business  from  this  Chicago  terri¬ 
tory  and  WANTS  IT  AT  A  PROFIT. 

It’s  waiting  here  for  men  like  you  who  want 
RESULTS,  the  biggest  possible  results,  from  every 
dollar  that  you  spend — and  it’s  offered  to  you 
freely,  without  cost  or  obligation. 

Come  tip  and  get  it. 


QChf  CS^ljiijc'aoo  QCribtmc, 


The  World’s  Greatest  Newspaper 

(Trad*  Mark  Regiatered) 


Merchandising  Service  Department  —  5th  Floor  —  Tribune  Building,  Chicago 

Eaatem  AdTertuing  Office,  251  Fifth  Avenue,  New  York  City.  Pacific  Coast  Advertising  Office,  742  Market  St.,  San  Francisco 


1 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


In  Fort  Worth  It’s  The  Star-Telegram 
Over  35,000  Daily  Net  Paid 
Over  38,000  Sunday 

RECENT  A.  B.  C.  AUDITS  OF  FORT  WORTH  NEWSPAPERS 
FURNISH  INTERESTING  INFORM ATION  FOR  ADVERTISERS 

Be  sure  to  get  a  copy  of  these  audits  and  look  them  over  carefully — you  will 
find  some  interesting  and  valuable  information  which  will  be  of  service  to  you  in 
making  up  your  future  lists. 

AS  A  RESULT  OF  THESE  AUDITS 
THE  STAR-TELEGRAM  NOW  SHOWS 

60%  MORE  NET  PAID  CITY  CIRCULATION. 

(This  includes  carrier,  newsboys  and  street  sales) 

25%  MORE  NET  PAID  SUNDAY  CIRCULATION. 

10%  MORE  NET  PAID  TOTAL  DAILY  CIRCULATION  THAN 
ANY  OTHER  NEWSPAPER  IN  FORT  WORTH. 

as  shown  by  audit  for  first  quarter,  1915. 


ADVERTISING  EXCESS 
MAY,  1915 

Local  Display  .  13% 

Foreign  Display  .  101% 

Classified  .  27% 

MORE  THAN  WAS  CARRIED  BY  ANY 
OTHER  NEWSPAPER  IN  FORT  WORTH. 


SWORN  CIRCULATION 

MAY, 

1915 

NET  PAID 

Daily 

Sunday 

City . 

.  15,366 

14,948 

Suburban  . 

.  1,692 

1,823 

Country  . 

.  18,711 

21,459 

TOTAL  NET  PAID.. 

.  35,769 

38,230 

Unpaid . 

.  1,349 

1,495 

TOTAL  PAID  AND 

UN- 

PAID  . 

.  37,118 

39,725 

For  the  First  Five  Months  of  1915  Excess 
Over  Next  Nearest  Paper 

Local  Display . . 18% 

Foreign  Display . 67% 

Classified . 25% 


FORT  WORTH  STAR-TELEGRAM  is  now  second  paper  in  State  of  Texas 
in  NET  PAID  DAILY  CIRCULATION  and  in  NET  PAID  DAILY  AND 
SUNDAY  AVERAGE  CIRCULATION  and  is  third  in  NET  PAID  SUN¬ 
DAY  CIRCULATION. 

BE  SURE  TO  INCLUDE  THE  STAR-TELEGRAM  IN  YOUR  NEXT 
LIST  if  you  wish  to  reach  the  rich  livestock  and  grain  territory  in  West  and  North¬ 
west  Texas  more  thoroughly  than  it  is  covered  by  any  other  newspaper.  This  terri¬ 
tory  is  in  very  prosperous  condition  and  its  people  are  financially  able  to  buy  ad¬ 
vertised  goods  of  merit. 

IN  FORT  WORTH  IT’S  THE  STAR-TELEGRAM 
OVER  35,000  NET  PAID  DAILY 
OVER  38,000  SUNDAY 

More  Advertising,  More  Circulation,  More  Spizzerinktum 

Member  Audit  Bureau  of  Circulations. 

Amon  G.  Carter,  Vice  Pres.  &  Gen’l  Mgr. 
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CHICAGO  READY  FOR  ADVERTISING  HOST  CIRCULATION  MANAGERS  AT  MURRAY  BAY 


Program  Complete  for  the  Eleventh  Annual  Convention  of  the  International  Association  to  Hold  its  Seventeenth  Annual  Session 
Associated  Advertising  Clubs— Street  Railways  Strike  Won’t  Next  Week  -Program  Contains  Many  Interesting  Features — 

Interfere  — Sidelights  on  the  Big  Event  Outline  of  the  Trip  the  Members  Will  Enjoy 


(Upecidl  Corre»pondencr.) 

('iiicAoo,  June  IG. — Unless  all  signs 
tail  the  convention  of  the  .\ssociate(l 
AiUeitising  Cliihs  of  the  World,  which 
ojuns  in  this  city  on  Monday,  will  be  the 
bi^-gcst  and  the  lieat  ever  held  by  that 
lK:dy. 

Kverything  is  readj’,  the  stage  is  set 
and  the  play  will  lH‘gin  promptly  on 
lime.  The  inenilrers  of  the  Advertising 
AsxHdation  of  Chicago,  who  are  hosts 
of  this  year’s  convention,  have  put  in 
nine  months  of  hard  work  perfecting  the 
ariangements.  That  they  have  planned 
w(dl  is  shown  by  the  details  of  the 
ariangements  already  published.  It 
takes  brains  to  plan  for  the  entertain¬ 
ment  of  five  thousand  delegates  and  only 
a  few  cities  are  large  enough  to  supply 
the  necessary  funds. 

Don;,  las  N.  Craves,  of  Fkiston,  chair¬ 
man  of  the  program  committee,  has,  with 
the  assistance  of  the  chairmen  of  the 
dipaitmental  and  conference  committees, 
arianged  for  a  series  of  addresses  by 
prominent  men  in  the  field  that  in  time¬ 
liness  of  subjects  and  in  the  character 
of  the  matter  to  lie  presented  have  cer¬ 
tainly  not  l)een  surpassed. 

SUNDAY  THE  DAY  OF  ARRIVAL 

.Nearly  all  of  the  delegations  will  arrive 
in  (  hicago  by  noon  on  Sunday.  They 
w  ill  be  met  as  they  arrive  and  escorted 
to  tluir  hotels  by  memliers  of  the  Chi- 
<a  o  Advertising  Association.  Sunday 
forcnorn  lay  sermons  will  lie  delivered  in 
foity  churcKes  by  visiting  ad  men.  At 
the  mass  meeting  in  the  afternoon  Presi¬ 
dent  Wilson  will  speak  if  conditions  at 
Wasliington  will  allow  him  t<i  do  so. 

The  opening  session  of  the  convention 
will  be  held  in  the  Auditorium  Theatre 
Monday  morning,  when  the  delegates 
will  Ik  welcomed  on  lielmlf  of  the  State 
by  tiovernor  E.  E.  Dunne:  on  behalf  of 
the  city  by  Mayor  W.  H.  Thompson; 
and  on  liehalf  of  the  Advertising  Asso¬ 
ciation  of  Chicago  by  President  C.  11. 
Porter.  Responses  on  behalf  of  the  A. 

C.  W.  will  lie  made  by  Ceorge  W.  Cole¬ 
man  and  S.  C.  Dobbs,  former  presidents. 
Reports  of  offcers  will  then  be  in  order. 

The  afternoon  session  will  be  taken 
up  by  addresses  by  Bishop  Warren 
Cendler,  chancellor  of  Emory  l^niversity, 
•Atb’iita;  Dr.  Cliarles  R.  Van  Hise,  presi 
('put  of  the  University  of  Chicago,  and 
by  Henry  A.  Esterbrook,  of  the  New 
York  Bar. 

THE  DEPARTMENTAL  SESSIONS 

.All  of  Tuesday  and  Wednesday  morn¬ 
ing  will  be  given  over  to  departmental 
sessions.  On  Wednesday  afternoon,  the 
Educational  Session,  presided  over  by 
lA'wellyn  E.  Pratt,  chairman  of  the  edu¬ 
cational  committee,  will  lie  held.  At  the 
same  time  there  will  l>e  a  meeting  of  the 
Vigilance  interests  taking  the  form  of  a 
mock  trial  of  “Objectionable  .Advertis¬ 
in'?.”  Thursday  morning  and  afternoon 
will  be  devoted  to  general  sessions. 

It  looked  for  awhile  this  we'»k  as 
though  the  street  railway  strike  might  in¬ 
terfere  with  the  pleasure  of  the  delegates 
in  visiting  Chicago,  hut  fortunately  the 
men  went  back  to  work  on  Wednesday, 
after  consenting  to  have  their  grievances 
referred  to  an  arbitration  comniittee. 


“But  strike  or  no  strike,”  said  James 
.M.  Dunlap,  chairman  of  the  convention 
committee,  today,  “we  had  made  up  our 
minds  that  next  week’s  convention  is  to 
lie  the  world’s  greatest  gathering  of  ad¬ 
vertising  men,  and  so  it  is  going  to  be. 
The  street  cars  never  would  have  been 
missed  anyway,  thanks  to  the  enterprise 
of  our  Emergency  Comniittee,  which  had 
set  about  to  comer  down  town  hotel  ac¬ 
commodations.  This  done,  the  street  cars 


The  seventeenth  annual  convention  of 
the  International  Circulation  Managers’ 
Association  will  open  on  Tiieadny,  .Tune 
22,  at  Manoir  Richelieu,  Murray  Bay, 
Canada. 

As  this  story  is  being  written  the  cir¬ 
culators  from  Western  and  .Southern 
points  are  gathering  at  Detroit,  from 
which  point  the  party  will  proceed  to 
Buffalo,  Niagara  Fails,  Toronto  and 
Montreal,  under  the  direction  of  E.  S. 


ON  THEIR  WAY  TO  THE  TWO  CONVENTIONS. 


ami  elevated  trains  which  will  be  at  the 
delPKates’  dis|X)saI  should  be  considered 
in  the  nature  of  luxuries.” 

“And  in  addition  to  this  the  larger 
outlying  hotels  are  located  along  the 
lines  of  steam  railroads,  which  during 
the  strike  are  operating  trains  on  a 
three  minute  schedule.  So  the  strike 
affords  no  reason  at  all  why  one  should 
remain  away  from  this,  the  greatest  of 
all  conventions.  If  one,  actuated  by  mis¬ 
guiding  reports,  has  decided  to  pass  up 
the  big  meeting  he  should  change  his 
plans  as  quick  as  he  reads  these  lines. 
Pack  up  that  grip  and  catch  the  next 
Chicago  train.  Better  a  day  late  than 
miss  the  convention. 

“Just  a  word  more.  This  convention 
{Continued  on  newt  page.) 


Dobson,  manager  of  the  promotion  de- 
paitmeiit  of  the  Detroit  News,  who  is 
ehairman  of  the  transportation  com¬ 
mittee. 

The  New  York  and  Eastern  delegates 
will  arrive  at  Montreal  Sunday  morn¬ 
ing,  and  the  convention  trip  proper  will 
start  from  Montreal  Sunday  evenin'', 
.Tune  20.  when  greetings  take  place 
aboard  the  palatial  steamer  Montreal,  of 
the  R.  &  0.  Line.  At  Queliec  the  partv 
will  transfer  to  another  steamer  for 
the  trip  from  Quebec  to  Murray  Bay, 
at  which  place  arrival  is  scheduled  for 
Monday  aftefnoon,  .Iiine  21. 

The  beautiful  Hotel  Manior  Richelieu 
lias  been  opened  several  weeks  earlier 
than  usual  to  aecoinmoilate  the  visiting 
circulators,  their  families  and  friends. 


Convention  sessions  will  be  held  at  the 
Hotel  on  Tuesday  and  Weilnesday.  On 
Tliursilay  morning  a  trip  will  lie  made 
by  boat  to  the  lower  St.  Lawrence  and 
up  the  justly  famed  Saguenay  river. 

WIIX  RECEIVE  NEW.S  RULLETINS. 

President  MacKinnon,  who  has  super 
vised  all  arrangements  and  promises  a 
good  program  and  goial  times,  states 
that  the  Canadian  Press  .Association 
will  bulletin  important  news  three  times 
a  day  to  the  Hotel  Richelieu,  and  that 
at  no  time  will  the  active  men  of  the 
distribution  departments  of  important 
pajiers  be  out  of  tourh  with  big  news 
developments. 

Unfortunately  the  indications  are  that 
the  attendance  this  year  will  not  ap¬ 
proach  the  high  water  mark  of  la.st  year. 
This  is  no  doubt  largely  due  to  the  crit¬ 
ical  international  situation  and  the  con¬ 
flict  of  dates  with  the  ad  club  eonveii- 
tion. 

The  lioard  of  directors  will  meet  on 
■Monday  evening,  at  which  time  the  fol- 
loMiiig  reports  will  lie  received  and  acteil 
upon:  Entertainment  committee,  audit¬ 
ing  committee  and  convention  report. 

The  following  names  appear  on  the 
offieial  program  as  authors  of  papers  or 
in  charge  of  sjiecial  sessions: 

TAKE  PART  IN  P.OCRAM. 

D.  B.  (J.  Rose,  Post,  lAuiisville,  Ky.; 
\V.  .1.  Little,  Star,  Montreal,  Can.;  W. 
M.  Inman.  News,  Chicago,  Ill.:  Daniel 
Nicoll.  Evening  Mail.  New  York :  R.  S. 
AVeir,  Journal,  Detroit.  Mich.;  \A'. 
Boecliaiis,  (Jazette,  St.  Joseph.  Mo.;  Louis 
Cohen,  Times-Reenrd,  Ft.  Smith,  Ark.; 
Thos.  Downey,  Globe,  Boston,  Mass.;  M. 
W.  Florer,  News,  Dallas,  Texas;  ,1.  H. 
Miller,  Chronicle-Telegraph,  Pittsburgh, 
Pa.;  W.  S.  Dunston,  The  News,  Birming¬ 
ham.  Ala.;  J.  A.  Mathews,  Dklahomaii. 
Oklahoma  City,  Okla.;  G.  R.  Miindy,  Iii- 
(piirer,  Philadelphia,  Pa.;  Max  Anneii- 
lierg.  Tribune,  Cliieago,  Ill.;  Mr.  lA*vy. 
Post.  Cineinnati.  O. ;  E.  R.  Sterhenz,  Re- 
piihlir,  St.  Louis,  Mo. 

E.  S.  Dobson,  News,  Detroit,  Mich.; 
AV.  J.  Darby,  Mail  and  Empire,  Toronto, 
Can.;  R.  L.  McLean.  Bulletin.  Philadel¬ 
phia.  Pa.;  J.  M.  Schmid,  News.  Indian¬ 
apolis,  Ind.;  J.  R.  Taylor,  The  Press, 
Grand  Rapids.  Mich.;  A.  .S.  Bier,  Star- 
.Tournal,  Sandusky,  O. ;  W.  S.  Scott, 
Argus,  Rock  Island,  Ill.;  T.  V.  Arm¬ 
strong,  .Tounvil,  Ottawa,  Can.;  J.  Me 
Kernan,  World,  New  York,  N.  Y.;  D.  A. 
Maloney,  The  Post,  Boston,  Mass.;  P.  L. 
McCrary,  Telegram,  Superior,  AA’is.;  ,1.  J. 
Lynch,  Press,  Cleveland,  O.;  F.  M.  Mc¬ 
Clure,  Plain-Dealer,  Cleveland,  O.;  AV.  B. 
Baker,  News,  Chattanooga.  Tenn.;  Harry 
L.  Starkey.  Herald.  Chicago.  TIL;  J.  T. 
Toler,  Constitution,  Atlanta.  Ga.;  H.  H. 
Bliss.  Gazette.  .Tanesville,  AA’is. ;  E.  L. 
Simpkins,  Memirv-Herald.  San  Jose, 
Cal. 

.1.  H.  Lackey,  News-Scimitar.  Mem¬ 
phis.  Tenn.;  Harold  Hough,  Star-Tele- 
grnin.  Ft.  AA’orth.  Tex.;  R.  S.  Craft.  Citi- 
zens-Press.  .Jackson.  Mich.;  Sidney  D. 
I  ong.  Eagle,  Wichita,  Kan.;  E.  C.  AVhite, 
Horston,  'Tex.;  F.  L.  Ftngone.  Boiiettino 
Della  Sera,  New  York;  Charles  Pavne. 
Star,  Indianapolis,  Ind.;  L.  P.  Rutlier- 
{Concluded  on  page  30.) 
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NEXT  A.A.C.W.  PRESIDENT? 


AUDIT  BUREAU  MEETS 


CHICAGO  CONVENTION 


Career  of  Herbert  S.  Houston,  the  Only 

Candidate  Who  Has  Thus  Far  Been 
Named  for  the  Position. 

It  is  a  signal  eouipliment  to  Herbert  S. 
Houston,  of  New  York,  for  several  years 
ehairinan  of  the  Educational  Coiumiilee 
of  the  A.  A.  C.  \V.,  that  his  name  is  the 
only  one  thus  far  ni“iitione<l  for  next 
president  of  the  association.  If  there 
are  any  other  candidates  no  one  outside 
their  circle  of  intimates  knows  anything 
alamt  it. 

Advertising  clubs  all  over  the  country 
during  the  past  month  have  passed  resolu¬ 
tions  naming  Mr.  Houston  as  their  candi¬ 
date  for  the  position.  At  this  writing  it 
looks  as  though  Mr.  Houston  will  be 
nominated  and  unaniinousl.v  elected  at 
the  Chicago  convention,  for  it  is  con¬ 
ceded  that  no  one  has  done  more  to  ad- 
van<*e  the  interests  of  the  association  or 
to  spread  the  gosiml  of  good  advertising 
than  he.  ' 

.Mr.  Houston  has  had  an  interesting 
career.  He  was  born  in  Champaign,  Ill., 
has  father.  Mayor  Samuel  Houston,  of 
the  Twenty-fifth  Illinois,  being  a  kinsman 
of  (Jeneral  Sam  Houston,  of  Texas.  As 
his  ])arents  moved  to  south  western  Kan¬ 
sas  when  he  was  a  boy  he  titte  I  for  col¬ 
lege  ill  the  I'niversity  of  Kansas.  He 
graduated  from  the  old  I'niversity  of  Chi¬ 
cago  in  the  class  of  ’88.  and  iiumediately 
thereafter  engaged  in  newspajier  work. 

He  covered  the  Ingalls-I’eiTer  legisla¬ 
ture  in  Kansas  for  the  American  Press 
.\s^o<•iation.  the  Chicago  Evening  Post 
and  a  numlier  Of  other  newspapers.  After 
that  he  was  on  the  staff  of  the  Sioux 
City  .lournal,  liei-oming  city  editor  of  the 
pai>er.  In  I8JH)  he  went  with  Russell 
Harrison  to  Montana  as  city  editor  of 
the  Helena  Journal,  He  returned  to  the 
staff  of  the  Sioux  City  Journal  and  later 
went  to  Chicago,  where  he  joined  the 
staff  of  the  Tribune  under  Van  Ben- 
thuysen,  the  great  managing  editor.  On 
the  staff  of  the  paiier  at  the  time  were 
James  Keeley,  who  had  just  come  from 
the  Kan.sas  City  Journal ;  IJ.  \V.  Ran¬ 
som.  night  editor;  Hinry  M.  Hyde,  spe¬ 
cial  writer,  and  John  McCiitcheon. 

■Mr.  Houston's  health  broke  down  under 
the  strain  of  night  work,  and  he  took  up 
advertising  writing  with  the  Price  Bak¬ 
ing  Powder  Company.  Twenty  years 
ago  he  lame  to  New  York  and  joined  the 
staff  of  Outing  as  advertising  manager. 
During  his  coni  ection  with  Outing  he 
was  asked  by  the  publisher  of  the  To- 
l«eka  Capi  al  to  take  the  management  of 
the  famous  Sheldon  edition  of  the  Cap¬ 
ital.  He  got  leave  of  ab-eiice  for  00  days 
and  acted  as  publisher  and  manager  of 
the  Capital  dttring  the  editorship  of  Rev. 
Charles  M.  Sheldon  of  Topeka.  He  built 
up  a  circulation  of  ;k»0.0tM»  copies  a  day, 
working  through  the  memliersliips  of  the 
Christian  Endeavor  Society,  the  Epworth 
liCague  and  the  Baptist  Y’oung  People’s 
I'liion.  allowing  a  commission  for  their 
aitivities  to  go  to  the  missionary  funds 
of  these  societies.  The  earnings  of  the 
sm-ieties  from  this  work  amounted  to 
over  $40,000. 

Mr.  Houston  recalls  'viih  a  good  deal 
of  pleasure  that  the  first  announcement 
of  the  Sheldon  edition  appeared  as  a 
back  cover  of  the  Christian  Endeavor 
World,  whose  advertising  manager  at 
that  time  was  George  W.  Coleman,  the 
president  of  the  Associated  Advertising 
Clubs  in  the  term  preceding  President 
Woodhead. 

When  the  Sheldon  edition  was  pub¬ 
lished  Mr;  Houston  returned  to  the  staff 
of  Outing  and  continued  there  until  he 
was  invited  to  join  with  Frank  N. 
Doubleday  and  Walter  H.  Page  in  the 
firm  of  Doubleday,  Page  &  Company.  He 
has  been  with  that  publishing  house  for 
the  past  fifteen  years,  and  is  at  present 
its  vice-president.  He  became  interested 
in  the  advertising  club  work  ten  years 
ago  and  was  the  first  chairman  of  the 
National  Educational  Committee  of  the 
clubs,  serving  in  that  capacity  for  four 
years.  He  has  recently  been  the  chair¬ 
man  of  the  Publication  Committee,  and 
in  that  capacity  has  brought  out  the 
Cherington,  Mahin  and  Tipper  books, 
which  bear  the  imprint  of  the  clubs,  and 
which  have  bad  a  very  wide  sale. 


Reports  of  the  Several  Committees  Show 
An  Exc^lent  Year's  Progress. 

{By  Telegraph.) 

Chicago,  Ill.,  .Tune  18. — The  first  an¬ 
nual  meeting  of  the  Audit  Bureau  of 
Circulation  convened  at  the  Roof  Garden 
of  the  Hotel  Lasalle,  at  10:30  this  morn¬ 
ing,  with  about  200  delegates  present, 
representing  a  total  membership  of 
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represents  an  annual  advertising  expen¬ 
diture  of  $68.5,000,000.  For  fifty-one 
weeks  out  of  the  year  the  advertising 
man  and  the  man  who  advertises  must 
pay  and  pay  dearly  for  the  things  he 
will  hear  and  see  at  this  convention. 
Next  week  it’s  free.  Don’t  neglect  the 
opportunity.” 

And  there  you  are. 


HERBERT  S.  HOUSTON 

W  HO  Will  Probably  Be  Chosen  President  of  A.  A.  C.  W. 


978,  President  lAitiis  Bruch,  of  the 
Aniericiin  Kadiator  Co.,  presiding.  The 
personnel  of  representation  was  aljout  as 
follows:  Advertisers,  threi*;  agents,  six; 
farm  papers,  twelve:  trade  |iapers,  ten; 
magazines,  twenty,  and  balance  news¬ 
paper  publishers  and  representatives. 

M.  F.  Harris,  of  Armour  &  Co.,  was 
elected  temporary  secretary,  to  succeed 
H.  R.  Dumont,  resigned. 

The  name  of  the  board  of  control  was 
changed  to  board  of  directors.  Commit¬ 
tees  on  resolutions  and  credentials  then 
made  report:',  after  which  nominations 
were  named  by  the  president. 

The  president’s  annual  address  was  well 
received.  It  emphasized  the  good  feel¬ 
ing  that  h.is  characterized  the  work,  and 
brought  out  the  fact  that  since  the  or¬ 
ganization  meeting.  May  21,  1914,  the 
mcmliership  has  increaseil  476. 

The  report  of  the  boird  of  control 
complimented  the  standard  forms  and 
audit  committee,  consisting  of  Messrs. 
Hawkins,  chairman;  Clague,  Hopewell, 
L.  Rogers,  Hoyt,  Robbins  and  Butler, 
and  related  that  during  the  period  from 
September  21,  1914,  to  June  the  1.5th, 
321  audits  have  been  made  as  follows: 
221  newspapers,  20  magazines,  32  agri¬ 
cultural  publications,  48  trade  class  and 
technical  papers. 

There  are  63  audits  under  way,  ac¬ 
cording  to  this  report.  The  bureau  has 
now  in  service  ^  competent  auditors. 


The  1915  convention  stands  without 
peer  or  parallel  in  advertising  oppor¬ 
tunities.  The  time  has  come  to  see  ad¬ 
vertising  with  its  coat  off  and  its  sleeves 
rolled  up. 


THE  NEW  YORK  DELEGATION 

The  New  York  delegation,  many  of  the 
members  of  which  will  leave  for  Chicago 
this  morning  on  a  special  train  over  the 
New  York  Central,  consists  of  the  fol¬ 
lowing  : 

Ahern,  H.  A..  The  Evening  Post,  and 
.Ahem,  Mrs.  H.  A. 

•Arnold,  P.  A.,  Countryside  Magazine. 
Barrett,  T.  A.,  Orange-Judd  Company. 
Rartsch,  A.  H.;  Bosch  Magneto  Company. 
Bergerman,  L.  G.,  Good  Housekeeping  Maga¬ 
zine. 

Bird,  W.  S. 

Brearley,  H.  C.,  C.  Ironmonger  Agency. 
Brearley,  Mrs.  H.  C. 

Britton,  Mason,  Hill  Publishing  Company. 
Bromtield,  P.  B.,  Bromfield  A  Field. 
Bromfield,  E.  T.,  Bromfield  A  Field. 

Biidd,  John,  The  John  Budd  Company. 

Budd,  Mrs.  John. 

Burd,  G.  A.,  Erickson  Company. 

Bursley,  H.  C.,  Valentine  A  Co. 

Carle,  Nelson,  General  Vehicle  Company. 
Carroll,  Dan  A.,  Newspaper  Representative. 
Child,  T.  H.,  Vickery  A  Hill  Pub.  Company. 
Cholmeley-Jones,  R.  G.,  Review  of  Reviews. 
Clayton,  H.,  Japan  Paper  Company. 

Daych,  Herman,  Advertising  Men's  League. 
Doornbos,  A.  C.,  Ewing  A  Miles. 


Kstabrook,  H.  D. 

Fernald,  Luther  D.,  Lesiie-Judge  Company. 
Foote,  G.  L.,  W.  H.  H.  Hull  A  Co. 

Foote,  Mrs.  G.  L. 

Ford,  J,  H.,  Reuben  H.  Donnelley  Company. 
Fowler,  Geo.  E.,  Colgate  A  Co. 

Francis,  Charles,  Charles  Francis  Press. 
Frederick,  J.  Geo.,  Business  Bourse. 
Freeman,  W.  C. 

Gillette,  G.  W. 

Gillam,  Manly  M.,  The  Gillam  Service. 
Glllroy,  J.  P.,  O.  J.  Glide  Company. 

Gilmore,  Robert,  Advertising  A  Selling.  r 
Greener,  A.  H. 

Glide,  O.  J.,  O.  J.  Gude  Company. 

Hahn.  Lew,  Woman’s  Wear. 

Harding,  A.  J.,  Harding  Advertising  Service. 
Harn,  O.  C.,  National  I>ead  Company. 

Hart.  John,  London  Opinion.  I>ondon.  Eng. 
Haskell,  H.  L.,  New  A'ork  Tribune. 

Hedges,  D.  L.,  Good  Housekeeping  Magazine. 
Hermes,  F.,  H.  Blackniiin-Ross  Company. 
Hirschberg,  C.  A.,  Ingersoll-Rand  Company. 
Hoffman,  A.  C.,  Scientific  American. 

Hoge,  F.  Huber,  Frank  Seaman,  Inc. 

Hollis,  R.  C. 

Holmes,  H.  A.,  Peoples  Popular  Monthly. 
Holmes.  Mrs.  H.  A. 

Uotchkin,  W.  R.,  Cheltenham  Agency. 
Hotchkiss,  Prof.  G.  B..  New  York  University. 
I’oiiston,  Herbert  S.,  Doiibleday  Page  Com 
pany. 

Houston,  Mrs.  H.  S. 

Hurd.  C.  W.,  Printers'  Ink. 

Hiitaf,  A. 

Ingersoll,  W.  H.,  Robt.  H.  Ingersoll  Bros. 
Jenkins,  W.  R.,  Comfort  Magazine. 

Johns,  W.  H.,  George  Batten  Company. 
Johnston,  H.  V.,  Capper  publications. 

Jones,  H.  D,  Doubleday  I’age  A  Co. 

Jones,  Owen,  Good  Housekeeping  Magazine. 
Katz,  G.  R.,  Katz  Special  Agency. 

Koenig,  Otto,  Christian  Herald. 

I.aing,  W.  T.,  Capper  publications. 

I.arned,  W.  Livingston,  Ethridge  t'ompany. 

i.arned,  Mrs.  W.  L. 

l.ee,  David  D.,  Ijee  A  Williamson. 

liCitb,  Sam  E.,  Associated  Farm  Papers. 

I.esan,  H  E.,  H.  E.  I.z'san  Adv.  Agency. 

I.evey,  Harry,  Animated  Advertising  Com¬ 
pany. 

I.ippmann,  C.  R. 

I.lttle,  F.  H.,  George  Batten  Company. 
McCarthy,  Cal.,  J.  W.  D.  Boyce  Company. 
McGramm,  F.  G.,  Guaranty  Trust  Company. 
Mahin,  H.  J.,  O.  J.  Gude  Company. 

Mann,  C. 

Marchbanks,  Hal.,  Marchbanks  Press. 

Martin,  Miss  J.  .1.,  Sperry  A  Hutchinson. 
Mettee,  F.  G.,  I.  H.  Blanchard  Company. 
Mettee,  Mrs.  F.  G. 

Morrison,  Frank  E.,  Associated  Advertising. 
Morrison,  Mrs.  Frank  E. 

Morse.  E.  IL.  Doremns  A  Morse. 

Morton,  W.  J.,  W.  J.  Morton  Company. 

Nast.  Cyril,  New  York  Edison  Company. 

Neal,  W.  J.,  Doubleday  Page  A  Co. 

Neal,  Mrs.  W.  J. 

Newbarn,  C.  A.,  Capper  publications. 
Patman,  C.  W.,  Association  of  National  Ad¬ 
vertisers. 

Perlitz,  A.  O.,  Bromfield  A  Field. 

Pfeifer,  J.  C.,  D.  Appleton  Company. 

Pratt.  Lewellyn  E. 

Mrs.  I..ewellyn  E.  Pratt. 

Richards,  F.  St.  J.,  Newspaper  Representa¬ 
tive. 

Reed,  H.  R.,  Christian  Herald. 

Robert,  H.  A. 

Rosenblatt,  Miss  A.,  Business  Bourse. 
Schooley,  W.  B.,  Reuben  H.  Donnelley  Com¬ 
pany. 

Sharpe.  G.  B.,  De  Ijival  Separator  Company. 
Sheehan,  Mr. 

Sisson,  F.  H..  H.  E.  I/esan  Agency. 

Sloman,  L.  M..  Inland  Printer. 

Sturgis.  W.  A..  Today's  Magazine. 

Sullivan.  Geo.  I,.,  Bromfield  A  Field. 
Sullivan.  .John. 

Tlnper,  Harry,  The  Texas  Company. 
Thompson.  S.  A.,  Simplex  Lithograph  Com¬ 
pany. 

Thompson,  Mrs.  S.  A. 

Toeller,  J.  C. 

Walcutt,  Mr. 

Walker,  H.  H. 

Whitney.  W.  A. 

Wiener,  A. 

Williamson^  P.  E..  I.ee  A  Williamson. 
Willoughby.  T.  F. 

Whiting,  P..  Comfort  Magazine. 

Wright.  Harinnd  J.,  Schuykill  Silk  Mills. 
Wright.  Lynn  C.,  Printers’  Ink. 

Wood.  Harvey  C.,  Reuben  H.  Donnelley  Com¬ 
pany. 

Wood.  F.  D..  Good  Housekeeping  Magazine. 
5'oung.  Harvey. 

Zeese.  Gustav,  Zeese-Wllklnson  Company. 
Zoblan.  James,  Newspaper  Representative. 


According  to  an  aniioiinceinont  made 
at  Columbia  University,  New  York,  early 
this  week,  Solomon  B.  Griffin,  managing 
editor  of  the  Springfield  Republican,  has 
been  chosen  a  member  of  the  advisory 
lioard  of  the  School  of  Journalism,  in 
place  of  the  late  Samuel  Bowles,  of  the 
same  newspaper. 
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[J^AZ.  Cjiamberlain, 

V  ,  National  Commission 


Bomer^/.  ^uc/(/e\ 
Ci^nyentton  Comm^ 


Frsnky^.  toward 
ConFe/tt/ON  com m/t fee 


CoWman  (:'/?rcS$r^dm. 
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CIRCULATION  MANAGERS  AT  MURRAY  BAY 

t  (Continued  from  page  27.) 


ford,  Record,  I’liiladelpliia,  I’a.;  H.  H. 
Raker,  News,  Readiiij;,  Pa.;  W.  F.  Jler- 
roii,  Gazette-Tiniea,  Pittsbiir^'h,  Pa.;  II. 
H.  Kris,  Herald,  LI  Paso,  Tex.;  E.  M. 
McSwe<-ney,  American,  Rf)ston,  Mass.; 
R.  .1.  Corrifian,  Times,  St.  Ix>iiis,  Mo. 

Amon;.'  the  inifmrtaiit  topics  pro- 
;;rammed  for  disciission  are  the  follow- 
iiig: 

“War  Tax,  on  Rnndles”;  “How  do 
newsj)ajH*r8,  that  are  puhlishing  gross 
figures  in  the  Government  statement,  in¬ 
stead  of  net,  expect  to  justify  their  ac¬ 
tion,  etc.”;  “What  is  the  one  l»est  fea¬ 
ture,  idea,  premium  or  contest,  which 
has  given  you  this  j)ast  year  the  largest 
iiicreas«>?” 

Returning,  the  j)arty  will  Ik*  the  guests 


Windsor  (Ont.)  Record,  and  Mrs.  Adams 
are  conducting  the  winners  of  a  voting 
contest  on  a  trip  to  the  San  Francisco 
Ex|Mmition,  returning  through  the  Cana¬ 
dian  Northwest. 

C.  S.  Persons,  circulation  manager, 
Ro<-hester  Herald,  regrets  very  much  that 
hiisiness  conditions  have  arisen  which 
prevent  him  from  lK*ing  present. 

AIlM-rt  G.  Rier,  circulation  manager  of 
the  Sandusky  Star-.lournal,  has  written 
a  leter  stating  plainly  that  he  will  not 
attend  the  convention  “lK*cause  the  water 
trij)  does  not  appeal”  to  him.  “I  live 
in  a  lake  city,”  he  writes,  “where  we 
have  all  the  pleasures  of  the  water,  and 
get  so  much  of  it  that  we  are  glad  to 
get  away  from  it.” 


ville  (Wis.)  Gazette.  “We  must  miss 
some  of  the  gotxl  things.” 

J.  T.  Toler,  circulation  manager  At¬ 
lanta  Constitution,  reports  that  condi¬ 
tions  at  the  present  time  are  such  that 
he  cannot  get  away.  In  a  letter  to  Tiu; 
Euitor  and  Pcblishkk  he  says,  “I  will 
appreciate  whatever  you  have  to  say  in 
reference  to  the  convention,  and  will 
read  your  report  with  a  great  deal  of 
interest.” 

Harry  R.  Clark,  dir«*etor  of  circulation 
for  the  Capper  Pulilications,  has  recently 
purchased  control  of  Corn  Magazine, 
published  in  M’aterloo,  Iowa,  and  witli 
the  care  of  that  added  to  his  other 
duties  he  finds  it  imjK)ssible  to  get  away. 

The  following  note  on  ttie  letter  ]iaper 
of  the  St.  dosejdi  (Mo.)  (iazette,  iu*<*ds 
no  extended  commentary,  “The  writei 
will  not  Ik*  able  to  attend  the  coiiven- 


niade  it  in)posKiI>le  for  him  to  leave.  His 
paper  will  lie  read  by  another  member, 
BKALTY  UCTAINS  HIM. 

J.  F.  .Tones,  manager  of  the  circulation 
of  tlie  Macon  News,  is  another  man  who 
is  conducting  triumphant  youth  and 
beauty  to  the  California  Exposition. 
This,  incidentally,  was  Mr.  .Tones’  sixth 
smressful  voting  contest.  This  year  he 
cannot  attend  the  convention,  but  he 
states  that  he  “will  be  there  with  l)ells 
on,  next  year.” 

W.  II.  Harrington,  St.  I^ouis  GIoIk?- 
l>enuK-rat,  is  among  those  who  deejdy 
regret  not  to  be  able  to  attend  the  c*on- 
venlion  this  year. 

F.  M.  Hall,  business  manager.  New 
York  Tribune,  laments  that  although  he 
loses  half  of  his  summer  pleasure  in  not 
making  the  trip,  he  cannot  go,  as  things 


J.  N.  CHEVRIER.  J.  V 

on  Friday  the  2.‘)th  of  the  t)uelK*c  meni- 
lK*rs  ami  civil  authorities,  arriving  in 
Montreal  Satiirday,  .Tune  20,  at  7  a.  in., 
to  Ik*  the  giu*sts  of  W.  ,1.  Little,  of  the 
Montreal  Star  and  other  Montreal  cir¬ 
culators. 

MAC  KI.NNOX’S  AUMIMSTKATIOX. 

The  administration  of  President  A.  K. 
.MacKinnon  has  Ik***!!  an  altogeth<*r  suc¬ 
cessful  one.  While  the  memliership  has 
not  increaswl  there  has  lK*en  a  greater 
degree  of  co-ojM*ration  as  lK*tween  niem- 
lK*rs  than  ever  lK*fore. 

It  is  likely  that  Mr.  MacKinnon  will 
Ik*  succe«*deil  in  the  otlice  of  president  by 
•I.  C.  Clievrier,  Montreal  lx*  IVvoir,  the 
vice-president,  although  at  the  last  m(*ct- 
iiig  some  little  o|»)Kisition  dev«*loiped. 

The  present  officers  and  directors  arc 
as  follows:  President.  .\.  K.  MacKinnon, 
vice-president,  the  Hamilton  Corpora¬ 
tion;  first  vice-j>resident,  .T.  N.  Clievrier; 
s»*cond  vice-president  ,1.  M.  Schmid,  In- 
diana]H)lis  News;  secretary-treasurer,  .T. 
R.  Taylor,  Grand  Rapids  l*ress.  Direc¬ 
tors:  A.  G.  Lincoln,  St.  Ixuiis  Post-Dis¬ 
patch;  D.  R.  G.  Rose,  Louisville  Post; 
.1.  A.  Mathews,  Gklalioma  City  Okla¬ 
homan:  I.  U.  Sears.  Davenport  (la.) 
Times:  .1.  H.  Miller,  Pittsburgh  Chron¬ 
icle-Telegraph;  W.  L.  Argue,  Toronto 
Star;  M.  Ix^vy,  Cincinnati  Post;  Harohl 
Hough,  Fort  Worth  Star-Telegram;  L. 

L.  Ricketts,  Des  Moines  Capital. 

Committee  chairmen  MemlK*rsliip,  .T. 

M.  Schmid,  Indiauajxdis  News;  general 
welfare,  Davenport  Times;  ofTicial  bulle¬ 
tin,  Sidney  D.  Ix>ng,  Wichita  Eagle;  en¬ 
tertainment,  Macon  (Ga.)~  Telegrajdi; 
publicity,  R.  R.  McTx*an,  Philadelpliia 
Rulletin:  transportation,  E.  S.  Dobson. 
Ih-troit  News;  program,  A.  tl.  Lincoln. 
St,  Ixuiis  Post -Dispatch;  convention.  .T. 
R.  Henderson.  Montreal  Gazette;  audit, 
W'.  R.  Elder,  Toronto  Tel(*gram;  necrol¬ 
ogy.  .loseph  R.  Taylor,  Grand  RapiiU 
Pr<*ss. 

FAMII.IAK  KA<  KS  THAT  W  Il.L  l!K  .MISRFI). 

Walter  M.  Inman,  circulation  nianag(*r 
of  the  Cliicago  Daily  News,  who  was 
to  have  read  a  pa|K*r,  has  found  him¬ 
self  iinaTde  to  attend  and  will  therefore 
Ik*  obliged  to  have  his  paper  n*ad  by 
some  one  els«*. 

R.  D.  M.  DiK'ker,  of  the  circulation 
•lepartnient  of  the  Ixuidon  (Gut.)  ,\dver- 
ti><*r.  who  has  just  finishi**!'  conducting 
a  v«*ry  successful  voting  contest,  (inds 
that  busim*ss  matters  r<*<)uin*  too  much 
time  and  attention  to  |>ermit  him  t.i 
attend. 

W.  ll.  Adams,  circulation  manager. 


.  SCHMIIJ.  J.  R.  TAYLOR. 

H.  L.  Starkey,  of  the  Chicago  Herald, 
announces  himself  as  sorry  that  he  can¬ 
not  get  away. 

.Tohn  D.  Simmons,  manager  of  the  cir- 
culatign  of  th<r  .Xtlanta  .Tournal,  is  an¬ 
other  who  finds  that  much  to  his  regret 
he  will  Ik*  unable  to  attend. 

G.  E.  .Tohnson,  circulation  manager  of 
the  Ixuiisville  Courier-.Tournal,  and  secre¬ 
tary  to  “Marse”  Henry  Watterson,  has 
lK*en  cpiite  ill  recently,  aud  is  hardlv 
able  to  attend  to  business.  He  has  lK*en 
askeil  to  pr(*pare  a  paper,  but  found  him¬ 
self  unable  to  do  so. 

Neither  Clayton  P.  Chamberlain,  busi¬ 
ness  manager  of  the  Hartford  Times, 
nor  any  other  representative  of  that 
paper,  will  attend  the  convention.  Just 
at  present  the  Times  is  not  doing  any¬ 
thing  sp<*cial  in  the  way  of  circulation, 
althougii  (dans  are  lK*ing  formulated  for 
a  campaign  later  on. 

H«*nri  Gagnon.  I,e  Soleil,  of  Queliec,  is 
among  those  who  regr«*t  the  fact  that 
attendance  at  the  A.  A.  (’.  of  W.  at 
(liicago  will  jirevent  him  from  attend¬ 
ing  the  eonveution.  < 

WAK  KKKI’S  HIM  HOME. 

The  foreign  situation  is  one  of  the 
r<*asons  which  have  decided  Ivlward  S. 
Ixird.  manager  of  cin-ulation,  Indiana 
Dilily  Times  of  Indianapolis,  not  to  make 
the  trip.  “I  am  sure,"  writes  Mr.  laird 
to  T'he  EiHTOIC  AM)  ’Prill. ISIIEK.  “that 
the  cin-ulation  managers  of  this  coun- 
tri’  appre<-iate  the  efforts  of  your  pub¬ 
lication.” 

E.  R.  !Ma«on,  circulation  manager  of 
the  Flint  (Mich.)  Daily  .Toiirnal,  rejiorts 
hims(*lf  as  anxious  to  attend,  but  not 
quite  sure  that  he  can  get  away. 

E.  C.  .Tohnson.  until  recently  of  the 
Springfield  (Mass.)  Republii-an,  still  re¬ 
mains  a  m(*mber  of  the  1.  C.  .M.  .\.,  but 
considers  himself  on  the  re(ir(*d  list, 
and  therefore  will  not  make  the  trij). 

1).  C.  Frame,  a  circulation  manager  of 
note,  has  written  to  a  friend.  “I  am  out 
of  the  newspaper  game,  for  the  present 
at  least,  for  which  T  am  thankful.” 

E.  Clarkso’n,  business  manager  of 
the  Houston  (Tex.)  T’ost,  makes  no 
secret  of  the  fact  that  he  considers 
himself  unfortunate.  He  is  unable  to 
attend  the  Southern  Publishi-rs'  nu*eting. 
the  eirciilatioii  manag<*r8’  trip,  or  the 
.\sH<H-iat(*d  .\dvertising  convention. 

1).  .\.  Maloney,  of  the  Ifostou  Post,  is 
another  circulation  manager  who  doubts 
his  ability  to  Ik*  presi*nt. 

“I  don't  expect  to  go  to  the  T.  C.  M 
writes  H.  H.  Rliss,  of  the  Janes- 


W.  L.  ARGUE.  HAROl.I 

tion.  Yours  truly,  William  Roeshans.” 

A.  E.  RischofT,  of  the  circulation  de¬ 
partment  of  the  London,  Out.,  Free 
Press,  is  kept  away  by  important  busi¬ 
ness. 

A.  1).  Gooilman,  of  the  Houston  Post, 
like  his  colleague,  .\.  E.  Clarkson,  is  not 
to  1h*  in  attendance.  “I  will,  of  course. 
Ik*  more  than  pleasi*)!,”  he  writes  to  The 
Kiiitok  AM)  PrBI.ISHEK,  “to  1k*  of  as¬ 
sistance  to  The  Editor  and  Pi  beisiieb 
in  any  way  ])ossible,  and  will  be  glad 
to  have  you  call  H])on  me.” 

C.  A.  Rooth,  formerly  circulation  man¬ 
ager  of  the  Milwaukee  Wisconsin,  now 
associated  with  the  Democrat  Printing 
Company,  of  Madison,  Wis.,  State  |)rint- 
ers.  and  jmblishers  of  the  Madison  Demo¬ 
crat.  feels  that  his  work  has  very  little 
to  do  with  newspajK*r  circulation,  aud 
therefore  will  not  Ik* -])resent. 

C.  R.  Julian,  circulation  manager  of 
-the  Peoria  (111.)  Journal,  is  one  of  those 
who  fwl  that  they  arq  not  justified  in 
going  awax'  jqst  at  'this  juncture. 

MODEST  MR.  MNCOl-X. 

In  answer  to  a  request  from  The 
Editor  a.nd  Prni.isiiER  for  his  photo¬ 
graph.  .\.  <!.  Lincoln,  circulation  man¬ 
ager  .St.  Txiuis  Post -Dispatch,  and  chair¬ 
man  of  the  program  committee,  writes 
as  follows:  “Tlianks  for  your  offer  to 
print  lux'*  picture  in  The  Editor  and 
l’|•nl.l.sHEH,  but  let  me  whis|M*r  it.  to  me 
stulT  of  that  sort  is  so  repugnant  that 
I  must  respectfully  decline.  In  fact  the 
subject  is  so  distasteful  that  I  really  ex¬ 
perience  great  difficulty  in  telling  you 
of  it  for  fear  that  I  may  Ik*  misunder- 
stoiKl.  .\t  the  iiresent  time  1  have  no 
thought  of  attending  the  next  conven¬ 
tion,  nor  will  I  have  a  [laper  to  read.” 

“Fortunately.  I  was  able  to  spare  the 
meuibers  listening  to  a  pa|K*r.  because  it 
happened  that  I  was  chairman  of  the 
Program  Coinniittis*.  I  took  particular 
pains  this  time  to  s»h*  to  it  that  iny  name 
was  left  out.  ,MI  this  of  <-onrs«*  is  in 
good  nature.”  Mr.  Lincoln  will  not  Ik* 
pres«*nt.  as  he  feels  it  inadvisable  to 
leave  the  iriftice  in  these  |M*rilous  times. 

W.  A.  Elliott,  business  manager  of  tbe 
Florida  Tiines-ITiion.  of  Jaeksoii ville.  has 
lK*en  chosen  to  attend  tin*  Southern  News¬ 
paper  Publishers’  AssiK-iation  at  ,-\she- 
ville.  N.  C. 

.Vlthough  W.  S.  Dnnston,  of  the  Rir- 
niingliam,  .\la..  News,  was  on  the  pni- 
gram  for  :iii  addre.ss.  he  w  HI  Ik*  com¬ 
pelled  to  slay  away.  His  preparations 
for  the  trip  had  all  been  made,  when  at 
the  last  inonieiit  inallers  arose  which 
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look  at  the  ))resent  time  of  writing. 

William  E.  Potter,  who  is  circulation 
manager  of  the  Manchester,  N.  II.,  Morn¬ 
ing  Union  and  Evening  Leader,  will  be 
obliged  to  forego  this  year’s  convention 
on  account  of  a  press  of  business. 

D.  Hatcher,  who  has  re<*ently  taken 
charge  of  the  circulation  department  of 
the  Detroit  News,  finds  that  his  new 
duties  will  oei-up.v  all  of  his  time  at 
present.  E.  S.  Dobson  will  represent  the 
News. 

Victor  R.rberg,  circulation  manager  of 
the  .Morning  Telegraph  of  New  York 
Cit.v.  finds  it  impossible  to  be  present. 


JUST  A  FAMILY  GATHERING 


Shenandoah  Sentinel-Post  to  Entertain 
Employees  June  25. 

Relieving  that  a  spirit  of  gisal  fellow¬ 
ship,  interest  and  enthusiasm  among  the 
employees  of  a  newsjmiier  and  printing 
coinpan.v  is  a  valuable  asset,  the  editors 
of  the  Shenandoah  (la.)  Sentinel-Post 
have  invited  all  their  corresjiondents  and 
employees,  from  the  i-ity  e<iitor  to  the 
printer’s  devil,  to  a  big.  all-day  siK'ial 
meeting,  June  ‘2(i.  The  morning  will  Ik* 
devoted  to  an  ins|K*ction  of  the  printing 
)ilant,  registration  and  to  getting  acquaint¬ 
ed.  Then  comes  a  baiiiiuet,  with  infor¬ 
mal  talks  by  meinlH*rs  of  the  editorial 
and  business  staff.  A  round-table  dis¬ 
cussion  by  the  out-of-town  correspond¬ 
ents  will  be  one  feature.  Sjiecialty  print¬ 
ing  samples  will  l)e  given  as  favors  at  the 
banquet.  After  the  banquet  the  guests 
will  be  given  an  automobile  ride  around 
the  city. 


She  Is  Prettiest  of  Them  All 

The  Washington  Times  and  the  Haiti- 
more  News,  both  own(*d  and  operated  by 
Frank  .\.  .Munsf*y,  have  just  finished  a 
large  and  far-reaching  voting  contest  to 
find  the  (Jiieen  of  .\ineri(*an  H(*auties. 
Newspa|K*rs  from  every  se<*tion  of  the 
I'ountry  entered  pretty  girls  for  this  com- 
l)etitlon. 

Finally  a  board  of  judges  in  Ix)8  An¬ 
geles  jiickeil  Miss  Ttuth  M.  I’ureell,  of 
Washington,  1).  G.,  as  the  prettiest  girl 
in  a  final  bevy  of  forty.  Miss  Pur(*ell  had 
recentl.v  lH*en  chosen  ns  the  prettiest  girl 
in  the  District  of  Columbia.  .Miss  (Jara 
.May  Me.Miee.  chosen  as  the  most  beauti¬ 
ful  Maryland  girl  in  a  contest  conducted 
by  the  Haltimore  News,  was  nwardi*<l  the 
next  highest  honors  by  the  Ix)s  Angeles 
jury.  Roth  young  ladies  are  at  present 
enjoying  the  San  Fraiicisi'o  ExiH)siliuu. 
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BOSTON 

^  The  readers  of  the  Boston  American  earn 
and  have  to  spend  every  week  more  than 
$9,254,000. 

^  The  readers  of  the  Boston  American  have 
on  deposit  in  savings  banks  and  co-oper¬ 
ative  banks  and  credit  unions  upwards  of 
$130,000,000. 

§  The  per  capita  wealth  of  Boston  is  the 
highest  of  any  of  the  big  cities  in  the 
United  States,  $2,061.84. 

^  A  good  deal  more  than  half  of  all  the  evening  news¬ 
paper  readers  in  and  around  Boston  are  readers  of  the 
.  Boston  American.  The  circulation  of  the  Boston 
Evening  American  is  largely  in  excess  of  the  combined 
circulations  of  all  the  other  Boston  evening  newspapers. 

^  32.3%  of  all  the  Sunday  newspaper  readers  (and  there 
are  four  Sunday  papers)  are  readers  of  the  Boston  Sun¬ 
day  American.  The  circulation  of  the  Boston  Sunday 
American  is  24,196  more  than  that  of  its  nearest  com¬ 
petitor — more  than  three  and  one-half  times  greater 
than  that  of  its  smallest  competitor. 

^  You  can’t  begin  to  cover  the  Boston  and  New  England 
field  without  the  Boston  Sunday  and  Evening  American. 

^  Through  the  American  you  can  get  greater  results 
per  dollar  invested  than  in  any  other  way. 


New  York  Office  80-82  Summer  St.  ChicagoOffice 

1789  Broadway  Boston,  Mass.  504  Hcarst  Building 
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Brief  History  of  International  Circulation  Manag 


ers’ 


Association 


[Mr.  Rote  hat  been  honored  by  the 
attofiation  probably  more  than  any  other 
member  beeautc  of  hit  untiritiif  effortt  to 
promote  itt  interettt. — Ed.] 


OX  X’oveniber  23,  18i>8,  a  handful  of 
newspaiier  nn“n  of  the  central 
states,  among  them  advertising 
and  circulation  managers  ns  well 
as  imldishers,  met  in  Itetroit,  Mich.,  for 
the  imriHtse  of  organizing  the  X'ational 
Ass(s-iation  of  X'ewsi)a|)er  Circulation 
managers.  The  first  hoard  of  directors 
consisteii  of : 

C.  11.  Matz,  Cincinnati  Tinies-Star; 
(Jeo.  F.  Harnes,  St.  .Joseph  Herald;  F. 
I..  'nireslK*r,  Minneapolis  Journal ;  Bruce 
Haldeinan,  Ixiuisville  Courier-.Tournal ; 

F.  <J.  Hay,  IndianajHilis  News;  R.  S. 
Weir,  Syracuse  Herald ;  J.  1j.  Boeshans, 
Ohio  State  Journal;  William  Boeshans, 
Ohio  State  Journal,  and  W,  II.  Gilles¬ 
pie,  Ih'tniit  Free  I’ress. 

Out  of  the  nine  direi-tors  then  chosen 
four  are  still  mernhers  of  the  association. 

The  temiKirary  officers  elected  at  the 
Hetroit  meeting  were:  President,  W.  11. 
Gillespie,  Ih'troit  Free  I’ress;  vice-presi¬ 
dent,  Bruce  Haldenian,  Ixniisville  Cour- 
ier-.Iournal ;  se<-retary,  J.  .T.  Boi'shans, 
Columbus  State  Journal ;  treasurer,  F. 
L.  Thresher.  Minneapolis  .Journal. 

None  of  these  are  now  members  of  the 
association,  and  only  “Billy”  Gillespie,  as 
he  was  familiarly  and  lovingly  called  by 
his  friends,  remained  a  memlier,  and  in 
1!M1  he  passed  over  the  river  to  rest  in 
the  shade  on  the  other  side. 


FIRST  AN.M'AI.  MEETING. 

The  first  annual  meeting  of  the  asso¬ 
ciation  was  held  June  13  to  l.’V,  18{19,  at 
Chicago.  Each  year  thereafter  the  an- 
*nual  meeting  has  hei-n  held  in  the 
month  of  June,  in  the  following  order: 
N'ew  York,  1!MI0;  Buffalo,  IfKU  ;  De¬ 
troit,  ]!k(2;  Boston,  1{K»3 ;  St.  Ixiuis, 
ISKM ;  Toronto,  190."»;  liouisville,  190G; 
Milwaukee,  11107;  Philadelphia,  1008; 
Cleveland,  1000;  Montreal,  1010;  Chica¬ 
go,  1011;  Baltimore,  1012;  Cincinnati, 
1013;  .Steamship  X’oronic,  1914;  Manior 
Richelieu.  lOl.'i. 

Among  those  present  at  the  first  an¬ 
nual  convention  at  Chicago,  or  one  or 
two  conventions  suhse<iiiently.  were;  C. 
H.  Matz,  Thomas  Downey,  H.  A.  Akin, 

G.  E.  Johnson.  .James  W.  Brown,  Geo. 

H.  Reynolds,  F.  G.  Hay,  D.  W.  Beards¬ 
ley.  1.  1’.  Sears.  C.  A.  Booth,  G.  R. 
.Mumly.  R.  Ij.  McJiean,  Tj.  P.  Rutherford, 
E.  P.  Hopwood.  E.  C.  .Johnson,  W.  ,J. 
Jtarhy.  W.  J.  Irwin,  .John  D.  Simmons, 


SaccettM  Circalatioa  Canpaigas  Coadacted 

Secure  the  services  of  ojir  large  and 
established  organization.  Years  of  suc¬ 
cess  and  experience  guarantees  your 
paper  good  results. 

SOME  RESULTS! 

For  one  paper  in  the  South  we  secured 
J90,000  worth  of  new  subscriptions.  We 
work  on  the  same  papers  year  after  .year, 
and  onlv  on  the  best  newspapers.  JCST 
RECENTLY  t'ONDlTTEl)  CONTEST 
FOR  THE  IX)S  ANGELES  TIMES  se 
curing  S.'^OjOiX)  in  new  subscriptions. 
ASK  THEM  any  company  wbo  can 
please  this  class  of  newspapers  can 
please  YOC,  Mr.  Publisher. 

NOW  CONDUCTING  CAMPAIGN  ON  THE  COUKIER 
JOURNAL- LOUISVILLE  TIMES,  LOUISVILLE,  KT. 
WRITE  or  WIRE  Core  Above  Paper 
THE  NORTH  EASTERN  CIRCUUTION  CO. 
DsTeageft,  lews  C.  t.  Hsilistsr,  Geaeial  Maasger 


Daily 

Newspapers 

are  profiting  by  the  use  of 

WiNTHROP  Coin  Cards 


Lett  trooble  to  collect  small  amounts 
doe. 

Remittances  made  more  promptly. 

Loss  through  failure  to  collect  reduced 
to  a  minimum 

A  Ittftr  milt  triug  prices  and  details. 

THE  WINTHROP  PRESS 
141  East  2Sth  Street  New  York  City 


By  D.  B.  G.  ROSE 

Circulation  Manager  of  the  Louisville  (Ky.)  Post 


A.  Ij.  Dennis,  Sidney  I).  I^ong,  R.  S. 
Weir,  E.  S.  Dobson,  C.  F.  Stout,  W.  H. 
Harrington,  K.  T.  Boardman,  II.  .1.  F. 
Berkeley,  Wm.  L.  Argue,  O.  D.  Wolf, 
J.  T.  Toler,  Wm.  Elder,  A.  (}.  Lincoln, 
Harry  Solomon  and  J.  It.  Taylor. 

LIST  OF  PRi:SIDENT8. 

Those  who  have  served  the  association 
as  j»rcsidents,  together  with  their  terms 
ofofliee,are  as  follows:  William  H.  Gil¬ 
lespie.  18!Ht-l!HlO;  H.  J.  F.  Berkeley, 
1001-RM12;  Thomas  Downey,  1!103  ;  Frank 
(i.  Hay,  1004;  Hari»er  I>‘ii)er.  lOO."! ; 
William  J.  Darby,  HNlf!;  David  B.  G. 
Rose,  1007-15HI8;  Roliert  I..  .McJ.ean, 
1000;  Harry  E.  First,  1010;  John  D. 
Simmons,  1011;  William  J.  Little,  1012; 
Sidney  D.  Long,  1013;  A.  F].  MacKin¬ 
non.  1014. 

There  have  lieen  only  two  secretaries 
of  the  asscM'iatiou  since  its  organization, 
the  first  IsMiig  “Jake”  B(M>shans.  who 
serveil  the  association  from  the  organiza¬ 
tion  in  1808  until  1007,  a  term  of  nine 
years.  B<>ginning  with  the  convention  of 
1008.  .Toe  R.  Taylor  has  serve<l  as  secre¬ 
tary  and  treasurer  until  the  present  time. 

The  writer  recalls  hut  few  of  the  mcm- 
l>ers  who  have  crossed  the  river,  among 
them  l>eing  our  first  president,  and  four 
others  as  follows ;  W.  T.  Arkison,  Buf¬ 
falo,  lOO.'i ;  E.  E.  Brown,  Manchester, 
1000;  .Tames  H.  DeLahunt,  Buffalo, 
1!KI7;  C.  W.  Scott,  Gleveland,  lillO;  W. 
H.  Gillespie,  Detroit,  1011. 

Among  those  who  have  been  on  the 
membership  roll  during  the  past  fifteen 
years  and  have  taken  up  other  work  than 
that  of  managing  circulation,  some  of 
whom  have  advanced  to  the  iK»sition  of 
publisher-in-chief,  others  to  advertising 
and  business  mnnngers  and  others  to 
various  lines  of  newspaper  endeavor.  With 
hut  few  exceptions  the  writer  does  not  re¬ 
call  one  of  tho.se  whose  names  follow,  hut 
who  has  Is'eii  sueeessful.  Here  they 
are ;  there  are  no  doubt  othf  rs  who  have 
I)assed  out  of  mind :  R.  S.  Grahle, 
George  M.  Rogers,  J.  H.  Allison,  F.  E. 
Murphy,  Emil  Scholz,  J.  R.  Taylor,  F. 
A.  Rodman,  Hnri»er  I..eiper,  Frank  A. 
Glass.  W.  I.  Dickinson.  C.  M.  Welch. 

C.  H.  Rrecd,  Fleming  X'ewhold.  .1.  W. 
Brown.  John  F.  Kelly,  A.  E.  ('larkson. 
.John  Foley.  E.  B.  Conliss.  I.  F.  Bailey, 
Frank  S.  Brant,  Ernest  Scholz,  .1.  L. 
Bussell,  J.  T.  Toler.  F.  F.  Hoard,  W.  T. 
.\dair,  A.  J.  Charles.  J.  W.  .Magers,  F. 
W.  Dowd.  Frank  Ij.  Frugoiie.  G.  E. 
.Johnson,  Alfred  Zimmerman  and  James 
W.  Brown. 

8IXTY-TIIRKE  NEW  ME.MItEKS. 

The  most  rapid  strides  in  the  member¬ 
ship  of  the  as.s<M-iation  were  made  in 
l!IClS-1!K>0,  when  tlie  MemlMTshii)  Com¬ 
mittee.  under  F.  F.  Hoard  as  chairman, 
brought  in  sixty-three  new  meml)ers. 

The  following  year,  1000-1!HO,  fifty- 
seven  were  added  to  the  list,  making  a 
total  in  two  years,  from  1!KI8  to  1010,  of 
(me  hundred  and  twenty  members. 

There  were  one  hundred  and  thirty- 
nine  members  in  the  association  in  lOO.'i, 
and  our  present  membership  shows  three 
hundred  and  five,  the  increase  for  the 
past  eight  years  being  one  hundred  and 
sixty-six  members. 

One  of  the  most  advantageous  steps,  as 
well  as  a  very  profitable  institution, 
established  by  the  association,  was  that 
of  the  “Official  Bulletin.”  which  was  first 
published  by  the  then  president  on  Au¬ 
gust  15,  1907,  as  a  four-page  bulletin 
letter.  Previous  to  that  time,  although 
the  by-laws  of  the  association  called  for 
the  publication  of  a  “Bulletin,”  it  had 
remained  a  dead  letter.  There  were  six 
issues  of  the  “Bulletin”  during  the  years 
10f)7-300S,  the  last  issue  being  on  May 
15,  which  was  a  sixteen-page  affair. 

Those  who  have  served  as  editor  of  the 
“Bulletin”  and  have  been  responsible  for 
its  publication,  beginning  with  its  estab¬ 
lishment  by  the  writer  1007  to  1900 : 

D.  B.  G.  Rose.  1007-1009;  R.  L.  Mcljean 
and  Emil  Scholz.  1000-1010;  .John  D. 
Simmons,  1910-1911;  F.  A.  Rodman,. 


1011-1012;  W.  J.  Little,  1012-1013;  Sid¬ 
ney  1).  Ij<mg,  1014-1015. 

CHANGE  IN  NAME. 

At  ihe  Montreal  eoiivention  in  1010, 
in  honor  of  the  large  inemhership  from 
the  Canadian  newspaiH'rs,  as  well  as 
from  other  countries,  it  was  but  proiter 
that  the  name  of  the  as.sociation  should 
he  changed  from  that  of  the  X'ational 
Ass(M'iation  Managers  of  Newspaper  Cir¬ 
culation  to  the  International  Circulation 
Managers’  .VsscKdation,  saving  tlierchy  in 
the  name  at  least  time  and  tyiH‘. 

If  there  can  be  any  one  reason  for  the 
sidendid  success  achieved  by  the  ass(K-ia- 
tion  as  an  association,  it  can  be  placed  to 
the  credit  of  those  who  have  had  the  most 
to  do  with  its  affairs,  in  that  they  have 
endeavor(‘d  to  avoid  the  pitfalls  that  had 
in  the  early  days  of  our  asscK-iation  come 
upon  the  American  Publishers’  Associa¬ 
tion,  when  it  was  the  custom  at  their 
annual  conventions,  held  in  New  York 
City,  to  discuss  a  few  topics  covering 
their  line  of  endeavor,  elect  officers  and 
then  have  a  good  time,  with  a  hig  hau- 
<|uet.  Not  so  with  the  Circulation  Man¬ 
agers’  Association.  They  realized  from 
tlie  very  beginning  that  they  attended 
these  (suiventions  for  business  and  husi- 
r.ess  alone,  that  their  time  was  more  im¬ 
portant  and  the  money  exi>eiid(>d  more 
iK'cossary  for  the  iiphiiilding  of  their  jta- 
[(cr  than  to  engage  in  frivolous  and  un¬ 
profitable  conventions. 

DlSTI.NGl’IKIIEI)  SPEAKERH  AT  MEETINGS. 

It  has  been  the  ctistom  of  the  associa¬ 
tion  each  year  to  invite  men  of  capacity 
aloiig  newspaiter  lines  to  address  tlie  con¬ 
vention.  At  the  (,’leveland  convention 
Don  Seitz,  manager  of  the  New  York 
World,  came  from  New  York  to  Cleve¬ 
land  for  the  especial  purpose  of  address¬ 
ing  the  convention.  'I'liere  have  been 
many  iiotahles  throughout  tlie  (siuntry  to 
address  the  members  of  tlie  association  in 
convention  and  from  whose  inslruclions 
and  iiifurmation  have  rislounded  the  suc- 
<ess  of  not  only  tlie  individual  but  the 
publisher  rcprcsciitisl. 

Several  of  the  Tliird  Assistant  Post- 
uiastcr  Gcii(‘rals  have  a(l(lics.s(Ml  the  coii- 
vciitioii.  among  tlieni  the  writer  recalls 
General  .Madden  and  General  IjHWsIic. 

One  feature  of  the  association’s  work 
should  not  he  overlookt'd  in  this  sketch, 
and  that  is  the  display  of  eireulatioii  de- 
jiartue'iit  forms  and  blanks  at  tlu'  I’liila- 
(lelpliia  eoiiveiitioii  in  lo/lS.  and  which 
will  again  this  year  he  one  of  the  feat¬ 
ures  of  the  Cineiiuiati  convention. 

The  eireulaiion  manager,  by  and 
ihrough  tile  assoiiation.  has  become  a 
IK-rsonage  of  standing  and  influence  in 
the  imlilisliing  world. 

It  is  to  be  hoped  and  expected  that  the 
ass(K-iation  will  eontimie  to  grow  and 
flourish  ns  in  the  past,  to  the  end  that 
the  publisher,  the  circulation  manager, 
and  the  jicople  may  lie  benefited. 


He  Didn't  Eat  the  Paper 

Andrew  Cariiiical.  nianaging  editor  of 
a  local  newspaper  in  t)kmulg(>c,  Okla., 
was  alone  in  his  office  when  a  man  en¬ 
tered  the  door,  which  he  quietly  closed 
and  locked. 

“Ahe  you  the  editor?”  Carmical  was 
asked. 

“No,  but  I  represent  him,”  the  news¬ 
paper  man  replied. 

“Then  I’m  going  to  make  you  eat  last 
night’s  issue  of  your  paper,”  the  visitor 
said. 

.“All  right,  but  before  you  do  you’d 
Jietter  lock  the  door  again.  It  has  come 
ojieii.”  Carmical  said. 

The  man  turned,  but  the  door  was 
«till  locked.  When  he  faced  Carmical 
again  he  looked  into  the  muzzle  of  an 
automatic  pistol. 

The  newspaper  was  not  eaten,  but  the 
stranger  was  arrested.  In  jail  he  gave 
his  name  as  John  Clark,  and  said  that 
nn  article  ip  the  paper  was  direct  slap 
■at  him. 


Luke  M’Glook 

7-Column  strip  furnished 
in  mat  form,  contains  lot 
of  “pep”  and  is  really  in¬ 
teresting. 


WANT  PROOFS? 


World  Color  Printing  Co. 

R.  S.  Grable,  Mgr. 
Established  1900.  St.  Louis,  Mo. 


NEWSPAPER 

prosperity  is  based  on  circulation. 

FEATURE 

elements  of  the  right  kind  make 
and  hold  circulation. 

SERVICE 

by  experts  means  material  and 
methods  that  have  been  PROVED. 

Let  us  send  you  samples  of  our  col-  “ 
ored  comics,  daily  and  Sunday  pages 
in  black  and  colors. 

Newspaper  Feature  Service 

H.  Koeniziterg,  Manager 
41  PARK  HOW  NEW  YORK 


Sport  Service 

Everything  for  Your  Sport  Page 
News  Pictures 

Letters  Box  Scores 

DEMAREE  CARTOONS 

Write  cr  Wire  for  Samples  and 
Prices 

International  News  Service 

238  William  St,  New  York  City 
— 
USE 

UNITED 

PRESS 

FOR 

Afternoon  Papers 

General  Offices,  World  Bldg.,  New  York 


JOSEPH  P.  SCHILLER  SYNDICATE 

Newspaper  SUNDAY  Supplement 

Schiller  Building  CHICAGO 

OLYMPIAN  SPA  FASHIONS 
A  regular  FEATURE  with  progreaaive 
Publiihert, 

A  colored  pictorial  supplement,  printed 
from  half-tone  plates  in  four  colors  on 
coated  stock. 

CURRENT  FASHIONS 
for  women  and  children. 

Dresses,  Wraps,  and  Hats  can  be  cut  out 
tnd  fitted  on  the  lay-figure  printed  on  each 
supplement. 

OLYMPIAN  SPA  PATTERNS 
will  be  largely  advertised  during  1915-16. 

Write  for  our  proposition  and  sample 
supplement. 
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SOUTHERN  NEWSPAPER  PUBLISHERS  IN  SESSION 

Hold  Annual  Meeting  at  Asheville  With  Good  Attendance  — Old 
Officers  Re-Elected— Some  of  the  Valuable  Papers  Read — 

'  Association  to  Undertake  an  Advertising  Campaign. 


(Special  Correspondence.) 
Asheville,  N.  C.,  .tune  I.l — The  thir¬ 
teenth  nnnuni  couxentioii  of  the  Southern 
Newspaiier  Publishers’  Assexiation  closed 
a  two  days’  session  of  good  work  and 
pleasant  incidental  entertainment  at 
IJrove  Park  Inn  Tuesday  evening  with 
the  adoption  of  a  resolution  to  make  the 
inn  the  permanent  convention  place.  The 
attendance  numbered  30  members,  (5  of 
whom  joined  the  association  at  the  meet¬ 
ing,  which  was  said  by  President  W.  T. 
Anderson  to  comprise  more  publishers 
than  any  recent  convention  of  the  liody. 

The  moat  iiuiKirtant  feature  of  the  con¬ 
vention  to  the  memliers  was  the  adoption 
of  a  resolution  to  create  by  voluntary  as¬ 
sessments  a  fund  to  be  disbursed  by  a 
committee  in  advertising  the  South  and 
membership  paiM^rs  in  such  manner  as  it 
sees  lit.  The  understanding  among  the 
inemhers  is  that  the  advertising  will  be 
placed  in  The  Editor  and  Publisher. 

The  following  officers  were  re-elected ; 
President,  \V  T.  Anderson,  Macon  (tin.) 
Telegraph ;  vice-president,  Uobert  S. 
.lones.  Asheville  (N.  C.)  Pitizen ;  s«HTe- 
tary-treasurer,  W.  M.  tllemens.  Mobile 
(.Via.)  Uegister.  Walter  .Johnson,  C’hnt- 
taniMign  (Tenn.)  News,  was  elected  sec¬ 
ond  vice-president.  This  is  a  new  posi¬ 
tion,  which  Mr.  Johnson  is  the  first  to 
(ill. 

Executive  Committee:  V.  II.  Hanson, 
liirmingham,  Ala,;  I).  I).  Moore.  New 
Orleans;  F.  C.  Bell,  Savannah,  (la.;  El¬ 
mer  Clark,  Little  Rock,  Ark. ;  <1.  J. 
Palmer,  Houston,  Tex.;  M.  K.  Dureson. 
Lynchburg.  Vo. ;  John  A.  Park,  Raleigh, 
N.  C. ;  Chas.  1).  Atkinson,  Atlanta,  (la. ; 
W.  A.  Elliott.  Jacksonville,  Fla. ;  Edgar 

M.  Foster,  Nashville,  Tenn. ;  Robert 
Latham.  Charleston,  S.  C. ;  R.  W.  Brown, 
Louisville,  Ky. 

The  committee  named  by  the  presiilent 
to  have  charge  of  the  advertising  fund 
is  comiKised  of  W.  B.  Sullivan,  of  t’o- 
Itimbia.  S.  C. ;  W.  C.  Johnson,  of  Chat- 
tan<¥)gn,  and  W.  C.  Dowd,  of  Charlotte. 

THE  OPENING  MEETING. 

The  convention  met  Monday  morning 
in  drove  Park  Inn.,  the  unique  and  lux¬ 
urious  resort  hotel  on  the  mountain  side 
built  by  E.  W.  Grove,  of  St.  Louis,  and 
controlled  by  F.  L.  Seely,  founder  of  the 
Atlanta  Georgian,  and  was  welcomed  to 
.Vshevllle  by  U.  Hiden  Ramsey,  Commis¬ 
sioner  of  Public  Safety,  the  resitonse 
being  made  by  James  J.  Smith,  of  the 
Birmingham  I>edger.  The  following  new 
members  were  elected : 

Charlotte  Observer,  J.  V.  Simms; 
Winston-Salem  (N.  C.)  Journal,  N.  L. 
Cranford;  Tampa  (Fla.)  Times,  Ij.  D. 
Heagin;  Roanoke  (Va.)  Times,  W.  E. 
Thomas;  GreenslKiro  (N.  C.)  News,  F). 

B.  Jeffres,  and  Gazette  News,  .•Vsheville, 

N.  C.,  W.  M.  Bricken. 

Letters  expressing  "regret  at  inability 
to  be  present  were  read  from  President 
Wilson,  Adolph  Ochs,  James  Keely, 
Frank  B.  Noyes,  Hopewell  Rogers  and 
Secretary  .Josephus  Daniels. 

NEW  COMMITTEES. 

Committees  were  appointed  and  ftdlow- 
ing  this  came  the  call  for  a  report  on  the 
advertising  fund  by  the  committee  ap¬ 
pointed  September  22,  1014,  by  President 
Sanford.  Chairman  C.  B.  .Johnson  re¬ 
ported  that  he  had  been  unable  to  get  a 
committee  meeting.  Much  difference  of 
opinion  was  expressed  as  to  the  actual 
status  of  the  advertising  matter. 

The  secretary  said  that  the  minutes 
showed  21  members  as  assenting  to  an  as¬ 
sessment.  Robert  S.  Jones  said  he 
thought  the  members  had  been  relieved  of 
this  promise  of  contribution.  On  motion 
the  pre.sident  named  W.  B.  Sullivan,  W. 

C.  Dowd  and  Walter  .Johnson  as  a  com¬ 
mittee  to  review  all  information  on  the 
subject  and  report  next  day  with  recom¬ 
mendation. 

The  members  went  riding  in  the  late 
afternoon  as  the  guests  of  the  Asheville 
(!’itizcn.  Jn  the  evening  they  were  the 
•  guests  of  F.  L.  Seely  at  a  dinner  which 
was  featured  by  an  address  by  Congress¬ 


man  James  J.  Britt,  of  Asheville,  former 
third  assistant'  postmaster-general  in  the 
Taft  cabinet,  on  “The  I’ostotfice’  Depart¬ 
ment  and  the  Press,”  and  the  reading  by 
Wilford  W.  Fry  of  a  paper  prepared  by 
S.  Wilbur  Coapman,  on  "The  Newspaper 
and  National  Advertising,”  Mr.  Coapman 
being  a  member  of  N.  W.  Ayer  &  Son. 
Mr.  Britt  said  that  the  cent  a  pound 
newspaiter  rate  was  in  effect  a  subsidy 
since  it  cost  the  government  six’ times  that 
amount  to  carry  the  papers,  but  that  it 
was  a  justifiable  subsidy  since  the  papers 
rendered  the  public  a  benefit  ten  times 
the  cost  to  the  public. 

At  the  opening  of  the  Tuesday  morning 
session  the  president  appointed  as  a  nom¬ 
inating  committee  John  A.  Park,  M.  K. 
Dureson  and  F.  G.  Bell.  Then  followed 
the  discussion  of  topics  on  the  rearranged 
program.  "Office  Act-ounting”  was  the 
subject  treated  by  R.  S.  Carver,  of  the 
Jacksonville  Metropolis.  “Circulation  In¬ 
come  vs.  Advertising  Income”  was  di.s- 
cussed  by  W.  T.  Anderson,  who  main¬ 
tained  that  it  was  the  duty  of  a  paper  to 
charge  subscription  rates  which  would 
pay  all  exitenses  and  afford  a  profit  in¬ 
dependent  of  advertising.  He  maintained 
that  no  palter  could  he  sold  for  less  than 
$.")  a  year  on  this  basis,  his  own  selling 
for  !(>.■)  by  mail  and  |7  delivered  by  car¬ 
rier,  seven  issues  a  week. 

INTERESTING  DISCUSSIONS. 

"Moving  I’ictures,  Amusement  and 
J’uiilical  Advertising”  was  the  theme  of 
A.  F.  Sanford,  of  the  Knoxville  Journal 
and  Tribune,  who  maintained  that  there 
should  be  some  uniformity  in  treating  the 
copy  of  “movies,”  while  there  was  none 
now.  He  favored  a  lower  rate  than  the 
regular  theatrical  advertising  rate,  but 
with  reading  notices  eliminated.  C.  B. 
.Johnson,  of  the  Knoxville  Sentinel,  in  dis¬ 
cussing  "The  I’roiter  Handling  of  Adver¬ 
tising  Contracts,”  told  of  his  system  of 
keeping  a  card  index  to  show  at  a  glance 
the  status  of  a  contract  and  whether  copy 
was  coming  in  uniformly.  If,  at  the  end 
of  three  months,  it  was  not,  the  adver- 
ti.ser  was  advised  that  it  would  be  uude- 
siniblc  to  have  it  lumped  at  the  end  of 
the  term.  “Circulation  and  the  IT.  S. 
(Jovernment,”  assigned  to  E.  B.  .Jeffress 
of  the  Greensboro  (N.  C.)  News,  served 
to  develop  talk  as  to  whether  subscrip¬ 
tions  obtained  by  contests  should  be  re¬ 
turned  the  first  year  under  the  income  tax 
law  or  pro-rated  by  years. 

TO  MEET  AT  ASHEVILLE  NEXT  YEAR. 

F.  L.  Seely  extended  an  invitation  to 
the  association  to  meet  in  Asheville  again 
next  year,  promising  to  accept  advertising 
for  hotel  expenses  of  memlters.  On  mo¬ 
tion  of  I‘\  G.  Bell  the  Inn  was  chosen 
unanimously  as  the  permanent  convention 
place. 

A  memorial  to  the  late  F.  W.  Ilinman 
was  adopted  and  resolutions  of  thanks  to 
Asheville  people  were  adopted. 

The  Advertising  Committee  recom¬ 
mended  that  the  papers  be  asked  to  sub¬ 
scribe  .|3  per  thousand  of  circulation, 
with  a  minimum  of  $1.")  and  a  maximum 
of  .$(>0,  the  fund  to  be  spent  by  the  com¬ 
mittee  named  by  the  chair.  Complaint 
was  voiced  by  Mr.  Dowd,  Mr.  Withers 
and  Mr.  Anderson  that  the  maximum  in¬ 
cluded  papers  with  much  smaller  circula¬ 
tions  than  the  Atlanta  and  New  Orleans 
palters.  On  motion  of  Walter  .Johnson 
the  maximum  was  raised  to  .$l(tO. 

Mr.  Seely  offered  a  cup  to  be  played 
for  by  association  members,  and  the  first 
contest  for  it  occurred  Tuesday  afternoon, 
when  W.  H.  Bagley,  of  the  Raleigh  News 
and  Observer,  was  the  winner  with  a 
score  of  ill).  Others  than  golfers  enjoyed 
a  ride  over  the  roads  of  Vanderbilt's  Bilt- 
more  estate  ns  the  guests  of  the  .Vshe¬ 
ville  Gazette-News.  The  convention 
closed  -with  a  ball  Thursday  evening. 

A  feature  of  the  remarks  made  during 
the  course  of  the  convention  was  the  tone 
of  optimism  ns  to  financial  conditions  in 
the  South.  President  .Vnderson  said  that 
it  should  lie  rememberetl  that  the  cotton 
crop  was  only  29  per  cent,  of  the  South’s 
total  crops.  Donald  Gillis. 


The  NewWood  Dry  Mat 

Is  Now  Ready  for  Immediate  Shipment 

Price  under  yearly  contract  for 
4,000  or  more 

Size  18x24,  9  CENTS  EACH 

Size  20x25, 


A  Continuing  Supply  Is  Now  Assured 

SAMPLE  PACKAGES  OF  12 


Size  1 8  X  24 . $  2.00 

Size  20  X  25  .  2.25 

CASE  OF  100 

Size  1 8  X  24  .  1 2.00 

Size  20  X  25  .  1 3.00 

CASE  OF  500 

Size  18  X  24  .  55.00 

Size  20  X  25  .  60.00 


10  CENTS  EACH 


•All  prices  net  f.  o.  b.  our  warehouse,  Bos¬ 
ton,  Mass. 

Wood  Scorcher,  $65.00 

The  WOOD  DRY  MAT  is  a  money 
and  time  saver  in  the  newspaper  office  and 
in  the  syndicate  office,  and  is  as  useful  in 
job  plants  as  in  newspaper  offices.  We 
recommend  its  adoption. 


WOOD  FLONG  COMPANY 

Henry  A.  Wi.se  Wood,  President, 

Benjamin  Wood,  Treas.  &  Gen.  Mgr. 

25  Madison  Avenue 
New  York  City 
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PUBLISHERS  OPTIMISTIC 


PreMdenI  of  United  Prcbs,  After  a 
Montli'ii  Travel  in  West,  Sa)8  Uu8ineM> 
Situation  Is  Murh  Improved  -War  Sit¬ 
uation  Now  Disregarded  -  People  Want 
War  News. 

A  decided  iniproremeiit  in  the  general 
eonditiuii  of  the  American  newspa|>er 
hur-iness  is  not  merely  "‘on  the  way"  but 
the  improvement  is  actually  here.  The 
belief  is  voiced  by  Koy  \V.  Howard, 
president  of  the  United  Press,  who  re¬ 
turned  to  New'  York  toda}-,  after  a 
month’s  business  trip  extending  to  the 
Pacitic  coast. 

-Mr.  Howard  went  West  over  the 
Suit  hern  Itoiite,  moved  up  the  coast  from 
San  Diego  to  Seattle,  and  returmil  via 
the  North.  It  is  his  opinion  that  there 
is  a  U-tter  grounded  and  more  genuine 
optimism  among  newspa|ier  piililishers 
tislay  than  has  been  in  evidence  at  any 
time  during  the  past  two  years.  This 
optimism  apjiears  to  be  based  on  state¬ 
ments  of  earnings  and  contents  of  cash 
drawers  rather  than  on  ho|ie. 

"The  splendid  condition  of  the  grain 
crop  everywhere  and  the  evidence  tliat 
there  can  be  no  general  Kuro|K‘an  |>eace 
before  fall  is  undoubtedly  affect ing  the 
general  business  situation  most  favor¬ 
ably,”  said  Mr.  Howard.  "However  re¬ 
luctant  Americans  may  be  to  profit  at 
the  expense  of  Europe’s  misery,  this 
buoyancy  is  undoubtedly  heightened  by 
the  stubborn  defense  of  the  Dardanelles, 
and  the  prol>ability  that  last  year’s  Rus¬ 
sian  wheat  crop  will  continue  to  lie  held 
up  from  western  Eurojie  indefinitely. 
XN’ith  the  Kuro|K‘an  wheat  crop  greatly 
reduced,  the  American  farmer  is  feeling 
mighty  satisfactory,  thank  you,  and  this 
f**eling  is  lieiiig  generally  reflwteii,  esjte- 
cially  among  the  smaller  town  news- 
jiajM-rs. 

I.MKKAKE  IX  KAB.MXOS. 

"Everywhere  publishers  rejiort  a 
healthy  increase  in  earnings,  and  the 
|M)iiits  where  Itfl.i  .\pril  and  May  state¬ 
ments  failed  to  show  a  der-ided  increase 
over  corresponding  statements  for  1IM4 
are  the  exceptions.  I  think  it  is  gener¬ 
ally  true  that  i-ollections  have  not  yet 
inii>roveil  e<|ually  with  earnings,  hut  it  is 
also  generally  true  that  colbs-tions  for 
every  month  of  191.5  are  more  favorable 
than  for  the  corresponding  months  in 
1914,  ami,  generally  s|K‘aking,  May  col- 
hs-tions  seem  to  have  la*t*n  lietter  with 
publishers  generally  than  those  of  any 
other  month  of  191.5. 

"Publishers  seem  to  l>e  considerably  in 
doubt  as  to  just  what  will  hap|>en  at 
tin  ^•onclusion  of  the  war.  The  idea  of 
a  jsissible  early  p«'ace,  and  the  tendency 
to  mark  time,  in  evidence  up  to  the  first 
of  the  year,  have  now  almost  completely 


vanished.  Publishers  say  that  their  ad¬ 
vertising  earnings  indicate  that  large 
biisini-ssi-s  ha^e  almost  without  exception 
conic  to  the  conclusion  that  this  is  a  go- 
alieail  time.  The  doubt  prevailing  a  few 
iiioiitlis  ago  s4-eins  to  have  Is-eii  shoved 
far  into  the  future,  and  to  concern  itself 
rather  with  what  may  liap|H‘n  after  the 
war  is  over.  • 

COXKIPEXCE  IN  THE  FUTURE. 

The  most  marked  change  of  sentiment 
that  I  encountered  on  my  trip  was  the 
prevalence  everywhere  of  confidence  in 
the  immediate  future,  and  general  feel¬ 
ing  that  whatever  may  come  after  the 
war,  this  country,  resiKUiding  to  the 
Kiirup<-an  demand  fur  production,  is  in 
for  an  era  of  immediate  pros|)erity.  I 
do  nut  mean  to  say  that  there  is  any 
general  worry  over  the  prospect  of  bad 
conditions  after  the  war  on  the  con¬ 
trary,  I  lielieve  that  the  general  ini- 
jiression  is  the  reverse,  but  publishers 
frankly  express  the  opinion  that  a  new 
order  of  things  will  then  obtain,  and 
new  conditions  will  have  to  la*  met.  The 
situation,  while  not  such  as  to  justify 
any  great  amount  of  worry,  is  necessari¬ 
ly  a  bit  problematical  as  to  its  outcome. 

"Publishers  generally  si*em  to  la?  build¬ 
ing  up  their  reserves  and  contingent 
funds  in  a  manner  that  will  insure  their 
meeting  this  new  condition  whatever 
turn  it  may  take. 

“Editors  fhroiighoiit  the  country  seem 
to  have  at  last  accept«*d  the  public  de¬ 
mand  for  war  news,  and  are  meeting  it. 
A  few  months  ago  ^spt*<-ially  during  the 
winter  months,  when  the  la*ligerents 
were  lying  rather  quiet  in  their  trenches 
—  there  was  a  general  effort  on  the  part 
of  editors  to  siilairdinate  the  war  news. 
The  characteristic  of  the  .American  news 
eilitor  to  want  ‘something  different’ 
ever.v  day  resulted  in  efforts  to  side¬ 
track  the  war  news,  ('irculation  man¬ 
agers,  however,  rejsirt  that  the  readers 
want  war  stuff.  .As  a  result  there  has 
lie<*n  a  swing  liack.  and  the  war  news  is 
Wing  given  a  heavier  play  throughout 
the  pa|ters  generally  now  than  it  was  five 
months  ago.  No  man  who  listens  to  the 
conversation  in  hotel  lobbies,  on  trains, 
or  on  the  liack  end  of  street  cars,  can 
have  much  doubt  as  to  the  chief  topic  of 
interest  in  the  country  today. 

"This  pressure  has  lH*en  felt  by  the 
United  Press  to  such  an  extent  that  we 
are  to<lay  shouldering  a  heavier  war  ex- 
jiense  than  we  have  carried  at  any  pre¬ 
vious  stage  of  the  story.  The  one  re¬ 
deeming  feature  from  our  viewjioint  lies 
in  the  fact  that  editors  are  tislay  voicing 
a  higher  ap]>re<-iation  of  enterprise  in 
war  news  gathering  than  at  any  time 
since  the  war  started.” 


The  Canton  (Ohio)  Daily  News  has 
closed  its  coliinins  to  all  a<lvertis«*inents 
of  medicines. 


ARGUES  CAREER  IN  CIRCULATION 


Rounds  Out  Twenl>-one  Years  in  This 
Department  of  Newspaper  Work. 

One  of  the  proniinent  figures  at  all 
I.  C.  .M.  A.  conventions  is  \V.  L.  .Vrgiie, 
circulation  nianager  Toronto  Daily  .Star, 
who  is  conipleting  twenty-one  years’ 
continuoiis  servii-e  with  that  successful 
newspaper. 

Mr.  Argue  entered  the  newspaper  busi¬ 
ness  on  ,Iuly  11,  1887,  with  the  Toronto 
Daily  News  under  the  management  of 
the  late  George  Darby,  father  of  \V.  .1. 
Darby,  circulation  manager  of  the  Mail 
and  Empire. 

On  June  20,  1894,  Mr.  .Argue  was  of- 
fereil  anil  accepted  the  nianageinent  of 
the  circulation  department  of  the  Star, 
then  a  small  newspaper  with  less  than 
8.<MNI  circulation. 

Ill  discussing  the  rise  and  growth  of 
the  Star  and  liis  connection  with  it  Mr. 
.Argue  says: 

"In  twenty-one  years  1  have  had  the 
pleasure  of  watching  the  circulation  of 
the  Star  increase  rapidly,  passing  one 
competitor  after  another  until  at  the 
jiresent  time  the  Star  finds  itself  in  the 
enviable  |>osition  of  la*ing  able  to  claim 
a  net  paid  circulation  of  over  112,0IK) 
daily,  the  largest  circulation  of  any  Eng¬ 
lish  daily  published  in  the  Dominion  of 
Canada.  The  European  war,  of  course, 
is  responsible  for  a  iHirtion  of  this  in¬ 
crease,  but,  even  Ijefore  the  war  the  cir¬ 
culation  was  close  to  the  lOH.IKK)  mark. 
We  carry  a  mailing  list  of  about  24,<KK), 
alisoliitely  paid  in  advance  subscriptions. 
No  name  is  placwl  on  the_  list  unless  a 
remittance  accompanies  the  order,  and 
all  subscriptions  are  discontinued 
promptly  on  expiration  unless  reneweil 
(no  deadwoiKl).  We  have  a  downtown 
street  sale  by  newslioys,  who  buy  at  our 
head  office,  of  aliout  27,0<Mf  daily,  which 
1  lielieve  will  coin|>are  favorably  with 
any  daily  pa|H*r  published  in  a  city  of 
the  same  size  in  .America. 

"In  stating  the  above  facts  I  am  not 
taking  any  credit  to  myself,  but  it  goes 
to  show  what  can  la?  acconi|ilished  in 
twenty-one  years  with  careful  manage¬ 
ment  and  the  right  class  of  men  in  the 
news  and  editorial  department.  A  news- 
jia|a*r  is  similar  to  any  other  article 
manufactured  to  be  bought  and  sold.  In 
the  case  of  a  newspaper  the  news  depart¬ 
ment  can  justly  be  ternml  the  manufac¬ 
turing  department  and  the  circulation 
dejiartnient  the  sales  force.  The  circula¬ 
tion  department  must  sell  the  output  of 
the  news  department,  and  if  the  material 
supplied  is  not  of  the  right  kind  the  most 
comjietent  circulation  manager  that  ever 
lived  cannot  build  up  and  maintain  a 
large  circulation.  i 

"I  have  lK*en  a  nienilier  of  the  I.  C. 
M.  .A.  for  fifti*en  years,  and  am  at  pres¬ 


ent  serving  my  second  term  on  the  lioard 
of  dire<-tors.  I  ho|M>  I  have  many  friends 
in  the  assiH'iatioii,  and  look  forward 
with  great  pleasure  to  nie<*tiiig  these 
goisl  fellows  each  year,  and  trust  1  will 
la*  spared  to  guide  the  circulation  depart- 
nient  of  the  Star  at  least  another 
twenty-one  years.” 

INCREASES  IN  WAGE  SCALE 


Typographical  Unions  in  Several  Cities 
to  Get  More  Money. 

The  local  ty|)ographical  union  at  Great 
Falls,  Mont.,  has  secured  an  increase  of 
■$1..50  for  all  classes  of  work.  This  gives 
foreiiien  on  morning  papers  $42  per  week, 
and  assistant  foremen,  $.‘f7..5H;  foremen 
on  evening  pa|>ers,  $;tti,  and  journeymen, 
hand  and  machine,  $.‘!4..5H  for  night  work 
and  $;H.50  for  day  work. 

.Marshalltown  (Iowa)  Union,  printers, 
haw*  signed  for  a  new  scale  with  live 
employing  concerns.  Under  its  provi¬ 
sions  foremen  and  floor  men  receive  $1  a 
week  increase  up  to  Alarch  1,  191(i,  and 
then  $1  more.  Machine  operators,  laiok 
and  job  men,  will  get  $2  more  for  the 
first  |K*rio<l  and  then  a  $1  increase. 

.A  new  wage  scale  was  adojited  at  El 
Paso,  Tex.,  at  the  last  meeting  of  the 
liK-al  union  which  calls  for  a  raise  of  $,'{ 
for  the  hand  Rien,  and  $2  for  the  nui- 
chine  men.  .A  committee  is  negotiating 
with  the  proprietors. 

An  agreement  has  l>e<*n  reached  at 
Utica,  N.  Y.,  lietween  the  newspaper 
scale  committee  of  Typographical  Union 
No.  (52  and  all  offices  governed  by  the 
machine  scale,  dating  from  April  1,  191.5, 
to  .April  1,  1920,  with  an  increase  of  50 
cents  |H*r  day,  Octolier  1,  1915,  .50  cents 
per  week  .Ajiril  1,  1916,  and  .50  cents 
(K*tol>er  1,  1916,  thus  making  the  scale 
for  day  work  from  Octolier  1,  1916, 
$2.‘5..50,  and  for  night  work.  $20..50. 

President  Berry  of  the  International 
Pressmen  and  Assistant’s  Union  an¬ 
nounces  the  following  gains; 

Contracts  have  just  lieen  signeil  with 
the  Daily  Oklahomian,  Oklahoma  City. 
The  dispute  has  lieen  on  for  several 
years,  and  the  adjustment  re-establishes 
union  conditions  and  satisfactory  wages. 
The  settlement  will  have  a  most  decided 
effect  upon  all  printing  trades  artisans 
throughout  Oklahoma. 

Contracts  have  lieen  renewed  with  im¬ 
proved  conditions  with  all  of  the  em- 
jiloying  printers  and  newspaper  publish¬ 
ers  of  Ottawa,  Ontario. 

Pressmen’s  Union  of  Miami,  Fla.,  se¬ 
cured  contracts  with  every  employer  in 
the  city,  establishing  most  exce|itional 
working  conditions. 

Suliscribe  to  the  Editor  and  Pi’B- 
I.ISIIER  now  and  get  convention  reiiorts 
next  week. 


THE  AUSTRALASIAN  NEWS  COMPANY 

(Limited) 

THE  NEW  ZEALAND  NEWS  COMPANY 

(Limited) 

PUBLISHERS*  AGENTS 

We  beg  to  announce  that  the  above  New  s  Agencies  have  now  been  in  operation  almost  two  years,  supply¬ 
ing  the  news  trade  throughout  the  Commonwealth  of  Australia,  including  all  of  Tasmania  and  the  Dominion 
of  New  Zealand,  with  American  and  English  periodicals,  as  well  as  Literature  of  all  kinds.  The  Home  Office 
of  The  Australasian  News  Company,  Limited,  is  at  226  Clarence  Street,  Sydney,  New  South  Wales,  with 
branches  at  Melbourne,  Victoria;  Perth,  West  Australia;  Adelaide,  South  Australia;  Brisbane,  Queensland, 
and  The  New  Zealand  News  Company,  Limited,  at  150  Wakefield  Street,  Wellington,  N.  Z.,  supplying  all  the 
North  and  South  Islands  of  New  Zealand. 

We  are  prepared  to  handle  all  American  publications  and  anything  in  our  line. 
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LURE  OF  THE  AD  CONVENTION  SPEECH 

Kxperience  of  a  Modest  Adder  Who ‘Yielded  to  the  Blandishments  of 
the  Program  Committee  and  Then  Got  Cold  Feet  W  hen  Told 
He  W'^as  to  Address  Thousands  of  People 


Were  you  invited  to  “Deliver  an  Ad¬ 
dress”  at  the  (’hieago  Onvention  of  The 
Ass«H'iate<l  Advertising  Clubs  of  the 
World?  If  not,  you  have  eseaped,  per¬ 
haps,  the  most  thrilling  and  wonderful 
sensation  of  your  entire  existence. 

The  various  wheedling,  ingenious, 
sleight-of-hand  chairmen  of  this-aiid-that 
coniniittee  are  not  to  l>e  blamed.  They 
have  their  work  cut  out  for  them.  You 
can’t  conduct  a  well-regulated,  husky, 
corn-fed  convention  without  speeches. 
There  may  l>e  gentlemen  just  mean  and 
trilling  enough  to  say  that  less  speech- 
niaking  and  more  automobile  rides  might 
add  aniniation  to  the  program,  but  the 
very  thought  is  an  unworthy  one,  and  we 
will  hnrrietlly  pass  it  by.  A  sprinkling 
of  irreverent  memlrers  would  Ire  at  a  <lis- 
tiiK't  loss  for  sleeping  quarters,  if  these 
discourses  were  dis|iensed  with.  They 
((institute  an  economic  necessity. 

The  one  encouraging  fact  your  ama¬ 
teur  lecturer  faces  is  the  almost  certain 
knowledge  that  audhmces  of  this  sort,  as 
n  rule,  are  never  wholly  conscious  of  what 
is  going  on  around  them,  'i'liey  sit  there 
in  a  peaceful  trance,  with  their  dreams 
mid-way  ’twixt  a  lake  excursion  boat  and 
the  Hotel  La  Salle  bar. 

Now  that  the  program  is  in  print  and 
the  nervous  tension  is  relaxed,  there 
seems  to  lie  no  good  and  sufficient  reason 
why  we  should  not  tell  the  “Tale  of  Jim 
and  The  Convention  Speech.”  I’erhaps 
it  is  a  page  torn  from  your  own  fret  book 
of  ex|K‘rience  .  .  .  who  knows? 

rKMITATIO-N. 

On  May  2ll,  Jim,  who  is  a  nice  chap, 
with  a  steady  job,  and  friends,  and  all 
that.  receive(l  the  following  telegram: 

“Will  you  deliver  spi'ech  at  Chicago 
convention  of  As.s(s-iated  Advertising 
Clidis  of  the  World?” 

The  o|iening  paragraph  was  prosaic, 
very  much  to  the  point,  and  peculiarly 
significant.  Kut  read — readj  Here  is 
positive  pnsif  of  the  fact  that  the  com¬ 
mon  or  garden  variety  of  convention 
committee  chairman  is  as  shrewd  and  as 
sly  as  a  timlier  wolf,  (let  this  insidious¬ 
ly  cunning  line : 

“You  must  not  disapixiint  me,  for  I 
have  great  faith  in  your  s\ii)erior  knowl¬ 
edge  of  the  subject  in  hand.  Want  you 
to  talk  on  ‘Why  Single  Column  News¬ 
paper  .kd.  Is  Better  Value  Than  a  Cage 
in  the  Post.’  Wire  your  acceptance.” 

■limmy  was  human.  Some  advertising 
men  are,  despite  what  the  manufacturer 
thinks.  For  a  joyous,  exuberant,  bristly 
day  Jimmy  humiied  about  the  office,  all 
pulTed  up  with  the  opinion  he  thought 
other  folks  had  of  him.  His  top  hair 
scTatched  the  ceiling,  tv’hen  he  e(ig(-d  up 
to  the  Isrss’s  desk,  the  buttons  of  his  vest 
strained  at  their  thread  nuMirings,  and 
he  did  a  fancy  side  line  of  Faversham- 
ming  as  to  sjieech.  A  man  is  never  prop¬ 
erly  appreciated  in  his  own  home  town. 
The  office  is  far  bsi  pre(M-cu|)ied  to  recog¬ 
nize  genius.  But  on  the  outside— ah,  yes 
— out  there  in  the  great  big  over-yonder 
laud  they  are  fully  acipiainted  with  his 
(piiet  and  unassuming  greatness. 

ACCEPTANCE. 

.Timmy,  in  the  first  hli.ssful  exuberants; 
of  unexi)ect(‘(l  fame,  wired  hack  his  wil¬ 
lingness  to  “do  that  little  thing.”  And. 
for  three  consecutive  days  following,  it 
was  nothing  hut  one  darmsi  self-approval 
after  another.  He  informed  his  fellow- 
workers  of  the  gri'at  event.  His  wife 
co(mmI  and  sputtered  over  him.  Then  a 
letter  came  from  the  aforciiKUitiomsI 
chairman.  It  read: 

.My  I  rear  Mr.  Jimmy: — 

I  WHS  delighted  to  receive  your  wire,  ad¬ 
vising  us  that  .YOU  would  deliver  an  ad¬ 
dress  on  “Why  a  Single-Column  Newspai»cr 
.Vdvertlsemcnt  Is  Better  Value  Than  a  I’ago 
In  The  I’ost."  The  writer  realizes  that, 
from  your  rich  storehouse  of  knnwl(Hlg(',  you 
will  l>e  able  to  draw  forth  miidi  that  will 
lic  of  constructive  h(>lp  to  the  convention. 
You  may  In*  further  assured  that  the  thou¬ 
sands  present  are  destined  to  follow  your 
every  word  with  abiding  and  profound 
Interest. 


There  was  a  hidden  thorn  in  this  let¬ 
ter.  lu  the  first,  happy,  warm  glow  of 
pride,  .Timmy  blu.shed  three  individual 
shades  of  Indian  red.  No.  1.  But,  all 
through  the  tepid  day,  his  mind  went 
stumbling  back  to  some  sentence  or  other 
in  the  note.  There  were  hot-and-cold 
seconds  of  time,  when  Jimmy  had  a 
quick  catch  at  the  heart,  as  if  his  sus¬ 
pender  buckles  had  begun  to  grow  in. 
After  lunch  he  yanked  out  the  letter  for 
the  eleventh  time  and  read  it  fill  over 
carefully  again.  'I'he  chills  retunii'd, 
with  greater  violence. 

WMEKE  HE  (iOT  .SCAKEII. 

It  suddenly  dawned  upon  Jimmy  why 
he  was  ex|)eriencing  these  cyclonic  s|Kdls 
of  temperament — "The  thousands  present 
will  follow  your  every  word  with  ahidiug 
and  profound  interest!”  Why  had  this 
(’hiengo  monster  crow-barred  that  ugly 
little  thought  into  his  convention  note? 
('(ddly  analyzed,  the  statement  was  one 
calculated  to  strike  terror  to  even  a  sea¬ 
soned  speaker  of  the  Billy  Sunday  type. 

And  far  into  the  night,  .Tim  fretted 
with  that  bugbear  paragraph.  He  grew 
unreasonably  peevish.  The  insidious  hor¬ 
ror  of  the  situation  was  gradually  form¬ 
ing  in  his  mind.  “The  thousands  pres¬ 
ent” — There  were  a  gnmt  many  hun¬ 
dreds  in  a  thousand — what  a  whopiiiug 
hunch  of  folks — enough  to  fill  a  hall — 
what  sort  of  a  hall  was  it? — Did  it  have 
a  raised  platform? — Would  he  he  com¬ 
pelled  to  face  those  thousand — or  more — • 
faces? — Did  regular,  professional  star 
speakers  stop  and  drink  ice  water,  or 
was  this  simply  a  comic  i)a|)er  supersti¬ 
tion? —  Where  could  he  borrow  a  dress 
suit  to  do  the  speaking  in? — Did  th(‘y 
wear  dia'ss  suits  when  they  spoke?— 
What  in  the  lihsuiiing  dickens  would  he 
say  when  he  did  gel  up  to  speak? — How 
long  was  a  half  hour? — Was  it  pro|M>r  to 
start  out  by  saying,  “D<‘ar  Indies  and 
gentlemen”? — Could  he  read  his  aiH*ecn? 
— Nobody  hut  actors  were  capable  of 
memorizing  all  that  stuff — Would  his 
wife  let  him  go? 

TREI’IDATION. 

Tlu’se — and  other  reflections — made  life 
a  pretty  sorry  and  sour  jiroposition  for 
Jim.  The  seed  of  an  appalling  dread  had 
been  planted. 

Wilbur  D.  N(*shit,  and  kindre(l  Chicago 
wits,  hardened  by  innumerable  seasons  of 
1‘ress  (!lnb  jamlioreo,  would  sit  in  a  hack 
seat,  chewing  the  nubbin  of  a  black  cigar, 
and  grin  and  grin  and  smile  sarcastically 
and  remark,  in  a  sardonic  aside — -“Who 
is  that  clam-eared  Billiken  in  the  arena 
now?  The  man  who  i>ersun(led  him  to 
make  an  address  ought  to  have  his  vo¬ 
cabulary  cut  out.  Why,  the  nut  couldn’t 
sp(‘nk  to  a  conductor  when  he  reached 
his  own  street — Put  him  out!’’  ’Hicn 
Neshit  would  get  uj*  and  make  the  siM*cch 
himself,  and  the  meeting  would  come 
ha('k  to  order  again. 

DEtT.I  NATION. 

So  early  on  the  following  a.  m.,  Jimmy 
wrote  this  letter  to  the  Chicago  chair¬ 
man  : 

Heath  in  the  family  will  prevent  my  at¬ 
tending  Chicago  convention.  Sorry  .  .  . 

hetter  make  other  arrangeinont.s. 

A  telegraphic  answer  was  charact(T- 
istic : 

Will  not  take  “No”  ns  answer.  You  can 
hold  a  Ih'ath  any  old  time.  .  .  Con- 

vention  like  this  happens  only  once  in  a 
generation. 

Whereu|s>n  Jimmy  wired; 

Aside  from  funeral  ohiigations,  unpre- 
(((leut(sl  rush  of  work  will  make  proposed 
Journey  out  of  (piestion.  Itusiness  before 
pleasii  re. 

The  Twentieth  Century  brought  this 
from  Chicago :  , 

Hear  Mr,  Jimmy; — 

It  Is  too  late  to  turn  hark  now.  Y'ou 
really  must  come.  Name  has  been  given 
to  Trogram  Committee  and  same  has  gone 
to  press.  Htand  by  me  ...  we  need 
you.  Biggest  crowds  In  Chicago's  history 
scheduled  to  l(e  on  hand.  You  follow 
(Conrludid  on  page,  44.) 


THE  NEW  YORK  AMERICAN 
^  has  established  its  value  as  an 
advertising  medium  for  the  auto¬ 
mobile  industry. 

The  NEW  YORK  AMERICAN  Is  always  able  to 
establish  its  value  as  an  advertising  medium  for  any  business. 

The  NEW  YORK  AMERICAN  does  not  want 
the  business  of  any  advertiser  except  upon  the  basis  that  it 
will  pay  him.  Any  business  will  soon  feel,  or  it  will  not, 
the  influence  of  the  trade  of  ONE-FOURTH  of  all  of  the 
people  in  the  New  York  territory. 

The  NEW  YORK  AMERICAN  is  a  very  strong 
advertising  medium.  It  cannot  fail  to  be,  with  ONE- 
FOURTH  of  all  of  the  people  of  New  York  standing 
back  of  it.  It  does  not  need  to  worry  about  the  results  it 
gives  to  advertisers.  RESULTS  FOLLOW  ADVER¬ 
TISING  IN  THE  NEW  YORK  AMERICAN. 

The  NEW  YORK  AMERICAN,  in  the  automobile 
world,  had  to  prove  its  case,  just  as  it  had  to  in  the  Finan¬ 
cial  Field.  It  has  done  so  in  both  cases  very  thoroughly. 

NEW  YORK  AMERICAN  readers  own  ONE- 
FOURTH  of  the  automobiles  in  the  New  York  territory. 
ONE-FOURTH  of  the  future  buyers  of  automobiles  are 
among  its  readers. 

The  NEW  YORK  AMERICAN  has  received  from 
automobile  dealers  expressions  of  its  value  to  them  as  an 
advertising  medium.  They  do  not  play  favorites  with  news¬ 
papers.  The  actual  cash  return  from  their  advertising  is 
the  only  thing  that  interests  them. 

Mr.  C.  T.  Silver,  President  of  the  C.  T.  Silver  Motor 
Co.  (Distributors  of  the  Peerless  and  Overland  automobiles 
in  New  York),  says: 

“The  NEW  YORK  AMERICAN  stands  ‘No.  I’ 
on  my  list  and  if  my  appropriation  allowed  me  to  use  but 
one  newspaper,  I  would  select,  by  long  odds,  the  NEW 

YORK  AMERICAN.” 

Mr.  Wm.  F.  Sternberg,  of  the  Chalmers  Motor  Co. 
of  New  York,  says: 

“The  NEW  YORK  AMERICAN  IS  THE 
BEST  ‘PULLER’  FOR  US.  We  have  been  advertising 
in  it  regularly  over  a  very  long  period  and  have  yet  to  ex¬ 
perience  poor  results.”  ! 
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Idian  are  tnirn ;  then  ftarc  their  infancy — their 
youth-  their  time  of  xtreHs  and  ttrugyle — they  *mc- 
teed,  they  grow  xrnile,  they  nod,  they  sleep,  they  die; 
they  are  buried  and  remain  in  their  graves  for  ages. 
.And  then  they  eome  again  in  the  garb  of  youth,  to 
slaughttr  and  slay — and  inspire  and  liberate.  And 
this  death  and  resurrection  goes  on  for  ever.  In 
Time,  there  is  nothing  either  new  or  old:  there  is  only 
the  rising  and  falling  of  the  Infinite  Tide. 

— Klbert  Hubbard. 


THE  COUNTRY'S  REAL  OPTIMISTj 
I'liltws  wt'  are  very  iinieli  mistaken,  those  who  at¬ 
tend  the  preat  .A.  .A.  AV.  Convention  in  Chica«o 
will  not  hear  a  single  |)(*ssiinistie  note  struck  diiriiif^ 
the  entire  week.  .Ad\ertisin;r  men  are  Iwrii  optimists. 
.As  dis|M'nsers  of  pltMiin  they  Is'at  a  hot  .luly  sun  on  a 
fo<!uy  nioiniiit;  all  hollow'. 

When  "eneral  liiisiness  is  had  they  can  present 
more  reasons  why  it  is  eoinj:  to  improve  next  month 
or  next  year  than  any  other  laxly  of  commercial 
hustlers.  They  keep  their  ears  so  close  to  the  ground 
that  they  can  hear  the  faintest  frmtfalls  of  return¬ 
ing  pros|K-rity. 

If,  for  any  cause,  all  advertising  activities  should 
eea-e  tomorrow,  it  would  lx*  a  splendid  thing  for  the 
entire  country  if  tlu-  government  would  engage  them 
all.  at  geixM-ous  salaries,  to  travel  alxuit  among  the 
|xs.ple  and  preach  the  cheerful  gos]M>l  of  optimism 
with  which  they  are  so  thoroughly  imhueil. 


tractive  form  and  in  language  that  all  can  under¬ 
stand — that  is  their  business. 

These  are  the  reasons  why  lay  sermons  have  be¬ 
come  so  {Mipular  in  convention  cities,  and  why  they 
will  probably  continue  a  fixed  feature  on  these  occa¬ 
sions  for  many  years  to  come. 


THINGS  ARE  LOOKING  UP 

There  is  undoubtedly,  at  present,  a  better  feeling 
existing  among  newspaper  publishers  over  the  busi¬ 
ness  outlook  than  for  several  months.  President  Roy 
Howard,  of  the  United  Press  As.sociations,  who  has 
recently  completed  an  extended  trip  through  the 
We.st  and  the  Northwest,  says,  in  an  interview 
printed  elsewhere  in  this  issue,'  that  they  are  in 
lietter  spirits  and  are  getting  back  into  their  old 
time  swing  in  thought  and  action.  They  have  re¬ 
covered  from  the  war  scare — are  not  even  waiting 
to  si*e  how  the  great  conflict  will  end  or  how  it  will 
affect  this  country,  but  are  going  right  ahead  with 
their  plans  for  improvements  and  the  securing  of  new 
business.  Collections  are  better,  the  crop  indications 
ale  most  satisfactory,  and  nothing  short  of  unusual 
weather  conditions  can  interfere  with  big  harvests 
in  cereals  and  in  fruits. 

The  East  is  slower  to  recover  from  a  financial 
deiiression  than  the  West,  but  even  here  the  outlook 
is  of  a  cheering  character.  The  export  business  has 
grown  rapidly  in  spite  of  a  shortage  of  ships  and 
the  dangers  of  submarine  encounter.  The  millions 
of  dollars  worth  of  orders  for  military  equipment, 
railway  supplies  and  other  materials  are  so  heavy 
that  the  factories  are  working  day  and  night,  with 
two  shifts  of  men,  to  turn  them  out. 

Freight  is  moving  more  freely,  tliere  is  less  com¬ 
plaint  about  unemployment,  and  a  feeling  of  optim¬ 
ism  is  more  generally  prevalent  than  it  has  been  for 
some  time. 

The  publisher  who  has  managed  to  pull  through 
the  past  year  without  serious  loss  and  has  kept  his 
organization  intact,  is  now  in  a  position  to  get  and 
to  hold  business  that  has  been  denied  him.  Our 
country  is  not  going  to  be  dragged  into  the  great 
war.  We  are  going  to  go  right  along  attending  to 
our  own  business  and,  in  the  end,  we  will  come  out 
at  the  big  end  of  the  horn — there’s  not  the  slightest 
doubt  of  it. 


The  W.irner  Brothers  Company,  manufacturer  of 
Redfern  corsets,  has  addressed  the  retail  trade  with 
resjiei't  to  a  Fashion  Letter  from  the  pen  of  Anne 
Heaton  Chanuing,  in  which  the  statement  is  naivel.v 
made  that  “wide-awake  newspapers  are  glad  to  re¬ 
print  these  Fashion  Ix^tters  in  their  columns  free, 
giving  credit  to  the  merchant  who  hands  them  in.” 
“Are  you  one  of  these  merchants?'’  asks  the  cir¬ 
cular.  What  is  the  use  of  buying  newspajx'r  space 
when  the  wiile-awake  newspa|K‘rs  give  away  the  Ix-st 
kind  of  advertising? 


AMONG  THE  NEW  BOOKS 


AD  MEN  AS  LAY  PREACHERS 

Cf  all  the  ad  men  who  are  to  deliver  addres.se8  in 
Chii-ago  next  week  those  Aho  are  to  preach  lay  ser¬ 
mons  in  the  (hurehes  tomorrow  are  the  most  to  lx* 
envied.  No  one  who  has  not  had  this  unique  experi- 
eme  can  conceive  the  insidrational  effer't  it  has  uixm 
the  sjK‘aker. 

A  majority  of  those  who  will  occupy  pulpits  never 
s|Mike  to  a  church  congregation  IxTore.  Some  ot 
them,  it  is  altogether  likely,  are  not  active  church 
members.  .And  yet,  when  they  deliver  the  moral  or 
religious  addresses  they  have  prepared,  there  will  not 
lx*  a  single  hearer  who  will  not  lx*  impressed  by  the 
earnestness  of  the  sjieaker  and  the  sincerity  and 
force  of  the  truths  which  he  presents. 

-Advertising  men  are  clear  thinkers — they  have  to 
be- and  know  how  to  present  their  thoughts  in  at¬ 


Henderson’s  book  will  be  able  to  reduce  the  danger 
of  libel  suits  to  a  minimum.  “Re.asonable  safety  in 
handling  news  is  only  possible,”  says  Air.  Henderson, 
“by  reali'/.iDg  the  dangerous  cliarai  ter  of  the  matter 
in  band,  by  thoroughly  considering  the  facts  and  by  ex¬ 
ercising  the  utmost  care.”  The  author  has  discarded 
all  technical  terms  as  far  as  possible  in  setting  forth 
the  principal  facts  in  the  law  of  libel,  and  makes  them 
so  plain  that  no  one  will  experience  any  great  amount 
of  difficulty  in  mastering  them. 


A  Concise  Si'mm.vry  of  the  Law  of  Libei.  as  It 
Aifects  the  Press.  By  AVilliam  ({.  Hender¬ 
son,  of  the  New'  A'ork  Bar.  Chemical  Bank  Note 
Co.,  publishers,  Rutherford,  New  .Jersey. 

To  thoroughly  understand  the  law  of  libel  it  is 
neiessary  for  a  journalist  to  put  in  months  of  study 
on  the  subject.  That  more  suits  for  libel  are  not 
filed  is  not  bei'ause  the  newspapers  do  not  furnish 
grounds  for  such  action.s,  but  because  the  public  does 
not  know  half  the  time  when  it  has  tx>en  lilielled.  The 
eilitors  ot  newsiiapers  are  not  at  all  anxious  to  be 
haled  into  court  and  therefore  do  not  knowingly  make 
statements  about  jieople  that  are  actionable.  Ignor¬ 
ance  of  the  law  Ixith  on  the  part  of  the  editors  and 
the  iniblic  is,  of  course,  unfortunate,  but  it  is  esjie- 
cially  to  lie  dejilored  in  the  case  of  the  former.  Unless 
he  has  taken  up  the  study  of  libel  in  the  law  school 
or  in  the  course  of  journalism  in  college  the  average 
newspaper  man’s  knowlnlge  of  it  has  been  derived 
from  actual  experience  in  a  newspaix;r  office. 

It  was  with  a  view  of  rendering  a  helpful  sen-ice 
that  Mr.  Henderson  has  prepared  for  the  benefit  of 
busy  newspaix'r  workers  this  summary  of  the  Ijaw  of 
Libel  which  lies  before  us.  A  critical  examination 
of  the  volume  shows  that  the  writer  has  succeeded  in 
embodying  in  its  12(1  pages  alxuit  all  the  facts  about 
libel  that  are  necessary  in  newspaper  practice.  Any 
journalist  who  carefully  studies  the  contents  of  Mr. 


What’s  What  in  Canadian  Advertising,  1915 
Edition,  by  W.  A.  Lydiatt :  W.  A.  Lydiatt,  To¬ 
ronto,  publisher. 

The  second  issue  of  Lydiatt’s  “Pocket  Guide”  to  the 
Canadian  advertising  field  confirms  the  impression 
made  by  the  work  on  its  initial  appearance  last  year, 
that  this  condensed  compilation  of  facts  and  statistics, 
unique  of  its  kind,  is  a  most  valuable  fade  mceum 
for  every  man  who  is  at  all  interested  in  advertising 
in  Canada.  This  handy  little  volume  is  not  a  mere 
directory  of  newspapers  in  the  Dominion.  It  do**s 
give  complete  information,  in  surprisingly  compact 
and  convenient  form,  concerning  latest  circulation 
figures  and  advertising  rates  of  all  mediums  about 
which  the  general  advertiser  is  likely  to  require  such 
data.  Tliis  information  is  condensed  into  less  than 
130  of  the  book’s  340  pages.  The  larger  bulk  is  de¬ 
voted  to  facts  and  statistics  about  Canada,  its  people, 
its  markets,  its  manufactures,  such  as  should  enable 
the  buyer  of  advertising  to  decide  where  and  how  to 
advertise,  as  well  as  what  mediums  to  use.  in  order  to 
ir.ake  his  advertising  investments  bring  the  largest 
possi'jle  return.  Besides  a  coininercial  description  of 
ea(  h  of  the  provinces,  and  of  the  important  cities  in 
e>  I'll  province,  there  are  statistical  analyses  of  the 
character  and  distribution,  race,  religion  and  occupa¬ 
tion  of  Canada’s  population,  urban  and  rural,  wealth 
production  of  different  provinces,  earning  power  of 
various  classes,  what  Canada  buys  from  other  coun¬ 
tries  and  sells  to  them,  the  relative  industrial  imjior- 
tance  of  various  cities  and  towns,  and  so  on.  'I'lie 
l:<x  k,  in  short,  is  a  veritable  gold  mine  of  information, 
and  the  man  who  wishes  to  do  any  merch.mdizing  in 
Canada  cannot  afford  to  do  without  it. 


TOM  W.  JACKSON’S  ALONG  THE  ROW 

IILSTOl.y  OF  JOH.N  SMITH. 

.John  Smith,  he  used  to  walk  the  street 
T'ntil  his  feet  were  sore. 

He  now  rides  in  an  auto  car — 

Six  cj'linders,  or  more. 

And  .John,  he  would  be  walking  yet, 

•And  way  back  in  the  race. 

Had  he  not  seen  a  light  and  bought 
Some  advertising  space. 


REFRE.SHING  fllANCE. 


Managing  Editor — “How  is  that  new  reporter  mak¬ 
ing  out?” 

City  Editor — “Well,  he  described  a  society  dance 
last  night  without  calling  it  a  function.” 

Managing  Editor — "Keep  him  on  the  job.” 


THE  nASEIIAI.r,  MAGNATE. 


He  handed  out  a  pass  for  two. 

Did  it  with  lordly  grace — 

And  smiled  because  he  knew  for  it 
He’d  get  a  page  of  space. 


REAL  qi’H  K  ACTIO.N. 

“What  became  of  Bobson  who  was  on  the  war  eopy 
desk  ? 

“He  got  St.  Vitis’  dance  and  had  to  quit.” 

“Poor  fellow.” 

“Oh!  Bobson  isn't  complaining.  He’s  got  a  star 
job  as  a  movie  picture  actor.” 


NO  CAITSE  FOR  ALARM. 

The  niemlx'rs  of  the  Br<H>klyn  Press  Club  went 
to  Sing  Sing  last  Thursday.  They  returned,  how¬ 
ever,  the  .same  evening. 


HAS  IS  LI.MITS. 


This  city  remains  neutral.  Still  our  merdiants  are 
not  advertising  spaghetti  in  the  Staats-Zeitung,  or 
frankfurters  in  11  Progresso  Italo  America. 


Truman  A.  De  Weese.  of  Buffalo,  says,  “Copy  is 
the  .soul  of  advertising.”  Sure  thing,  hut  it  <liffers 
from  other  brands  because  it  can  be  seen. 


IMPORTANT  yi'ESTIO.N. 

Notice  that  at  the  metding  of  the  Texas  State  Press 
.Assix'iation  a  i)a|x-r  is  to  be  read  on  “What  Does  the 
Publisher  Owe  to  the  Advertiser’?”  On  the  level,  we 
can’t  say,  for  the  subject  has  not  received  much  at¬ 
tention  in  these  parts.  Here  the  more  iinixirtant  ques¬ 
tion  seems  to  be  “What  Does  the  Advertiser  Owe  the 
Publisher,  and  How  la  He  Going  to  Get  It?”  on 
account  of  department  store  failures. 
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PERSONALS 

Clinmp  Clark,  whose  daughter,  Miss 
(lenevive  Clark,  is  to  be  married  to  James 
M.  Thomsou,  publisher  of  the  New  Or¬ 
leans  Item,  June  30,  has  invited  “all 
Missourians”  to  attend  the  wedding. 

William  B.  Bryant,  publisher  of  the 
Paterson  Daily  Press,  has  been  elected 
president  of  the  Chamber  of  Commerce 
of  that  city.  Out  of  138  votes  he  received 
03.  The  selection  of  Mr.  Bryant  for  this 
important  position  is  a  recognition  of  the 
.services  he  has  rendered  Paterson  ns  a 
public-spirited  citizen.  He  organized  the 
“Bury  the  Hammer”  propaganda  that 
lias  done  much  to  overto.ne  toe  tendency 
to  say  unkind  things  about  the  city. 

A.  B.  Cheveis,  formerly  of  the  Birming¬ 
ham  (Ala.)  News,  and  the  Cleveland  (O.) 
News  and  Leader,  has  been  appointed 
business  manager  of  the  New  York 
(ilobe. 

John  Palmer  I’ratt.  for  a  number  of 
.vears  editor  of  Fire  and  Water  Kngineer- 
ing.  New  York,  has  been  made  editor  of 
Safety  Engineering. 

Joseph  F.  Heffernan.  who  has  served 
on  the  staffs  of  the  Ohio  State  .Tournal 
of  Columbus  and  the  Cleveland  Leader, 
has  successfully  passed  the  Ohio  State  bar 
examination,  and  will  probabl.v  abandon 
journalism  for  the  practice  of  taw. 

Douglas  Hallam,  formerly  on  the  To¬ 
ronto  Telegram,  who  resigned  to  become 
a  lieutenant  in  the  Koyal.  Naval  Volun- 
t(‘er  Keserve,  armored  car  division,  was 
kilted  during  the  fighting  at  the  Darda¬ 
nelles  on  June  4. 

(Jeorge  Hamilton  Fitch,  for  thirty-five 
years  a  member  of  the  staff  of  the  San 
Francisco  Chronicle  and  a  writer  of  in¬ 
ternational  reimtation,  has  announced  his 
retirement  from  daily  journalism.  It  is 
said  he  intends  to  proceed  to  the  front 
in  France  and  Belgium,  if  he  can  secure 
the  necessary  permission. 

Frank  L.  Ferguson,  for  three  years  ed¬ 
itor  of  the  Petoskey  (Mich.)  Evening 
News,  and  the  Petoskey  Independent,  has 
resigned  to  take  a  position  with  the  New¬ 
ark  (Ohio)  American  Tribune. 

Oliver  Hoyem  has  resigned  from  the 
staff  of  the  Hartford  (('onn. )  Herald,  to 
take  a  jiosition  on  the  Calumet  (.Mich.) 
News.  Mr.  Hoyem  intends  to  re-enter 
the  Columbia  Scdiool  of  .Toiirnalism  in 
the  fall  to  complete  his  course  there. 

Thomas  Amlerson.  court  reporter  on 
the  Wheeling  ( W.  Va.)  News,  has  been 
transferred  to  the  News  of  Washington, 
Pa. 

John  ?].  Sanford,  “Good  Evening”  man 
of  the  Elizabeth  (N.  J.)  Daily  .tournal, 
delivered  the  Memorial  Day  address  in 
his  native  town  of  Forestville,  N.  Y. 

Joreidi  H.  tjuigg,  a  reporter  on  the 
Newark  Evening  Star,  has  been  appoint¬ 
ed  seeretarv  of  the  Passaic  Valley  Sew- 
agi'  Commission. 

Fred  1'.  Lincoln,  cit.v  editor  of  the 
Grand  Forks  (N.  D.)  Morning  Herald, 
has  Icon  appointed  secretary  of  the  Thief 
Pi  er  Falls  ( N.  D. )  Commercial  Club. 


WEDDING  BELLS 

Charles  W.  Voitle.  managing  editor  of 
(he  Washington,  (Pa.)  News,  and  Miss 
>^niid  Wilson  Barnes,  of  Weston,  W.  Va. 
wire  married  June  10  at  the  Methorlist 
Episcopal  (Miurch  of  that  cit.v.  After  an 
extended  tour  Mr.  and  Mrs.  Voitle  will 
return  to  make  their  home  in  Washing¬ 
ton.  Pa. 

Thomas  Paxton,  cit.v  editor  of  the 
Baker  Cit.v.  (Ore.),  Democrat,  was  mar¬ 
ried  recently  to  Miss  Blanche  Butcher, 
at  the  Episcopal  Church  of  that  city. 

Geo.  W.  Brunson,  .Ir.,  of  Greenville,  S. 
C..  editor  of  the  Greenville  Daily  News, 
and  .Miss  Harriet  Burnet  Shannon  \vyre 
wedded  at  Grace  ('hurch,  Camden,  S.  C 
on  June  3. 

Ual|>h  M.  Blankenbaker,  of  the  In¬ 
dianapolis  office  of  the  A.ssociated  Press 
ami  Miss  Florence  E.  Wiley,  society 
editor  of  the  Terre  Haute  Star  were 
married  June  at  the  home  of  the  bride's 
pa’ents. 

Will  er  J.  Merrill,  manager  of  the  nier- 
<  I  aiidising  service  department  of  the  Chi¬ 
cago  Tribune,  and  Miss  Leocie  E.  Gerber, 
cf  Chicago,  were  married  on  June  7. 

fter  a  honeymoon  trip,  Mr.  and  Mrs. 
■Merrill  will  reside  at  Lake  Bluff,  Chicago. 


CHICAGO  PERSONALS 
Miss  Helen  Bennett  has  resigned  as 
society  editor  of  the  Herald,  and  her  post 
has  Ik'cii  assumed  by  Miss  Amy  Pauld¬ 
ing,  formerly  of  the  American. 

J,ames  M.  Harris  has  joined  the  local 
stair  of  the  Tribune. 

Orion  Mather,  of  the  Tribune,  with 
Mrs.  ^Mather,  visited  Mr.  Mather’s  old 
home  in  Omaha,  Neb.,  last  week. 

A  match  tennis  game  between  Walter 
Roderick  of  the  Tribune  and  Robert  W. 
Maxwell  of  the  Examiner,  Press  Club 
champions,  will  be  played  next  week  in 
Washington  Park. 

Eugene  Morgan,  re-write  man  on  the 
Daily  News,  is  covering  the  California 
fairs  on  his  vacation. 

M.  J.  Cochran,  managing  editor  of  the 
Day  Book,  the  Scripps  publication  here, 
has  assumed  the  duties  of  publisher  of 
the  paper  during  the  absence  from  (Jlii- 
cago  of  his  father,  N.  D.  Cochran.  The 
Day  Book  recently  has  put  on  a  moving 
jiicture  edition. 

.Samuel  Moffett,  a  former  Denver 
newspaperman,  is  reading  local  copy  on 
the  Herald. 

Floyd  P.  Giblions,  tlie  Tribune’s  war 
corresjioiuh  lit  to  Mexico,  returned  Fri¬ 
day,  after  six  months  with  Villa’s  army. 
Mrs.  Gibbons,  who  joined  her  husband 
two  months  ago,  came  back  with  him. 
By  tile  courtesy  of  the  northern  leader 
a  special  train  was  sent  to  the  border  to 
take  the  correspondent’s  wife  into  the 
interior  of  Mexico. 

daugliter  was  born  on  Monday  to 
Thurman  llarshman,  night  manager  of 
file  City  News  Bureau,  and  Mrs.  T. 
llarshman. 

Hermann  B,  Deutch,  who  has  been  the 
.lournal’s  University  of  Chicago  corre- 
sjioiident  for  two  years,  received  his 
Ph.  1).  degree  Tuesday,  and  in  addition 
became  a  full-tledged  reporter  on  Col. 
Eastman’s  paper. 

M.  A.  Aldrich,  editor  of  the  Cliatta- 
nooga  (Tenii.)  Times,  was  a  guest  at 
the  Press  Club  tliis  week. 

Oscar  Beckman,  of  the  Tribune,  is 
sjiending  his  vacation  at  Atlantic  City 
and  points  East. 

John  Lamb  Lovett  has  obtained  a 
three  months’  leave  of  absence  from  the 
Tribune  staff,  during  which  time  lie  will 
edit  the  Manufacturers’  News,  the  of¬ 
ficial  journal  of  the  Illinois  Manufactur¬ 
ers’  .Association. 

BOSTON  PERSONALS 
1).  S.  Lucier,  of  the  Herald  stalf,  is  on 
a  vacation  in  the  wilds  of  Maine. 

Themlore  Ellis,  president  of  the  New 
England  Newspaper  Supply  Company, 
who  has  just  returned  from  a  trip  tliat 
took  in  every  large  city  in  tlie  West  and 
South,  reports  that  business  is  improv¬ 
ing  everywhere,  and  that  he  believes  that 
this  will  be  a  banner  fall  for  the  news- 
jiapcrs  of  this  country. 

Edward  Maguire,  city  hall  man  of  the 
Post,  who  has  lieen  very  ill,  and  who 
submitted  to  an  operation  in  a  Lowell 
Hos])ital  recently,  is  reported  gaining  in 
health. 

Howard  Brock,  city  editor  of  the  Post, 
has  a  new  automobile  in  which  he  is  ex¬ 
ploring  many  of  the  roads  of  Massa¬ 
chusetts. 

William  Murphy,  of  the  Globe,  has 
been  making  some  sjieeclies  for  the  anti- 
snffs.  Mr.  Murphy  was  secretary  to  the 
late  Governor  Draper,  and  is  regarded 
as  the  liest  speech  maker  in  the  ranks  of 
Boston  news|)apermen. 

The  friends  of  George  Walton,  a  pho- 
tograjilier  on  the  staff  of  the  Post,  who 
returned  from  Bar  Harbor  last  week, 
where  he  had  lieen  on  a  story,  have  been 
having  fun  with  him  over  an  exjierience 
he  had  while  away.  George  had  a  bad 
case  of  sea  sickness  on  the  sea  trip 
down.  The  joke  of  the  matter  is  that 
George  hails  from  Newbnryport,  a  sea¬ 
faring  town,  and  comes  from  a  long  line 
of  sea-faring  ancestors.  But  that  made 
no  difference,  for  he  was  good  and  sick, 
just  the  same. 

.Tames  White,  political  editor  of  the 
Herald,  entertained  a  bunch  of  bis  co¬ 
workers  on  other  papers  last  Saturda’y 
with  a  clam  bake  and  fishing  party  at 
Ipswich.  Eddie  Dunn,  of  the  Post, 
caught  the  largest  flounder  and  was 
awarded  a  prize.  Others  present  includ¬ 


ed  Robert  Norton,  political  editor  of  the 
Po.st;  Robert  BradyrOf  the  Journal;  Ar¬ 
thur  Kerrigan,  of  the  Record  and  Adver¬ 
tiser;  Leverett  G.  Bentley,  of  the  Glolie; 
Hill,  of  the  Traveler;  E.  W.  Prescott,  of 
the  Associated  Press;  "Tim”  Barter,  of 
Practical  Politics;  .I'oseph  Mellyn,  secre¬ 
tary  to  Governor  Walsh;  Grover  Hoyt, 
of  the  State  House  news  service,  and 
others.  Baseball  was  a  feature  of  the 
day’s  outing. 

MR.  BERRI  ACTS  AS  HOST 

Takes  a  Party  of  Constitutional  Conven¬ 
tion  Associates  and  Newspaper  Men 
on  Three-Day  Trip. 

New  York  State  newspaper  circles  are 
still  talking  of  a  week-end  party  given 
by  William  Berri,  owner  of  The  Stand¬ 
ard  Union  of  Brooklyn,  and  one  of  the 
dclegates-at-large  to  the  New  Y’ork  con¬ 
stitutional  convention.  The  party  was 
given  to  some  of  Mr.  Berri’s  Albany 
newspaper  friends  as  well  as  associates 
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among  the  delegates,  including  the  mem¬ 
bers  of  the  {irinting  committee  of  which 
the  Brooklyn  news|Hiper  owner  is  the 
chairman. 

The  party  left  .Albany  on  June  4  in  a 
private  car  and  proceeded  to  Lake 
George  xvhere  three  (ileasant  days  were 
spent  at  the  Fort  William  Henry  Hotel. 
A  tour  of  the  lake  was  made  on  Satur¬ 
day,  June  o,  on  a  big  steamer.  One  of 
the  events  of  the  stay  at  the  hotel  was 
a  dinner  given  on  .June  (i.  It  was  mod¬ 
elled  after  some  of  the  famous  news¬ 
paper  dinners  at  .Albany  and  New  York. 
Each  guest  received  a  “fake”  telegram 
of  intimate  personal  concern,  which  was 
read  to  the  whole  gathering. 

On  June  7  the  party  boarded  the  jiri- 
vate  car  and  went  to  Saratoga,  where  it 
insjiected  the  State  mineral  springs  res¬ 
ervation.  Former  Senator  Edgar  Tru- 
mann  Brackett  and  a  party  of  the  reser¬ 
vation  officials  acted  as  an  honorary 
escort.  Luncheon  was  served  at  the  new 
Arrowhead  Inn.  Later  a  fleet  of  auto¬ 
mobiles  took  the  party  to  Alt.  McGregor, 
where  Gen.  Grant  died.  The  party  in¬ 
spected  the  Grant  cottage.  The  start 
for  home  was  then  made,  and  the  spe¬ 
cial  car  reached  the  New  York  State  caji- 
itol  about  7  p.  m.  on  June  7. 

The  newsiiaper  men  of  the  jiarty  in¬ 
cluded  .Tames  L.  Nixon,  city  editor  of 
one  of  the  Erie  County  papers;  Harold 
•T.  Blackford,  of  the  Brooklyn  Daily 
Eagle;  Robert  R  F.  R.  Huntsman,  for¬ 
eign  advertising  manager,  and  Joseph  J. 
EJarly,  legislative  correspoiulent  of  The 
Standard  Union;  Denis  T.  Lynch,  of  the 
New  A'ork  Tribune;  George  W.  Franklin, 
of  the  Troy  Record;  Labert  St.  Clair, 
.Albany  manager  of  the  Associated  Press; 
James  H.  Gaylor,  of  the  Albany  Evening 
Journal;  .Tohn  IT.  Hearley>  .Albany  man¬ 
ager  of  the  United  Press  .Associations; 
Frederic  T.  Cardoze,  .Albany  manager  of 
the  International  News  Service. 


WORLD  STAFF  NEWS 

J.  Otis  Swift,  the  utility  man  on  the 
World,  who  has  worked  up  to  his  pres¬ 
ent  position  from  printer’s  devil  on  a 
little  backwoods  paper  in  Alaine,  is  now 
enjoying  a  vacation  at  his  home  at  Hast- 
ings-on-the-Hudson. 

\V.  P.  Beazell,  who  was  called  away  by 
the  death  of  his  father  at  Bellevernon, 
Pa.,  has  returned  to  his  desk  on  the 
World. 

Leonard  Wood,  .Ir.,  a  son  of  General 
Leonard  Wood,  is  doing  general  work. 

Frank  I.  Cobb,  editor  in  chief,  is  in 
Alaine  on  his  annual  vacation. 

Alaurice  Ketten,  the  Evening  World’s 
cartoonist,  is  also  in  Maine. 

J.  W.  Slaght,  one  of  the  oldest  em¬ 
ployes  on  the  Morning  World,  is  at  his 
home  at  Babylon,  L.  L,  for  a  brief  va¬ 
cation. 

OBITUARY  NOTES 
Miciiaei.  j.  Si^LLiVAN,  for  seventeen 
years  connected  with  the  cable  dejiart- 
ment  of  the  New  York  Sun,  died  in  St. 
.Mary’s  Hospital,  Brooklyn,  .Tune  11,  of 
intestinal  trouble.  Air.  Sullivan,  who 
was  born  in  Staten  Island  fifty-three 
years  ago,  started  in  business  as  a  clerk 
in  the  office  of  the  .Associattnl  Press.  He 
took  up  telegraphy  and  sikiii  became  an 
expert  operator.  Later  he  was  trans¬ 
ferred  to  Baltimore  and  afterward  to  the 
Chicago  Inter-Ocean.  He  workinl  for  the 
liiter-tK'can  in  New  A’ork  for  eleven 
vears  and  then  Is'came  correspondent  of 
the  Providence  .lournal. 

K.  Kiiik  RifiiARDsoN,  of  California, 
a  newspa|H>rnian  with  a  varied  exiH'rience 
on  Penn.sylvania  and  Washington,  D.  C. 
jiapers,  died  on  June  !)  at  his  home  in 
California  after  a  lingering  illness,  aged 
4”. 

(i’liARi.ES  P.  .Tones,  a  widely  known 
newspaiier  man  of  Philadelphia,  died  at 
his  home  d'J.Al  Ogden  street,  that  city, 
on  June  7,  aged  (>8. 

He.nry  B.  Ladd,  telegraph  editor  of 
the  Providence  Journal,  and  a  newspaper¬ 
man  with  a  xvide  experience  on  Provi¬ 
dence  impers,  died  siuldenly  at  his  home 
on  .Tune  8.  at  the  age  of  74. 

W.  C.  CiiEVis,  onetime  editor  of  the 
New  Orh'ans  Daily  State,  and  a  pro¬ 
minent  figure  in  the  public  affairs  of 
New  Orleans,  died  at  his  boyhoo<l  home, 
Bayne,  La.  on  June  3,  after  a  brief  ill¬ 
ness. 

Father  .Tea.n  E.  Copi:s,  S.  J..  a  well 
known  Cathidic  priest,  and  head  of  the 
Alariiuette  University  scluxd  of  journa¬ 
lism,  died  at  Alilwaiikee,  Wis..  on  June 
Hi,  aged  (il.  lie  was  one  of  the  preachers 
at  the  Toronto  Convention  of  the  A.  A. 
AV.,  Inst  year. 

P.  .T.  Devi.in,  for  twelve  years  con¬ 
nected  with  the  Pittsburgh  office  of  the 
.Assmdated  Press,  and  more  recently 
night  editor  in  the  Pittsburgh  bureau 
of  the  International  News  Service,  died 
at  his  home  2()'2l  Center  avenue  Pitts¬ 
burgh,  aged  47. 

Warren  F.  AV(h)I>i.ief,  for  years  con¬ 
nected  with  the  Atlanta  Constitution, 
died  at  his  home,  8(i  North  AVhiteford 
avenue.  .Albany,  N.  Y.,  on  .Tune  1,  aged  ."»!>. 

pROEE.s.soR  JosErii  Winter,  for  several 
years  city  editor  of  the  Stnatz  Zeitung. 
and  editor  of  the  German  edition  of 
Frank  I..eslie’s  Weekly,  also  a  disting¬ 
uished  German  educator,  die<l  on  .Tune 
8  at  his  home  113  East  Eighty-third 
street,  aged  .AO.  He  was  president  of  the 
German  Sisdal  and  Science  So«-iety,  and 
lectured  fnspiently  at  Ilarx'ard,  Yale  and 
Cornell  on  German  literature  and  lan¬ 
guage. 

WiM.iAM  E.  Ray,  commercial  editor  of 
the  Chicago  Ibiily  News,  died  on  June  7, 
following  an  operation  at  the  West  Side 
Hos|iitaI,  Chicago,  aged  (I'J.  For  thirteen 
years  he  was  commercial  editor  of  the 
Chicago  Journal,  and  then  changed  over 
to  the  same  position  on  the  News.  Fun¬ 
eral  services  were  held  at  his  late  resi¬ 
dence.  444  Alagiiolia  avenue,  on  June  0. 

The  Rev.  W.  T.  Grime.s.  for  many 
years  a  newspaperman  in  Tennessee,  lie- 
ing  editor  of  the  Kenton  .Argus,  in  Obion 
county,  in  that  state,  before  coming  to 
Texas,,  died  at  the  home  of  his  daugh¬ 
ter,  Airs.  T.  W.  AIcNeeley,  in  Paris, 
Texas.  011  June  10.  The  Rev.  Air.  Grimes 
was  (!4  j’ears  of  age. 
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IF  you  are  intending  to  do 
some  national  advertising, 
the  Promotion  Department 
of  the  Shaffer  Group  of  news¬ 
papers  will  gladly  assist  you 
with  information  regarding  the 
trade  territories  in  which  these 
newspapers  are  located. 

Chicago  Evening  Post 
Indianapolis  Star 
Muncie  Star 
Terre  Haute  Star 
Rocky  Mountain  News 
Denver  Times 
Louisville  Herald 

PROMOTION  DEPT. 
SHAFFER  GROUP 

12  S.  Market  Street,  Chicago 
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Daily,  73,700 
Sunday,  87,300 
57,000  in  Seattle 

\  t-ofty  to  t'vcry  family, 
rirrnlatioii  l»y  imiuy  tlKMiKHiidK  of 
any  daily  or  Sunday  |»a|eer  on  tlio  North 
Paoitir  t’oa^t. 
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tlir»*n  S*»a!tl»-  tOMIMNKD  hy 

.I'.fat**  lin«*K. 

Largest  QaaBtity  Best  QBality  Circalatioa 

The  S.C.  Beckwith  Special  Agency 

S»dn  For«*i>fn  Knpr»*Hnntativo« 

New  York  Chicago  6t.  Louis 


Connecticut's  Biggest  and  Best 
Daily  Newspaper 

Hartford  (Ttntro 

Hartford,  Conn. 

THE  TIMES'  circulation  ii  Sc.  circulation 
Home  ciiculation 

“One  paper  in  the  home  it  worth 
a  hundred  on  the  highway." 

KELLY-SMITH  COMPANY 

Repreientatirea 

220  Fifth  Are.  Lytton  Bldg. 

Mew  York  Chicago 


Since  Italy  Declared  Waron  Austria, 

II  Progresso  Italo  Americano 

has  increased  its  circulation  from  9K,000 
to  16II,UUU  daily,  a  gain  of  62,0110  copies 
since  the  A.  B.  ('.  issued  its  last  report. 

Newsstand  sales  outside  of  New  S'ork 
(  ity  are  on  a  non-returnable  basis.  In 
cities  such  as  Boston  and  Philadelphia  11 
Progresso’s  circulation  vies  with  that  of 
other  New  York  City  dailies. 

Present  rate  based  on  card  of  August 
15,  1914,  at  which  time  we  had  but  70,0110 
circulation. 

Mere  is  a  tremendous  value. 

Let  us  help  you  with  your  copy  so  that 
it  will  have  the  greatest  effect  with  the 
Italian  reader. 

Il  Progresso  Italo  Americano 

42  Elm  Street,  New  York 
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JOURNAL 

use  a  Scott  Multi  Unit  Double 
Quadruple  Press.  It  suits  their 
requirements  and  would  suit  yours 
also. 

Let  Us  Figure  It  Out  for  You. 

Walter  Scott  &  Co. 

Plainfield,  N.  J. 


ON  BANK  ADVERTISING 

Edwin  Bird  Vi  i  I -on  Shows  How  Fiuaiieial 

Institutions  Ma\  F.dueale  the  Pith- 
lie  Kegardiiig  Their  Fuiieliuiis 
and  Faieoiirage  Thrift. 

.\ii  addres.-  <>ii  hank  and  trust  eoinpan.v 
advert  ising  ihdivered  before  the  North 
Dakota  itankers'  .\ss4H'iutioti  at  Itisiiiark, 
.Inne  17.  by  Filw'iii  Bird  Wilson,  adver- 
tisitig  nnitiager  of  the  Ihinkers’  Trust 
CoiniJany,  New  York,  eontained  a  lot  of 
valnahh*  snagestions  for  tn“\vs|)a|»er  puh- 
lisht-i's  as  well  as  hankers.  The  following 
excerids  are  worth  reading: 

“There  is  an  nnderlyiiig  ohiigiition.  not 
yet  fully  nuilixcsl  hy  the  hankers  of  this 
lontitr.v  to  make  knowti  to  the  masses 
the  <ihj<s'ts  ainl  ae<-oin|dislinn‘tit.s  of  hank¬ 
ing  iistitntions  and  the  eeononiie  |nir- 
|i:i-es  V.  hieh  t  he V  -er\e.  It  is  their  tint,! 
to  |)roleel  the  |illhlie  hy  |inhlieity  of  the 
right  .sort,  against  the  insidnons  apismls 
of  nnseriipiiloiis  protnoters  of  hrass-edg.-d 
s»s-ii.rities.  to  tr.v  to  divert  into  legitimate 
ehannels  of  tnide  the  hiindnsls  of  millions 
of  dollars  whieh  annuall.v  go  into  the 
treitsnre  ehests  of  the  pirates  of  tinaiiee 
who  pnty  on  widows  iind  orphans,  and 
soinetiines  on  those  who  oitght  to  know 
Isdter  th:iii  Im‘  eaiight  hy  offers  of  i»er 
e<  nt  dividends.  Bankers  owe  il  to  them¬ 
selves.  as  well  as  to  th<‘  hiisiness  world, 
to  eiieonrage  a  wider  exereisc*  of  thrift 
on  the  part  of  .Vmerieans.  than  the}-  have 
Iks-n  acs'iisioined  to  in  the  past.” 

Al)\ (K  ATES  (K.NI  EKTKI)  PI  III.K  ITV. 

.\ssnining  that  all  the  hanks  and  trust 
eoinpaiiies  of  a  eominuiiity  are  sound, 
.Mr.  Wilson  attiriiis  that,  their  interests 
and  services  are  largcdy  alike  and.  th(*re- 
fore,  that  concerted  imhlieit.v  iietion  hy 
hnsjiK— s  in-titiitions  is  desirahle.  Coii- 
t inning  he  .said: 

".Many  of  ns  iH-lieve  thiit  winit  is  needed 
in  hank  nnd  trust  eoinimny  advertising 
more  than  anything  el.se.  is  eiMi|Hn‘atioii  hy 
siiitahle  groups  of  hanking  institutions  in 
a  eaaipaigii  of  piihlieity.  desiginsl  thor- 
onghl.v  to  inform  iill  classes  and  conditions 
of  pcsiph-  of  the  iisefulne.ss  of  hanking  iii- 
stitiitioiis.  and  of  the  duty  which  the 
people  owe  to  the  hlisiin'ss  world,  of  hrillg- 
ing  their  surplus  nioin-.vs  into  the  store¬ 
house  of  (iipital  for  the  coinmon  g(MHl. 

"It  seems  to  me  that  anyone  who  will 
thoiighlfiilly  nnd  earefnlly  consitier  the 
siihjts't  of  group  ndvertising  for  hanking 
insiiintions.  must  inevitahly  arrive  at  the 
eoiielnsii  n  that  the  pro|M-r  way  to  carry 
on  such  n  campaign  is  for  thi‘  hankers  of 
any  given  eoinmiinit.v  to  coinhine  nnd  use 
hk-al  advertising  imMliniiiK.  The  ties  that 
find  hanks  of  any  particular  town  or  city, 
ol•ehl  to  he  stronger  limn  the  ties  In'twc'im 
lie  hanks  of  disinnt  towns  nnd  cities  or 
of  distant  states.  If  the  hanks  of  any 
coininiiiiity  are  not  carrying  on  tlieir  htisi- 
ness  ill  a  spirit  of  helpful  c(M)iM‘ration 
there  is  soimUhing  radically  wrong,  soine- 
thiiig  which  iKssls  to  he  rightcsl.  If  the 
hankers  cannot  get  together  on  a  coninioii 
basis  with  th(‘  coininon  gckid  as  the  object, 
how  eaii  th(‘y  ex|H‘cl  the  full  nnd  eoinplele 
eoiilidenee  and  c(k)|K‘r!ition  of  the  eom- 
mniiit.v  at  large? 

WOfl.n  IXCItKASK  insi.NK.ss. 

‘■Perinil  me  to  register  iny  firm  con¬ 
viction  that  a  thorough,  intelligent,  and 
proloiigisl  cnmpaigti  of  pnhiicit.v  in  almost 
an.v  commniiit.v.  carrhsi  on  h.v  the  Imiiks 
acting  jointly,  would  result  in  incremsed 
hnsiii(‘ss  for  all  the  Imnks.  the  gn'afer 
pro|Hirtionate  share  of  such  increase  going 
to  the  hanks  whieh  did  the  most  intel¬ 
ligent  work  for  new  husim'ss  during  the 
[M-riod  of  such  advertising. 

“I  eiiniiol  agree  with  thos(>  who  contend 
that  in  such  a  campaign  the  iidvantnge 
would  Ik-  with  the  biggest  nnd  slnuigesl 
instiliitioiis ;  on  lh(“  eoiitrar.v.  1  helic've 
that  the  advantage*  would  Ik*,  nnd  jnstl.v 
so,  with  those  instiintions  deserving  of 
eoiilidenee  whieli  did  the  fairest  and  iiHist 
intelligent  hast  ling  for  new  hnsiness. 

“Morcsivi-r.  a  cainpiiigii  of  commniiit.v 
advertising  ought  not  to  Ik-  snhstitulikl 
for  the  individual  advertising  of  the  hank¬ 
ing  institutions  of  tlie  comminiit.v,  hut 
should  Ik-  <-oiisider(-d  as  tin-  foundation  for 
individual  advertising  and  othi-r  husim-ss 
“ettiiig  efforts,  as  the  luu-kgroiind  which 


Would  iiiakc  individual  advertising  all  the 
more  (-ffis-live. 

"Ia-I  till-  hanks  of  any  givi-ii  comminiit.v 
siihscrilk-  to  a  common  advi-rlising  a|i- 
liropriatioii  of  pro|k-r  size;  have  strong, 
ap|k-aliiig  copy  written  in  |ihiin  iiiider- 
staiidahh-  language,  and  piihlish  it  i'egu- 
hirl.v  ns  obvious  iidvertisemeiits  (not 
“ri-adiiig  miitt(-r”l  oV(-r  a  long  iieriikl,  in 
Ilk-  hk-al  iii-wspa|k-r  ;  let  them  siipiileiiieiit 
this  m-wspa]k-r  advertising  with  paiiiph- 
h-ts.  (-arefully  pri-iiared,  which  will  explain 
ill  simplest  language  the  puriKises.  jirae- 
tices,  and  s«-rvi(vs  of  hanking  institutions, 
the  same  pamphlets  Is-ing  distributed  by 
all  of  the  hanks  to  their  customers  and 
prosiMH-tive  cUKtouiers.  Let  them  u.se,  if 
lik-nl  conditions  sivni  to  warrant  it,  ad¬ 
vertising  space  in  the  hk-al  .strei-t  cars  and 
on  tin-  scri-eiis  of  the  motion  picture  the- 
p.tri-s.  Snell  a  campaign  would  arouse 
an  interi-st  in  tin-  hanking  institutions  of 
any  coiniiiiiiiity  that  would  Is-  of  Ik-netit. 

ItKSfl.TS  THAT  .MKillT  KOl.I.OW. 

"Our  s(-coiid  broad  priuci]ih-  of  hank 
ndvertising  is,  therefon-,  that  the  similar¬ 
ity  of  services  and  miitiiality  of  interests 
of  hanking  institutions  indicate  that  they 
could  with  advantage,  unite  by  commti- 
nitii-s  to  adv(-rtis(-  their  common  functions. 
'I’ln-  (-ttici(-nt  carrying  out  of  a  well  orden-d 
plan  of  community  advertising  liy  the 
hanking  institutions  of  any  town  or  city 
should  accomplish  the  following  ri-snits : 

“Firnt:  Create  a  greater  res|»ect  for. 
and  confid(-ii(-e  in  bunking  institutions  on 
the  part  of  the  general  public. 

"SccoidI  :  F^dncate  the  pnhiie  to  the 
i-conomii-  nsefnlm-ss  of  such  institutions. 

"Third:  Iiicri-a.se  the  stream  of  small 
contrihntioiis  of  capital  into  channels  of 
h-gitimate  husim-ss,  and-  diminish  the 
stream  which  Hows  into  the  ilh-gitimate 
channels  wh(-re  tlie  money  is  finally  lost 
in  tin-  •slough  of  (h-spciid.’ 

"Fourth  :  Fhlucate  tin-  jK-ople  to  a 
higlier  standard  of  thrift,  and  thus  ac- 
Inall.v  inen-ase  the  working  eapital  of  tln- 
commnnily.  .Vim-i'iia  has  a  long  wa.v  to 
g:o  lk-f<iie  it  can  approach  the  r(-cord  of 
France  for  wid(-spn-ad  tlirifi,  and  coii.si-- 
iineiit  whh-spn-ad  aliilit.v  to  iiivi-st  in  high- 
cla.ss  si-<-iiriti(-s. 

"Fifth  :  Stabilize  the  financ(-s  of  an.v 
given  community,  and,  if  carri(-d  on  h.v 
many  towns  and  citii-s  throughout  the 
(-oiiiitry,  (-xercise  a  stabilizing  iiitinence  on 
the  Knances  of  the  nation  and  in  turn 
the  finnin-es  of  the  world. 

"Sixth  :  Incri-a.se  the  effectivi-ness  of 
the  individual  advertising  nnd  other  new 
hnsiin-ss  (-fforts  of  all  the  participating 
hanks.  It  is  a  w(-ll  r*-cogiiiz(-d  law  of 
adv(-rtising  that  the  mon-  husim-ss  creat(-d 
for  OIK-  advertiser  the  more  tliere  will  Ik- 
for  all  adv(-rlis(-rs  in  tluj  sjtme  line.  \Ve 
hiive  it  on  g(kkl  authority  that  tin-  lirst 
y(-ar's  advertising  of  .\iiK-ricaii  Bankers' 
.\s.s(k'ialion  traveh-rs’  chiHines  resnlt(*d  in 
a  large  incri-ase  of  snh-s  of  other  kinds 
of  traveh-rs'  ch(><ines,  ns  well  as  in  large 
sales  of  ‘A.  B.  clu-qnes. 

MAKE  A  YEAltl.Y  AI*PK()1*K1  ATIO.N. 

“.Make  up  your  mind  to  iiiv(‘st  a  reason¬ 
able  sum  in  advertising  ea<-h  yi-ar,  and  in- 
vi-st  thiit  appropriation  this  year  and 
next  yi-ar.  and  the  m-xt,  without  n-gard 
to  tin-  ret  urns  (ditaim-d  last  year,  and 
the  yt-ar  pn-viotts  and  the  .year  Ik-fore 
that.  It  is  coiisist(-ut.  |»ersist(-nt.  intel- 
lig(-nt.  y(-iir-after-.vear  and  wi-ek-after- 
w(H‘k-during-the-y(-ar  advertising  that  is-r- 
mnnently  (-otints.  that  linilds  a  safe  nnd 
sure  foundation  in  public  confidence. 

"Herein  d(K-s  hank  and  trust  compan.v 
advertising  differ  from  some  of  the  ordi¬ 
nary  or  ganlen  varieties — that  returns 
are  usually  slow  in  developing.  If  any 
s(-lf-st,vh-d  adv(-rttsing  exjK-rt  tells  yon  In¬ 
can  take  of  your  gikkl  inoin-y  and 

so  invest  it  in  advertising  ns  to  jinklnce 
(ptickly  a  twenty-fold  or  an  hnndr<-d-foM 
harvest.  In-  is  a  litir  nnd  tin-  truth  is  not 
in  him.  A  depart  iin-iit  store  can  obtain 
(|ni(-k  results  from  advertising,  hut  a  hank 
caiiiiol.  A  hank  has  no  bargain  days,  no 
liin-s  of  ’spf-cials'  to  attract  piiix-hasers. 
no  alluring  cuts  in  pric(-s  of  more  al¬ 
luring  ling(-ri(-  fresh  from  Baris.  A  hank's 
line  of  g(kkls  is  alkint  the  sjtme  all  the 
yt-ar  and  from  yi-ar  to  yt-ar.  A  hank  t-aii- 
not  expend  in  newspaik-r  advertis¬ 

ing  and  exiK-ct  to  make  thereby 
immediately. 


R.J.BIDWEUCO. 

Pacific  Caaat  Rapracaatathra 


of 


Caa  An0rlrM  Cimr* 

Ipartland  ®rr9antan 
#rattlr  l^oat-lntrUigrnrrr 
#pokanr  #pohraman>Sruiruj 
Slfr  Editor  and  Publialfpr  (M. 
l^ortiand  Srlrgram 
<iri|ir<t90  Cribunr 
#t.  Coma  (Klobr-Brmorrat 
Canaaa  iCitg  #tar 
tornado  Srr 
Brnurr  Nriua 

#ait  Cahr  Hrrald-Srpubliran 


742  Market  Street 
SAN  FRANCISCO 


In  Pittsburgh 

The  most  successful  newspaper  adver¬ 
tising  mediums  are  the 

GAZETTE  TIMES 
Morning  and  Sunday 
CHRONICLE  TELEGRAPH 
Evening  escapt  Sunday 

They  educate  the  public  and  create  a 
buying  impulse. 

It  is  known  by  actual  test  that  they  are 
vitally  necessary  in  order  to  insure  the 

Greatest  PoesibIc  Return  from  an  Advar- 
tiaing  Appropriation. 

Flat  combination  rate  is  22  He. 
par  agate  line. 

For  further  information  or  cooperation 
write 

URBAN  E.  DICE. 

Foreign  Advertising  Manager, 
Pittsburgh,  Pa. 

J.  C.  Wilberding, 

225  Fifth  Avenue . New  York  City 

T.  M.  Branham  Company, 

719  Mailers  Building . Chicago 

Chemical  Building  . St.  Louis 


THE 

ORANGE 

LEADER 

Is  the  only  Dally  (Evening)  and  Weekly 
Paper  published  In 

ORAMOE,  TEXAS 

and  Orange  County,  and  the  only  paper  that 
t-overs  the  richest  section  of  Southeast  Texas 
snd  Southwest  Loiiislsna. 

"Circulation  hooka  open  to  nil” 

THE  LEASER  FRIMTIMO  00. 
Orango,  Tezaa 
W.  H.  Stark,  Owner. 

Hugh  K.  Taylor,  Mgr. 
Foreign  Repreoentatlveo 
Robert  W.  Sykes,  Jr.  Walter  U.  CUrk 
1  Madison  Are.,  Advertising  Bldg., 

New  York.  Chicago,  111. 


THE  NEW  HAVEN 

Times-Leader 

is  the  leading  one-cent  daily  newspaper  of 
Connecticut  and  the  only  one-cent  paper  in 
the  State  which  has  the  full  Aaaoclated 
Press  leased  wire  service. 

The  only  evening  paper  in  New  Haven, 
member  of  Audit  Bureau  of  Circnlatlous. 

Bryant,  Orifflthi  nnd  Frederieki 
226  Fifth  Avo.  716  Peoples  Oaa  Bldg. 

Hew  York  Chicago 


IN 

Colorado  Springs 

ITS 

THE  TELEGRAPH 

J.  p.  McKinney  son 

New  York  Chicago 


Deutsches  Journal 

The  N.  Y.  German 
Journal  is  America's 

Greatest  German  Newspaper 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


^9. 


PILGRIMS  OFF  ON  TRIP 


(.overiior  Walsh  at  llie  Station  When 
They  Start  for  Chiraito  (Convention 
Aiiieriean  Si'ores  Heat  on  Bryan's  Kes- 
iicnalion  Death  of  Benjamin  (Conaiit, 

•  DKi-Tiine  Printer  -  Reporters  Kirk. 

( Hiieriiil  Curre»i>undencc.)_ 

Bosto.n,  .lune  1(». — The  Pilgrim  Puh- 
lieity  .Vswx-iution  delegation  to  the  Ad 
('luh  convention,  Itttt  strong,  left  town 
last  night  on  its  way  to  (Chicago.  (Jov- 
ernor  Walsh  was  at  the  station  to  see 
the  ineinbers  off  and  wish  them  g(sKl  luck 
and  a  gisHl  time.  Stoi>s  will  be  made  at 
U(K-hester,  Kast  Aurora  and  .Milwaukee, 
where  they  are  to  be  entertained  by  hR-al 
clubs.  'I'hrtM-  nights  and  two  days  will 
Is-  spent  on  the  (ireat  Lakes. 

'I'lie  delegation  was  headisl  by  Presi¬ 
dent  tieorge  H.  (Salliiit  and  Carndl 
Swan.  On  the  same  train  was  Charles 
II.  Parr,  who  has  charge  of  the  distribu¬ 
tion  of  souvenirs.  SiMuiking  «»f  souvenirs 
reminds  the  corresismdent  of  Title  Kuitok 
AM)  PiMil.I.silKR  that  the  I>H)se- Wiles 
Biscuit  Company,  The  Whittemore  Polish 
CoiniNUiy,  Poland  Spring  Water  (’om- 
pany,  I’nitiHl  Drug  Company,  Liggetts, 
Hinds  Honey  and  .Minoiid  Cream  ('om- 
pjiny,  (leorge  K.  Keith  Coniiiany,  IJeorgt" 
|i.  .Moulton,  M.  &  (C.  Skirt  Company, 
(oMirge  H.  Perkins  Company,  Waitt  & 
Bond,  ('igar  .Makers’  .Vss<H-iation,  ('.  1. 
HimmI  ('ompany,  .Mo.xie  ('ompauy.  Mel- 
lins  Fissl  Company,  Hopes  Drug  Com¬ 
pany  of  I.ynn,  The  Biitterick  Company, 
the  Listerate<l  (lUm  (’omimiiy,  Cnited 
Shoe  .Machine  ('ompany  and  others  were 
the  contributors. 

IIKAT  ON  IIRYAN'H  RKStO NATION. 

The  Boston  .Vmerican  laait  the  other 
afternoon  pajiers  with  the  story  of  Bry¬ 
an’s  resignation  from  the  (’abiiiet,  ais'ord- 
ing  to  a  story  published  in  th«“  .Vmerican 
the  diiy  following.  When  the  .Vtnerican 
got  a  flash  on  the  story,  a  hustle  was 
made  to  g<‘t  out  an  extra,  and  the  last 
•slition  .Vmeriean  for  the  day  coiiveyetl  to 
the  reading  iiiiblic  a  g<s>d  story  of  the 
im|H)rtant  Cabinet  change.  The  next 
morning  the  Post  carried  nearly  a  page 
of  interviews  on  the  situation  from  prom¬ 
inent  .Ma.ssachusetts  issiple.  For  a  time 
every  teh‘phone  in  the  Po.st  office  was  in 
use  by  the  many  re|K)rters  assigned  to  the 
interviews. 

Boston  newspaiM'rs  have  given  consid¬ 
erable  space  to  the  removal  of  sidewalk 
chs'ks.  By  order  of  a  city  Isiard  the 
ownei-s  of  sid<‘walk  chs-ks  were  forced  to 
remove  them.  This  is-casiotusl  much  con¬ 
troversy,  columns  of  newspa|M‘r  space  be¬ 
ing  given  to  the  matter.  The  final  rul¬ 
ing  of  the  hoard  was,  however,  that  the 
••hs'ks  must  go. 

The  death  of  Benjamin  ('onant,  at  the 
age  of  77,  removisl  an  old-time  Boston 
printer  from  the  scene  of  activities.  Mr. 
Conant  was  a  memlxT  of  the  firm  of 
Conant  &  Xewhall,  the  place  of  business 
btiiiig  locate<l  at  U.'iO  .Mystic  street.  .Mr. 
Conant  lived  in  Boston  the  most  of  his 
life,  although  he  was  a  resid»>nt  of  Cam¬ 
bridge  for  21}  years. 

amkrkan's  better  strect.s  CA-MPAIUN. 

The  Boston  American  is  <‘ontiniiing  its 
t'ampaign  for  better  streets.  Sin<-e  the 
.Vmerican  took  up  this  agitation,  columns 
of  s|iace  have  lieen  used  and  great  public 
interest  in  the  matter  aroused. 

H.  Lyman  Amies,  a  well-known  Bos¬ 
ton  newspa|>erman.  made  a  siieeidi  Iwfore 
the  .Master  PlumlM'rs’  .VssiK'iation  at 
I.ynn  recently,  and  scoretl  a  big  hit. 

'Hie  waterfront  rejsirters  n‘gret  that 
the  ciMist  guard  cutter,  VV’inisimmett,  has 
been  laid  up  for  repairs  for  two  weeks. 
It  means  that  the  laiys  have  to  walk 
alsuit  or  take  trains  and  cars  instead  of 
travelling  in  luxurious  ease.  Th<“  water¬ 
front  men  are  rejoicing,  however,  in  a 
new  press  room  in  the  (Jrain  Kxi'hange 
galler.v  at  the  ChamlMT  of  Commerc^. 

Hoy  .Vtkin.son. 


The  editorial  staff  of  the  New  York 
Commercial  was  called  upon  to  light  a 
fire  in  the  store  room  of  that  pa|H*r  on 
the  evening  of  .June  7.  No  great  damage 
was  done. 


MINER  TO  LOOP  NORTH  AMERICA 

Siimlay  Sun's  Eornier  Editor  a  .Special 
(Correspondent  for  Mc('.lure  Synilicule. 

(leorge  H.  .Miner,  who  resigned  the 
Sunday  editorship  of  the  New  York  Sun 
a  lew  weeks  ago  to  become  a  special 
correspondent  for  the  .MeClure  News¬ 
paper  Syndicat<‘,  .sailed  on  the  "Finland" 
last  Thursday  for  San  Francisco.  .Mr. 
Miner  is  going  to  loop  North  .America 
and  write  a  series  of  twelve  articles  on 
his  experiences. 

“Don’t  think  that  I  am  going  to  write 
travel  articles,"  said  Mr.  .Miner,  "as  I 


GEORGE  R.  MINER. 


have  always  considered  them  a  good  deal 
of  a  Isire,  and  there  are  plenty  of  giswl 
guiil(‘  books  in  print  already.  I  am  mak¬ 
ing  the  trip  around  the  contiiumt  sinipl.v 
as  a  setting  for  sketches  which  I  shall 
try  to  make  of  human  interest,  and  hope 
will  be  humorous.  People  are  much  fun¬ 
nier  when  they  travel,  you  know,  than 
when  they  are  at  home.  Tluit’s  where  1 
want  to  catch  them  — when  they  are  off 
their  guartl  and  on  their  way. 

“I  am  going  aroumi  all  the  Wiiy  by 
water,  via  the  Canal,  jis  it  is  the  most 
fascinating  route  and  then  back  through 
Canada  from  Vancouver  to  Halifax;  iu 
fact  1  will  not  be  iu  the  I'nited  States 
at  all  except  at  I.os  .Vugeles  and  San 
Francisco.  It  will  not  only  be  a  delight¬ 
ful  trip,  but  I  am  contideiit  that  it  will 
furnish  me  excellent  material  to  have 
fun  with. 

"Moreover  I  am  looking  forward  to 
writing  iigain  with  a  great  deal  of  i)leas- 
ure  and  ho|)e  these  articles  will  meift 
with  as  much  favor  as  did  my  “.Amer¬ 
ican  First  Nighter"  letters  from  I»ndon 
which  appeared  in  the  New  York  Herahl 
for  a  number  of  years. 

“'I’his  trip,  however,  is  only  prelimin¬ 
ary  to  a  very  big  deal  f  have  made  with 
the  .McCliire  Newspaper  Syndieate  whieh 
will  go  into  operation  next  fall.  I  am 
not  at  lila'rty  to  divulge  the  details  just 
yet,  but  the  Syndicate  will  send  mit  an 
announcement  iu  due  time.  They  seem 
to  consider  it  one  of  the  most  im])ortant 
syndicate  features  ever  juit  forth. 

’Tncidentally  T  want  to  mention  how- 
pleased  I  am  to  lie  associated  with  this 
concern,  ('ommon  sense  and  eourtesy 
dominates  the  whole  outfit.  .Also  it  is 
pleasing  to  know  that  orders  for  the 
Looping  North  .America  series  are  al¬ 
ready  coming  in  with  surprising  rapi<l- 
ity.  I  shouldn’t  1m'  surprised  if  these 
letters  a|)peared  in  a  hundred  papers." 

Parkersburg  Sentinel's  Big  Press 

The  Parkersburg  (VV'.  Va.)  Sentimd  is 
installing  a  thre<>-de<-k  (Joss  Straight-line 
press,  having  a  capacity  of  14-pnge 

paiiers  an  hour.  This  is  an  unusually 
large  press  for  a  newspaper  in  a  city  of 
the  size  of  Parkersburg,  and  s])eaks  well 
for  the  management  of  the  Sentinel. 


MERCHANTS  BANISH  COUPONS 

Those  of  Lowell  Sign  a  Five-Year  Agree- 
iiienl  Not  to  Use  Theiii. 

During  the  years  of  1!MI!(  1((  a  casual 
glance  at  the  advertising  columns  of  the 
l.owfll  newspapers  would  convince  one 
that  the  gri-ater  part  of  the  merchants 
of  the  city  were  a<lvertising  trading 
stamps  and  almost  neglwting  to  mention 
their  regular  lines  of  merchandise.  The 
competition  for  giving  awaj-  stamps  as 
premiums  las-ame  so  acute  that  an  un¬ 
usual  condition  of  unfriendly  relation¬ 
ship  existed  among  the  merchants. 

The  Lowell  Board  of  Trade  played  an 
important  part  in  drawing  up  an  agree¬ 
ment,  which  was  signed  by  one  Jiundreil 
of  the  li'ading  merchants  of  the  city,  that 
had  the  elVect  of  driving  tlie  stamp  and 
coupon  business  from  the  city.  This 
agieement  was  so  successful  that  at  the 
end  of  the  two-year  period  for  which  it 
was  drawn,  a  live-year  agreement  was 
made  which  will  remain  iu  elfivt  until 
111  17.  This  agreement  was  signed  by 
alsuit  two  hundred  merchants  in  all  sec¬ 
tions  of  the  city  and  not  a  single  viola¬ 
tion  of  the  agreement  has  eome  to  the 
attention  of  the  board.  .A  copy  of  the 
agreement  follows: 

KOR.M  OE  THE  AUREE.MENT. 

This  .\greenu-ut  iiuole  this  fourth  <hiy  of 
Xoveinher.  .\.  I).,  1!)H.  Iiy  and  hctweeii  the 
s<-veral  persons,  co-partnerships  anil  cor¬ 
porations  whose  names  are  hereto  annexisl. 
all  of  the  t'lt.v  of  l.owell.  County  of  .Miihlle- 
sex  and  Conunonwealth  of  .Massachusetts, 
parties  of  the  tirst  part,  and  K.  ('.  (iarret 
of  said  l.owell,  |iresldent  of  the  Merchants' 
.Vssochition  of  said  I.owell,  party  of  the 
.seiond  part. 

WItnesseth  ;  That  the  parties  of  tho 
tirst  part,  in  i onsideration  of  one  Dollar 
to  tlieiii  severally  paid  liy  the  party  of  tlie 

second  part,  the  . . .  wliereof  is  hereliy 

acknowledged,  and  tlie  further  consldera 
tion  of  tile  covenants  and  agreements  liere- 
in  lontalned  to  lie  done  ami  performed  liy 
saiil  party  of  the  second  p.-irt.  lio  hereliy 
si'Vi'ially  covenant  and  agn-e  to  and  with 
said  party  of  tlie  second  part  tliat,  in  tlie 
londiict  of  tlieir  business,  from  and  after 
tile  date  hereof,  t/icp  will  nnt  line  liailinii 
ntiimiiH,  so  called,  and  will  refrain  from  sell¬ 
ing,  giving,  delivering,  redeeming  or  In  any 
way  using,  or  advertising  the  use  of,  any 
trading  stamps,  cliecks,  coupons  or  siniiiai 
devices,  for  the  term  iif  /tec  yearn,  eniliny 
\iircmber  fiiiirih,  wllliin  said  County 

of  Middlesex  ;  and  upon  any  breach  of  this 
agreement  they  and  each  of  tlieni.  parties  of 
tlie  tirst  part,  severally  covenant  and  agree 
to  pay  to  tlie  party  of  tlie  second  part  the 
sum  of  One  I'haiinanil  llollarn  as  and  for 
Ihinidated  damages. 

The  party  of  the  sei-ond  part  hereliy 
i-oveiiauts  atid  agrees.  In  consideration  of 
the  above  coVetiants  and  agreements  on  tin- 
part  of  tile  parties  of  Hie  lirst  iiart  so 
s<-verall.v  tiiadi-,  tliat  he  will  expend  any 
sum  or  sums  of  nioni-y  recovered  liy  liliii  or 
palii  to  him  hc-reiinder  by  any  party  or  par¬ 
ties  of  the  tirst  part  as  intrusted  and  di¬ 
rected  to  do  by  vote  o^  said  Mercliants’ 
.\ssoclalton. 

l-rovlded.  however,  that  this  agreement 
shall  is;  void  and  of  no  force  ami  effect 
wlietiever  two-thirds  of  the  iiiirties  of  llic 
tirst  part  executing  tlie  same  sliall  by  writ¬ 
ing  Hied  wltli  the  party  of  the  secoml  part 
so  declare. 

In  Witness  Wliereof  said  parties  have 
hereunto  set  tlielr  hands  and  seals,  each 
using  a  common  seal,  the  day  and  year  tirst 
above  written. 

(Seali  Kiikd  C.  CAiiiiE-rr. 

This  agreement  was  signed  by  otie 
hundred  and  eighty  other  persons,  co- 
parliierships  and  corporations. 

This  agreement  is  binding  upon  the 
luerchants  not  only  for  the  use  of  trad¬ 
ing  stamps  hut  coupons  and  similar  de¬ 
vices  atid  various  attempts  to  intrixluce 
them  since  then  have  met  with  no  suc¬ 
cess.  Each  merchatit  who  signed  this 
ngreemetit  has  a  copy  printed  on  t-xira 
heavy  cardlaiard,  in  very  neat  fortii,  and 
is  reipiested  by  the  Board  of  I’rade  to 
post  it  in  a  conspicuous  iihice. 

E.  &  I*.  “Best  of  Its  Kind" 

.John  Wilson,  managing  director  of  the 
AVilson  Adverlisiiig  Co..  Ltd..  (Jlasgow, 
Sc-otlaud,  in  renewing  his  subscription 
to  The  Editor  and  Brni.isiiER,  writes: 

“I  may  la-  ])ermitted  to  say  that  I 
think  yours  is  absolutely  the  Is-st  pub¬ 
lication  of  its  kind  either  here  or  in 
.America,  and  no  one  can  read  it  without 
jirofit.’’ 


of  only  evening  daily  of  city  of  .SO.OdO 
will  sell  $2S,(I()()  interest  to  satisfac¬ 
tory  as.sociate.  I’roperty  now  show¬ 
ing  prolits  at  rale  of  $1,0(MI  a  moiitli. 

.Agreenieiit  can  be  made  covering 
extrication  of  investment  following 
dissatisfaction.  Proposition  M.  F., 

CHAS.  M.  PALMER 

Newspaper  Properties 

225  Fifth  Ave.,  New  York 


Consolidation 

This  firm  has  made  a  special  study  of 
consolidating  and  merging  news|ia|»er  prop¬ 
erties.  Our  o|K‘rations  in  this  difficult  field 
of  work  have  been  highly  successful.  Such 
negotiations  are  invariably  complicated  and 
in  nearly  every  case  retpiire  the  services  of 
e-x|K‘rts. 

If  a  “clean-up”  is  needed  in  your  held, 
let  us  talk  it  over. 

In  Consolidation  There  It  Strength  and  Profit 

IIARWKF.L,  CAXXOX 
cX  McCarthy, 

Xetvspapcr  &  Maga::ine  rropertie.s. 
Times  Bldg.,  New  York 


SITUATIONS  WANTED 


.4dTertisements  under  this  classification  ten 
cents  per  line  each  insertion.  Count  six 
words  to  the  line. 

WANTBD  -Situation  as  the  editor  or  editorial 
writer  on  Republican  daily  paper;  expt'rieneed. 
D  1495.  care  Editor  and  Publisher. 

Experienced  newspaper  woman  wants  work  on 
city  publication;  apecialtleH  literary  and  dra¬ 
matic.  K.  d.  care  The  Editor  and  Publisher. 


Slxtis*!!  years*  advertising  eX|K*rieiice  Ncav 
York  dulliea — elussitled,  local  display,  foreign. 
.Nine  years*  KUccess  an  manager.  Rest  refer 
eiices.  Large  aetiuaintam'JL  I  4*aii  prisliice.  .\d 
dress  “Idve  Wire,**  care  Editor  and  Pnblisitcr. 


Riisiiicss  Manager — I  am  an  all  nroiind  ii*  ws 
pa|K*r  man— now  “imiking  g(SMl.**  1  desire  the 
general  imiiiagemeiit  of  a  little  city  newspaper. 
My  enslentials  will  siiow  eX|K>rt  w(»rk  in  ad 
v(‘rtlsing.  ciiN'iilation  and  (»ttl(‘e  detail.  If  >imr 
plant  iksmIm  ('areful.  4‘(*onoiiiical  devel<»pineiit.  all 
the  better.  I  <*an  show  }oil  lu»w.  Address 
R  HRS.  (‘are  Editor  and  Publisher. 


FOR  SALE 


Advertisements  under  Shis  classihcalion  fifteen 
cents  per  line^  each  insertion.  Count  six 
words  to  the  line. 


FOR  SALB — At  an  eiveptioiial  barKtln, 
sliKhtly  used  high-aii«e<l  thirty-two  page  cylinder 
Iiuplex  printing  pretH,  in  perfect  condition. 
Owners  having  consolidated  and  using  larger 
press.  Write  for  price  and  particulars.  A. 
.McNeil,  Jr.,  Post  Publishing  Company,  Bridge¬ 
port,  Conn. 


Bxi-eptlonal  Trade  Monthly,  doing  nearly 
$23,000  gross  business,  in  growing  field — $15,000 
for  quirk  sale.  Harris-Dibble  Comiiany,  171 
Madison  Avenue,  New  York. 


FOR  SAI J-: -3  deck  press,  prints  1.  «,  fi,  D). 
12.  II,  Id,  IS,  20,  24  pages.  Overhauled  and 
rchiillt.  Will  sell  at  very  low  ]trice.  Tin*  (loss 
I'rlnllng  Press  Co.,  Chicago,  HI. 


KOR  S.M.K— 4-deck  press,  prints  4,  (I,  k.  10, 
12.  14,  10,  20,  24.  28,  32  pages.  Will  lie  over- 
haiihsl  and  rclinilt.  The  Cosa  Printing  Press 
Co.,  Chii-ago,  IU, 


MISCELLANEOUS 

Advertisements  under  this  classification,  ten 
cents  per  line  each  insertion.  Count  six 
words  to  the  line. 


REAL  EDITORIAL  SERVICE.  Not  doptsl  out 
printed  stuff,  but  original  Mss.  on  any  subject 
you  wish  by  many  different  authotrs.  Exclusive 
territorial  rights.  Make  your  paper  a  power 
editorially.  Address  I.iterary  Bureau,  EP2, 
Hannibal,  Mo. 

SOM  KIT  II. Mi  NEW 

EXCl.l’SIVEI.Y  FOR  YOI— Nil  SYNDIC.VTE 
STFFF 

How  would  you  like  to  bare  a  Daily  Servh-e 
— no  H.vndicate  stuff,  but  written  exclusively  for 
you  <ir  five,  or  six,  bright,  snappy,  erlspy. 
witty  little  verses,  on  news  events,  bapia-nlugs, 
and  itersoiis  right  in  your  own  town  and  in  lino 
with  yonr  islltorlal  polley?  On  the  level — yon 
will  find  It  a  corking  gooil  feature.  I  know  this 
from  exiK-rlencc.  Sti|i|Hau-  you  try  the  Service 
a  week  at  niy  expense?  I’ll  make  the  price 
very  reasonalde  after  the  try-out.  If  you  decide 
to  continue.  .Address  J.  W.,  care  the  Editor 
and  Piildislicr. 
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TEXAS  EDITORS  INDORSE  WILSON 

W.  B.  Whitman,  of  Dailais,  Elected  Presi¬ 
dent  of  the  Association. 

(Special  Correspondence.) 

<'(»i{i*fs  ('iiKisTi,  Texas,  June  12. — The 
tliirty-sixth  annual  convention  of  the 
Texas  Press  .Association  was  held  in  this 
city  from  .lune  10  to  .June  12.  More 
than  2.10  editors  from  all  parts  of  Texas 
atteiuiitl  and  the  convention  was  pro¬ 
nounced  the  most  successful  held  in 
years.  President  Dick  K.  Harris,  of  the 
Rusk  County  News,  presided,  and  Sam 
P.  Harben,  of  the  Richardson  Echo,  acted 
as  secretary. 

The  first  real  business  of  the  conven¬ 
tion  was  the  adoption  of  a  resolution, 
introduced  by  Col.  E.  P.  Holland,  of 
Dallas,  indorsing  President  Wilson  in 
his  }»osition  in  regard  to  Germany  and 
the  submarine  warfare. 

Dean  Will  H.  Mayes,  of  the  School 
of  Journalism  of  the  University  of  Texas, 
at  .Austin,  responded  to  the  address  of 
welcome  by  Mayor  Roy  Miller,  of  Cor¬ 
pus  Christ  i. 

The  proposed  establishment  of  an  ad¬ 
vertising  iiureau  to  handle  foreign  ad¬ 
vertising  for  Texas  papers  was  declared 
impracticable  by  W.  C.  Edwards  of  the 
Denton  Record-'Cltronicle.  Mr.  E<lwards 
urgt*d,  however,  that  the  association  ap- 
[loint  an  advertising  committee  to  cir¬ 
cularize  advertisers  outside  of  Texas  to 
impress  ui>on  them  the  importance  of 
jdaeing  general  advertising  with  the 
smaller  jtajM'rs  of  Texas. 

On  the  third  and  closing  day  of  the 
convention  the  election  (tf  oflieers  and 
s*dection  of  the  next  meeting  place 
coiu|>ose<l  the  program.  El  Paso  st'cnred 
the  eonvention  for  Hllfi  over  Texarkana 
and  -Austin,  both  close  competitors. 

The  following  oHicers  were  elwted; 
Walter  B.  Whitman,  advertising  man¬ 
ager  of  Holland’s  Magazine,  Dallas 
])resident;  Henry  Edwards.  Troup  Ban¬ 
ner.  vice-president;  Sam  P.  Ilarlien,  Rich¬ 
ardson  Echo,  secretary  (re-eltH-ted) ; 
memlK'rs  executive  committee — Lee  J. 
Itouutree.  (ieorgctown  Commercial  and 
T.  B.  Lusk,  for  three  years;  Frank  P. 
Holland  and  W.  S.  Spotts,  for  two 
years;  -T.  A.  Thomas  ancl  AVill  Whitten, 
for  one  year. 

-A  lM‘autiful  tribute  to  the  late  Harry 
Lee  Marriner.  staff  poet  of  the  (oilves- 
ton-lkillas  News,  was  adopted.  The 
resolution  was  offerwl  by  Hon.  Clarence 
Dusley.  director  of  extension  of  the 
-Agricultural  and  Mechanical  College, 
formerly  editor  of  the  P'orth  Worth 
Record. 

-Among  the  most  important  addresst>s 
heard  by  the  eonvention  was  one  by  Will 
H.  'Mayes,  dean  of  the  Texas  School  of 
.Tournalism.  on  ‘‘Why  Is  the  School  of 
Journalism?”  .Among  other  things  Mr. 
Mayes  said: 

“Schools  of  .Tournalism  do  not  attempt 
to  make  wlitors  any  more  than  West 
Point  attempts  to  make  soldiers,  or  a 
business  college  to  mage  a  Wananiaker 
or  Carnegie  or  Rockefeller.  In  the  hurry 
of  modern  newspa|H‘r  offices  there  is  no 
longer  time  to  conduct  training  scIkmJs 
for  the  inexp«*rience<l  and  none  but  the 
p<H)rest  offices  longer  employ  untraimsl 
help.  With  the  establishment  of  schools 
of  journalism,  managing  editors  through¬ 
out  the  country  already  are  drawing 
their  recruits  directly  from  these  schoh)s. 
where  they  know  the  Ix'st  discipline  and 
training  have  been  given.” 

Jiulge  Tliram  tilass.  of  .Austin,  who 
addressed  the  convention,  said  it  was 
right  for  a  newspaner  to  tell  the  truth 
in  all  things;  and  that  it  should  lie  the 
duty  of  every  man  to  carry  on  his  biisi- 
.  ness,  personal  and  otherwise,  with  the 
fe<ding  that  if  he  made  a  misstep,  his 
neighbors  would  read  of  it  the  next 
morniiiir  in  the  home  newsnaiK*r. 

The  bampief  given  Friday  night  was 
the  greatest  feature  of  the  entertainment 
provided  in  unbounded  hosi)itality  by  the 
Co»-p"s  Christi  business  men. 


.According  to  the  annonnee-ne'-t  of 
Ibnicv  N.  MacCracken.  president  of  Vas 
sar  College,  at  the  n*cent  commencement 
a  course  in  journalism  may  1m‘  added  to 
its  curriculum. 
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IT’S  JOLIET  NEWS-HERALD  NOW 


Two  Papers  Combine,  With  a  Capital 
Stock  of  $300,000 

The  consolidation  of  the  Joliet  News 
with  the  Joliet  Herald  has  Ik-cii  effected, 
the  new  title  being  the  Joliet  Herald- 
News,  and  the  ca|>itnlization  of 

which  not  over  .iSgtHhOOO  will  be  issued. 
The  News  was  capitalized  at  .$1(H),(KK»  in 
llHMi,  and  had  Ikxmi  published  under  one 
management  for  3S  years,  w  ith  James  H. 
Ferriss  as  editor  in  chief  all  but  two 
years  of  that  time.  He  retires  from 
acti\e  news])aj>er  work,  having  stdd  his 
interest  to  Csil.  1.  C.  Co])ley.  Mr.  Ferriss' 
lifelong  partner,  H.  E.  Baldwin  remain) 
with  the  new  organization  in  the  adver¬ 
tising  de|iartanent. 

The  Joliet  Herald  is  in  its  11th  year, 
and  altliongh  strongly  supported  finan¬ 
cially  by  a  group  of  wealthy  men  it 
made  little  headway  until  .A.  S.  1^‘ckie. 
of  Chicago,  assumed  the  management 
about  eight  years  ago.  He  employed  the 
metluKls  and  ideals  of  metropt)litan 
newspa[H'rs  which  seemed  to  fit  Joliet 
conditions  and  won  for  the  jtaper  a  sub¬ 
stantial  success.  He  retains  his  position 
as  general  man:iger  of  the  new  combina¬ 
tion.  a  majority  of  the  stin-k  lK‘iug  owned 
by  Col.  1.  C.  (’opley.  Congressman  from 
the  11th  District. 

The  consolidation  gives  the  Herald- 
News  an  average  net  jiaid  circulation  f)f 
over  1-1  (MIU.  with  no  compelilion.  There 
has  been  much  tiilk  alKUit  staiting  an 
oth(‘r  paper,  but  nothing  tangible  has 
yet  appeired.  as  the  enormous  ex|)ense 
of  starting  and  maintaining  a  modern 
l>lant  is  not  tempting  to  men  of  the  right 
linsincss  calibre 


SCHEME  TO  BOOST  ADVERTISING 


Gerald  Pierce  Originated  It  and  Success¬ 
fully  Tried  It  Out  In  Minneapolis. 

The  .Minnea]>olis  Tribune  has  devel¬ 
oped  a  new  and  thonmghly  original  idea 
in  advertising,  by  which  it  adds  to  its 
volume  of  “local  display”  a  totitl  of  l.'t 
jiages,  or  ‘2S,U2S  agate  lines. 

The  jdan  was  worked  out  by  (Jerald 
Pieicc,  the  advertising  manager,  and  is 
uni<|ue  in  that  for  the  first  time  in  ad- 
veitising  history,  community  exploita¬ 
tion  within  a  metrojaditan  city  has  been 
eir«‘ctively  carried  out.  Pages  have  been 
used  in  the  big  dailies  of  all  cities  to 
direct  attention  to  the  attractiveness  and 
inter«‘sts  of  small  towns  in  thg  tribu¬ 
tary  territory;  but  never  liefore  has 
there  lieen  concerted  effort  to  exploit 
through  the  advertising  columns  any 
jiarticular  thoroughfare  of  a  city. 

Manpiette  avenue,  in  Minneajiolis,  was 
selected  for  the  campaign  in  <juestion, 
and  Air.  Pierce,  having  evoked  the 
scheme,  laid  it  Indore  an  as.sociatitin  of 
property  owners  on  that  thoroughfare, 
among  whom,  by  the  way,  are  include<l 
some  of  the  biggest  and  mo.st  successful 
merchants  of  Minneapolis.  They  at 
once  liecame  enthusiastic  over  the  plan, 
and  soon  raiseil  the  necessary  funds  to 
pay  for  the  advertising — the  property 
owners  sul»scribiiig  to  the  fund  on  the 
basis  of  the  frontage  owned. 

The  first  jiage  was  printed  in  the  Sun¬ 
day  Tribune  of  -April  11th,  and  the  sec¬ 
ond  and  third  followed  at  int«“rvals  of  a 
we«‘k.  Ten  more  pages  have  been  print- 
c<l  “ince  then. 

The  first  page  was  devoted  to  a  his¬ 
tory  of  the  thoroughfare  from  the  lime 
it  was  little  more  than  a  cow-j>ath  in  a 
country  village,  down  through  the 
years  until  today  it  is  one  of  the  great¬ 
est  of  the  city’s  commercial  thorough¬ 
fares.  The  pages  that  followed  directed 
att<*ntion  to  the  many  advantages  af¬ 
forded  for  successful  retailing,  as  well  as 
to  the  high  character  of  the  Inisiness  in¬ 
stitutions  already  established  thereon, 
ami  other  features  naturally  to  1h*  in¬ 
cluded  in  such  a  campaign. 


Paper  Changes  Its  Name 
The  Des  Moines  (la.)  Evening  Tri- 
luiiie,  the  afternoon  edition  of  the  Reg¬ 
ister  and  I.S'ader,  has  announced  a  change 
ill  its  name  to  the  Evening  Register  and 
Leader. 


The  Multiple 
Linotype  Way  Is  The 
Modern  Way 


There  Is  a  Linotype  for  Every  Purpose 


MERGENTHALER  LINOTYPE  CO. 

Tribune  Building,  NEW  YORK 
CHIC-AGO  S.AN  FRANCISCO  NEW  ORLEANS 
CANADIAN  LINOTYPE.  LIMITED.  TORONTO 


New  Zealand  Journalists  .Arrive 

The  following  well-known  New  Zea¬ 
land  journalists  arrived  recently  at  Van- 
< Oliver:  Cecil  AV.  Leys,  assistant  editor 
of  the  -Auckland  Star;  Mark  Cohen,  ed¬ 
itor  of  the  Dunedin  Star;  \V.  M.  Alc- 
Cullough,  proprietor  of  the  Thames  Star, 
and  Robert  Bell,  proprietor  of  the  -Ash¬ 
burton  (Juardian,  who  are  accredited  by 
their  government  to  repre.sent  the  jiress 
of  that  country  at  the  world's  confer¬ 
ence  of  journalists  to  lie  held  at  San 
Francisco  July  5  to  1 1  Hi  connection  with 
the  Panama  Eixjiosition.  The  visitors  ex- 
jM*ct  to  go  through  the  canal  liefore  mak¬ 
ing  a  tour  of  the  United  States  and 
eastern  Canada. 


Successful 

Men  In  every  walk  of  life  are  all  familiar 
with 

Romelke’s  Press  Clippings 

Among  onr  patrona  are  profesalonal  and 
tiusliiesa  men  and  women,  public  personages 
and  the  leading  Banka,  Trust  Companies  and 
Corporations. 

Romeike  Clippings 

arc  an  indispensable  adjnnrt  in  every  busi¬ 
ness.  If  you  have  never  used  them,  write 
for  information  and  terms  today. 

HENRY  ROMEIKE,  INC., 

1C6-110  Seventh  Ave.,  New  York  City. 


Canadian  Press  Clippings 

The  problem  of  eoverlng  the  Canadian 
Field  is  answered  by  obtaining  the  service  of 

The  Dominion  Press 
Clipping  Agency 

whloli  gives  llie  eilppings  on  all  matters  of 
interest  to  you,  printed  in  over  P-l  per  cent, 
of  the  newspapers  and  publieatlons  of  CAN¬ 
ADA. 

We  .-over  every  foot  of  Canada  and  New¬ 
foundland  at  our  bead  office. 

7t  70  CHURCH  ST.,  TORONTO,  CAN. 
Prlee  of  service,  regular  press  clipping 
rates — s|ieeial  rates  and  discounts  to  Trade 
and  New-spapers. 


We  can  increase  your  business — 
you  want  it  increased.  * 

You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clippings  can  be  made  a 
business-builder  for  you. 

BURRELLE 

60-62  Warren  Street,  New  York  City 
Established  a  Quarter  of  a  Century 


Most  Par  Reaching  Newspaper 
Reading  Concern  in  Existence 

ATLAS  PRESS 
CUPPING  BUREAU 

CHARLES  HEMSTREET,  Manager 

We  furnish  everything  that  looks 
like  a  press  clipping  from  all  over 
the  world. 

Our  Motto— RESULTS  COUNT 


218  East  42nd  Street  New  York 
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PERSONAL  OR  IMPERSONAL  JOURNALISM? 

By  Jamks  Arthur  Seavey- 
ilanayer  Xeic  York  Kmr  .Veir*  Service. 


Personal  or  impersonal  journalism— 
that  is  the  question.  1  do  not  like 
petsonal  journalism.  That  is  the  reason, 
probably,  why  the  general  manager  of 
The  Euitor  anu  Publisher  insists  that 
this  be  a  siRued  artiele.  There  are  some 
IHTsons  who  have  disiaisitions  too  dis¬ 
agreeable  to  discuss.  , 

There  is  no  doubt  that  the  vogue  of 
personal  journalism  has  increased 
greatly  in  the  past  ten  years.  There  is 
evidence  that  some  newspapers  are  be¬ 
coming  all  “signed  up.”  But  what  for? 

The  right  answer,  of  course,  is  purely 
economic.  There  is  a  notion  that  signed 
articles  make  for  circulation,  wliich 
makes  for  more  advertising,  which  makes 
for  more  profits.  And  that  is  a  perfectly 
jiious  and  praiseworthy  reason  for  do¬ 
ing  almost  anything  in  the  conduct  of  a 
newspaper. 

Contrary  to  the  notion  that  some  per¬ 
sons  apparently  have,  newspapers  are 
not  eleemosynary  institutions.  I.ike  any 
other  enterprise  they  have  to  go  in  the 
right  direction,  financially,  or  go  into  the 
hands  of  a  receiver.  Therefore,  anything 
legitimate  that  makes  for  circulation 
that  makes  for  advertising  that  makes 
for  profits,  is  popular.  Hence  the  jjopu- 
larity  of  personal  journalism,  (j.  E.  I>. 

THE  SIGNER  SPEC  IAL  ARTICLE. 

Tf  I  were  making  a  newspaper,  and  I 
wanted  a  special  article,  now  and  then, 
on  a  special  subject,  I  would  want  that 
article  written  by  the  highest  authority 
on  that  subject  I  could  find.  And  T 
would  want  him  to  sign  it  after  he  had 
written  it.  But  that  doesn't  mean  that 
I  would  like  to  have  my  newspaper  writ¬ 
ten  by  specialists.  It  doesn’t  mean  that 
I  would  like  to  have  all  of  the  fire  stor¬ 
ies  written  and  signed  by  an  expert  fire¬ 
man.  or  the  stories  of  crime  written  and 
signed  bv  an  expert  criminal,  or  tbe 
stories  of  ])olitics  written  and  signed  by 


an  expert  politician,  or  the  obituarit‘8 
written  and  signed  by  a  fashionable  un¬ 
dertaker. 

A  great  newspaper  is  not  only  a  great 
•business  enterprise;  it  is  a  great  in¬ 
stitution.  Being  a  great  institution,  it 
stands  for  something.  It  stands  for 
something,  not  only  on  the  editorial 
jmge  but  on  all  the  pages.  And  that 
something,  if  the  standard  is  right, 
makes  for  better  living,  higher  thinking 
and  a  more  human  humanity.  Such  a 
newsi)aper  is  the  Boston  Transcript; 
such  a  newspaper  is  the  New  York 
J-i veiling  Post;  such  a  newspaper  (and 
I  can  say  it  without  any  shock  to  mod¬ 
esty,  bec-ause  I  have  nothing  to  do  with 
its  making)  is  the  New  York  S  in.  And 
there  are  plenty  of  others  all  the  way 
from  the  Battery  to  the  (Jolden  Gate. 

WIIAT  HIGH  GRADE  PAPERS  STAND  FOR. 

•As  such  newspapers  stand  for  the 
lK*st  there  is  in  American  life,  so  they 
stand  for  fixed  and  definite  jiolicies.  It 
bc'coines  their  duty,  and  their  privilege, 
from  time  to  time,  to  attack  or  defend 
witli  all  the  vigor  they  possess.  A  news- 
jiaper  believes  that  a  certain  man  run¬ 
ning  for  office  is  unfit  to  hold  that  office. 
It  attacks  him  and  hits  hard.  But  a 
newspaper  doesn’t  write  itself.  .The 
campaign  against  this  particular  candi¬ 
date  is  carried  on  by  the  person  or 
jiersons  writing  the  articles.  Their  use¬ 
fulness  to  their  iiewspajier  and  to  the 
cause  would  be  practically  lost  if  the 
aiion.vniit.v  of  authorship  were  not  pre¬ 
served.  SomelsMl.v  thinks  not?  Then 
let’s  have  all  the  editorials  signed. 

■Again,  the  whole  is  greater  than  an.v' 
of  its  parts,  ns  the  makers  of  mathe¬ 
matical  axioms  have  it.  .A  great  news¬ 
paper  is  greater  than  the  individuals 
who  write  it.  If  it  likes,  it  can  estab- 
lis7i  a  literarv  style  that  makes  daily 
literature.  Then  nobody  cares  who 


writes  the  articles.  They  are  “Sun 
stories”  or  “Post  stories.”  or  “Tribune 
stories,”  and  the  printed  product,  not 
signed  articles,  becomes  its  own  best 
asset. 

I  have  the  honor  and  the  privilege  to 
have  served  my  journalistic  apprentice¬ 
ship  and  the  elder  days  of  youth  on  a 
newspaper  that  is  an  authority  .on  goo<l 
English  and  literary  style.  Such  a  news¬ 
paper  moulds  its  makers  to  that  style. 
Alaiiy  is  the  niorning,  in  my  reporting 
days,  that  I  jiicked  up  my  paper  and 
couldn’t  tell  for  the  fife  of  me  whether 
Julian  Ilalph,  or  George  Alallon,  or  “Jer- 
st>y”  ChainiH-rlin,  or  ".’S'ed”  Townsend,  or 
Sam  Adams,  or  Lindsay  Dciinisoii,  or 
Will  Irwin,  who  wrote  any  one  of  a  half 
dozen  stories.  They  were  just  Sun  stor¬ 
ies,  written  in  Sun  style  by  reporters 
trained  in  the  Sun  school;  and  Sun 
trained  writers  made  and  make  the  Sun 
the  newsjiaper  it  is. 

AMONG  WRITERS  THAT  COUNT. 

All  of  the  personal  journalism  in  the 
world  will  not  place  on  .voiir  breakfast 
table  the  news]»ai)ers  written  by  the 
cverv  da.v,  hard-working,  fact-collecting, 
brilliant-writing  reiiorters  ami  journil- 
ists,  if  the  word  has  to  Is*  used,  like 
E.  C.  Hill.  William  .A.  AVillis,  Hamilton 
Peltz.  Alartin  (ireen,  William  Ingliss, 
John  Harrington.  Charles  Hand.  Frank 
Ward  G’Malle.v,  Samuel  Fisher,  (  harles 
Somerville,  Cliarles  Michelson.  Samuel 
A.  Wood.  ‘'Baron”  Warne  and  “.Ski]iper” 
Aferriweather.  And  these  men.  and  men 
like  them,  are  the  anonymities  that 
make  their  newspapers  what  they  are. 
These  newspapers  are  great,  not  be¬ 
cause  of  personal  journalism,  but  in 
spite  of  it. 

rilAHLESTON.  Il.L.— the  Charleston 
Tribune,  a  Republican  dail.v  iiewspapeT'. 
established  here  three  months  ago,  sus¬ 
pended  publication  Alonday.  In  an  an¬ 
nouncement  to  the  public,  the  nianage- 
ment  blamed  the  failure  of  the  paper  on 
the  piHir  financial  condition  in  the  coun¬ 
try.  The  Courier  and  the  News  are  the 
other  Charleston  pai»ers. 


CLUBS  AND  PRESS  ASSOCIATIONS 

The  plans  for  the  fifty-ninth  annual 
meeting  and  outing  of  the  New  Jersey 
Press  Association  at  AVilliamstown, 
Alass.,  .rune  ‘2.J-12S,  are  now  practically 
completed.  Among  the  interesting  sub¬ 
jects  to  be  discusseil  are  the  effect  of 
trading  stamps  on  advertising,  the  value 
or  detriment  of  giving  iiremiums  with 
newspaper  subscriptions  and  the  handling 
of  theatrical  advertising. 


The  San  Antonio  Press  Club  has  been 
I'hartered  under  the  laws  of  the  State  of 
Texas.  According  to  its  charter  it  was 
organized  to  “cultivate  a  fraternal  feel¬ 
ing  among  the  newspaiier  frateniity.” 
The  incorporators  are :  George  Armi- 
stead.  Vories  P.  Brown.  Robert  Scott 
Israel,  Robert  Coulter,  F.  .A.  Chapa,  A. 
AI.  Crugar,  Alose  C.  Harris,  Louis  I)e 
Nette  and  AI.  AI.  Harris. 


The  Itirmingham  AVriters’  Club  is  the 
name  of  a  new  organization  of  women 
writers  and  authors  of  Biriniiighaiii,  Ala., 
which  was  organized  recently  at  the 
.Newspaper  Club  of  that  city.  Airs.  .1.  A. 
Rountree  was  ehs-ted  president ;  Airs.  .1.  B. 
Reid,  first  vice-president  :  Airs.  .lohii  T. 
Head,  second  vice-president:  Miss  Al.vrtle 
Miles,  recording  secretary;  Airs.  .lohu  D. 
Elliot,  corresponding  secretary ;  Mrs.  Ned 
AIcDavid,  treasurer:  Airs.  Sumter  Be¬ 
thea.  critic,  and  Airs.  Flournoy  Rivers, 
philologist.  . 

Two  hundred  Iiidiaua  Democratic  ed¬ 
itors  who  were  on  a  tour  gathered  in 
Chicago  late  last  week  with  their  fam¬ 
ilies  and  started  a  boom  for  the  holding 
of  the  Democratic  National  Convention 
there  next  year.  They  had  a  dinner  at 
the  College  Inn  Friday  evening. 

Publishers'  Supplies  Market 


.\iitimonv .  .‘iT.OO-.'fS.OO 

Tin  .  41.2."i 

I.ead  .  00.2.O 

Copper  .  2n.00-20.2."( 

News  print  .  2.09-  2.2."> 

Craft  paper  .' . _. .  t.T.A-  .''i.g.'i 


FOR  THE  FIRST  THREE  SUNDAYS 

of  its  new  form  and  price — May  23d,  May  30th 
and  June  6th — the  newsdealers’  circulation  of 

Xhe  New  York  Sunday  P  ress 

AVERAGED  MORE  THAN 

140,000  Copies  a  Sunday 

Exchanges,  office,  advertisers’,  service  and  sample  copies 
not  counted;  only  copies  drawn  by  newsdealers  for  sale. 


Net  paid  sales  on  the  whole  cannot  be  given  until  all  country  dealers  make 
their  reports,  BUT  WITHIN  TWENTY-FIVE  MILES  OF  CITY  HALL 
ALONE  THE  AVERAGE  NET  PAID  WAS  MORE  THAN 


100,000  Copies  a 


Sunday 
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CONVENTION  NOTES 

Tin*  flianilK-r  of  Oonunem*,  of  Kicli- 
iiiimtid.  Va.,  lias  addrosswi  a  letter  to  the 
president  of  »'aeh  of  the  Associated  Ad- 
vertisiii;;  tilths,  notifying  him  that  Rich¬ 
mond  will  formally  extend  an  invitation 
to  the  Assiaiated  Advertising  Clubs  of 
the  World,  (liicago,  .Iiine  20  to  24.  to 
hold  the  next  convention  in  that  city. 
The  governor  of  N'irginia,  the  mayor  of 
Riehniond  and  all  local  liodies  join  in 
the  invitation.  The  Chamber  of  Com¬ 
merce  and  the  municipality  are  sending 
representatives  to  tliicago  with  instruc¬ 
tions  to  get  the  lOlti  invention.  “We 
are  sure,'’  says  W.  T.  Dabney,  business 
manager  of  the  Chamber  of  Commerce, 
‘  we  can  satisfy  the  most  conservative 
mind  that  Richmond  offers  all  possible 
re<|uirements  for  the  most  successful 
nitH'ting  in  the  history  of  the  organiza- 
t  ion.’’ 

The  last  ims'fing  of  the  present  execu¬ 
tive  eommittee  will  la*  held  in  the  oak 
room  at  Congress  Hall.  Saturday  morn¬ 
ing.  .Iiine  111,  at  ten  o'clock. 

Every  delegate  will  re<*eive  a  pocket 
directory  containing  the  name  of  every 
delegate,  and  his  friends,  the  name  of 
the  hotel  where  he  is  staying  and  even 
his  nsiin  number.  Reulien  II.  Donnel¬ 
ley.'  the  Chicago  publisher,  got  uji  the 
IsHik. 

There  will  la-  a  miniature  farm  ele-- 
trically  o|H*rat<al  and  everything  reall.v 
moving— as  a  feature  of  the  agricultural 
exhibit.  'I'he  exhibit  is  designed  to  give 
an  idea  .  of  the  magnitude  which  the 
farm  field  r«‘pres<*nts.  not  alone  in  itself, 
but  in  comparison  to  the  other  markets 
Hhich  the  advertis«-r  and  manufacturer 
are  asked  to  consider.  The  uni(|ue  ex¬ 
hibit  will  include  a  typical  farm  house, 
a  large  barn  with  silo,  machinery  slnd. 
granary,  corn  crib,  chicken  house,  hog 
pen.  brick  milk  house,  and  threshing 
outfit  in  o|H‘ration  with  engine  and 
blowiT.  a  wind-mill  and  ]iressure  tank, 
well-drilling  outfit,  a  man  turning  a 
grind-stone,  gasoline  tractor  with  grain 
drill,  steam  tractor  drawing  a  set  of 
gang  jdows.  and  threshing  tank  with 
men  ojierating  the  pump. 

.\  new  conference  this  year  will  la* 
devoteil  to  eommunity  aclvertising.  and 
the  ways  and  means  to  advertise  towns 
and  cities.  Edward  F.  Trefz.  of  the 
(  hamla-r  of  Commerce  of  the  I'nited 
States,  is  chairman  of  this  conference, 
and  II.  E.  Myers,  general  se-retary  of 
the  convention,  is  viee-ehairman.  .Tohn 
II.  Fahey,  of  ISoston.  president  of  the 
ChamlHU'  of  Commerce  of  the  I'nitisl 
States,  will  o|M>n  the  conference  with  an 
address.  llerlH-rt  F.  Miller,  general 
manager  of  the  Chii’ago  .Asso-iation  of 
Commerce,  will  deliver  an  address  en- 
tithsl.  “Tell  the  Truth  and  Make  the 
Most  of  It.”  -lohn  I>ei“  Mahin.  presiilent 
of  the  Mahin  .-Vdvert ising  Comjiany  of 
<  hicago.  will  tell  the  conference  when  a 
community  is  ready  to  advertise;  ami 
Ridiard  C.  D'Keefe.  general  manager  of 
the  I’liffalo.  (X.  Y.l.  ChamlH-r  of  Com¬ 
merce.  will  discuss  “Telling  the  Xation 
.\bout  a  City.” 


Ransom  (iivcs  Up  Newspaper  Work 

.\ft<-r  more  than  twenty  years  of  .serv- 
i<-e.  William  Ransom,  city  editor  of  the 
New  York  City  News  .Association,  has 
retired.  He  has  Is-en  in  active  news|>aper 
wi.rk  in  the  West  and  in  New  York  City 
for  more  than  thirty-live  years.  After  a 
re»f  at  his  homi*  in  Eli/als-th.  X.  .1..  hi 
ex|M-cts  to  take  up  farming  in  Connecfi- 
eiit.  “Ransi'.”  as  be  was  (Hipularly 
known,  has  trained  more  reporters  than 
|H-rliap«  an\  other  city  editor  in  the 
country,  and  has  einleared  himself  to  all 
of  them.  He  retires  with  the  reputation 
of  never  having  spoken  a  harsh  woril  to 
a  man  working  under  him.  His  splendiil 
scn-e  of  jn-tice  and  kindness  cn'ated  in 
bis  men  a  loyaltv  to  him  that  made  him 
realize  that  while  they  might  fail  at 
limes  they  had  nevertbeli*ss  given  their 
Iw't  etTorfs  to  an  assignment. 

'I  he  t  'hristian  Si-ience  Monitor  of 
Itosfon  is  distributing  among  advertisers 

a  four  page,  full-size  . . .  eontaiiiing 

repriHluetions  of  ad\ ertisenients  of  gen¬ 
eral  advertisers  that  have  appeared  in 
that  new.Hjta|aT  from  .March  15  to  ‘ill. 


PRESSROOM  WORKERS  WIN 


Unions  of  Several  Cities  Re-affiliate  with 
International  on  Own  Terms. 

(Kperial  Correxpondence.) 

Rostox,  June  15. — I*ressr<K>m  workers 
of  the  cities  of  Xew  York,  Kuffalo,  New¬ 
ark.  St.  I>»uis,  with  the  active  assistance 
of  the  Roslon  men,  forced  President 
Berr.v,  of  the  International  Printing 
Pressmans’  Union,  to  practically  agree 
to  their  terms  before  they  would  re-atli- 
liate  themselves  with  the  latter  la)dy. 

This  is  reganhsi  as  a  serious  sethack 
for  President  Berry,  who  called  to  his 
assistance  Samuel  (Jomi»ers,  of  the  A.  F. 
of  L..  and  all  the  officials 'of  the  .Vllieil 
Printing  Trades.  When  thes«>  men  failed 
to  whip  the  siss'ders  into  line  it  was 
certain  that  President  Berry  would  have 
to  re<-ede  from  his  former  attitude,  which 
he  gracefully  did.  A  ^•onference  was- 
ealleil  at  the  Pressman’s  Home,  in  Hales 
Springs.  Tennessee.  Friday  June  11, 
whii'h  was  attended  hy  all  the  secwlers. 
who  are  jubilant  over  the  outcome. 

Boston  newspaiM'r  iiressmen  were  rei>- 
resi'iited  at  the  conference  by  Edward  W. 
Cordon  and  Edwin  Smith.  .About  K.IMHt 
pressmen  were  interestisl  in  the  outcome, 
which  was  entirely  satisfactory  to  them. 


Farewell  Dinner  to  J.  K.  Kline 

The  friends  and  assiK-iates  of  John  K. 
Kline,  who  has  Imsui  managing  editor  of 
the  Saginaw  Daily  News  the  past  five 
years,  and  who,  with  .Andrew  R.  Turii- 
liull,  has  purchased  the  (ireen  liay  (Wis.) 
Free  Press,  gave  him  a  farewell  dinner 
last  wei'k  jirevious  to  his  departure  for 
his  new  field  of  laisir.  .Mr.  Turnbull,  his 
assisdate  in  the  new  venture,  is  advertis¬ 
ing  manager  of  the  United  States  Cra- 
jdiite  Comjmny. 

(In  .Americanization  Day 

•IkWISII  lUlI.V  Col'KIKII. 

Chicago,  .luiw  12.  l!ll.-(. 
Tiik  ICiUToit  &  I’riu.isiiKii ; 

III  connect  ion  with  tile  islitoriai  In  .voiir 
issue  of  June  Tt,  entilied  “Mr.  Howe’s  Patri¬ 
otic  Suggestion.”  iMTinit  me  to  ncnrt  you  the 
eiicioseii  iirograiii  and  invitation  issued  hy 
our  organization  for  an  affair  which  was 
attendisl  on  iK-coration  Hay  hy  five  thou¬ 
sand  newiy  natiiraiized  citizens.  Hur  first 
affair,  heid  Keliriiary  22.  1914.  was  the  first 
of  its  kind  in  liie  country  and  was  foiiowid 
iiy  siniiinr  cclelirations  Indd  at  Cieveiand, 
Phiiadeiphia  and  idiier  places.  As  Hie 
pioneers  of  the  liioveineiit  we  of  coiirsi'  wisll 
all  siiciess  to  siicli  undertakings  as  “.Ainer- 
icanization  Hay“  and  liecaiise  of  our  ex|M'- 
lience  in  Hie  matter  will  find  it  ver.v  easy 
to  <  i>  operate  witli  sucli  organizations  as 
will  undertake  the  work  on  a  large  scale. 

Willi  iM'st  wislies  for  the  success  of  lliose 
agencies  wlilcli  will  Interpret  the  hyplien  of 
tile  naturalized  immigrant  as  a  sign  of  ad 
dition.  Iiriliging  all  the  gisid  of  the  old  na- 
Honality  to  sIrengHien  Hie  jMiwers.  rights 
and  diiti'-s  of  Hie  newly  aeipiired  citizenship, 
I  am.  H.\ltKV  l.ipsKY. 

Heneral  .Manager. 

'Ibe  S)>riuglield  (HI. I  city  council  has 
selected  the  Illinois  State  Joiiriml  as  the 
paper  in  which  official  printing  for  the 
eusiiilig  year  will  apiwar. 


Topeka 

Daily  Capital 

Average  net  paid  circula¬ 
tion  for  six  months  ending 
April  1,  1915  (Sworn) 

33,971 


TOPEKA,  KAN.  Publisher 


OF  INTEREST  TO  PUBLISHERS 

Burke  &  James,  lue.,  Chicago,  are 
using  newspapers  in  various  .sections  of 
the  United  States  to  introduce  Re.xo  de¬ 
veloping  |ia]H‘r.  Each  advertisement 
contains  a  eou|Min  which,  when  tilled  out, 
and  presented  to  any  dealer  whose  name 
apiK'ars  in  the  advertisement,  will  secure 
for  the  reader  one  sample  package  of 
Rexo  paper. 

The  Southern  Pine  .Association,  111111111- 
faeturers  of  yellow  pine  lumiH'r,  Xew  Or¬ 
leans,  is  using  large  sjiaee  in  the  Xew 
Orleans  newspajiers  isliicating  the  people 
how  to  solve  their  paving  problems.  Tlie 
copy  is  made  up  of  extracts  of  official  re¬ 
ports  showing  the  exiieriences  of  other 
cities  with  creosoted  yellow  pine  wood 
paving  blocks. 

The  Sidig  Polysco|H‘  rompany  is  using 
a  novel  publicity  stunt.  Pieces  of  car¬ 
pet  have  l)«*en  mailed  to  exhibitors  and 
exchanges.  .Attached  to  the  car|iet  is  a 
tag  reading  “This  is  a  piece  of  the  Car¬ 
pet  of  Bagdad.” 

The  Palm  Beach  .Alills.  operated  by 
the  Oooilall  Worsted  Company,  Xew 
A’ork,  has  started  a  newspaper  cani|iaign 
on  Palm  Ih-aeli  suits  for  the  hot  weather 
days.  The  copy  suggests  that  the  reader 
go  to  his  dealer  and  say  “Palm  Beach.” 
This  advice  is  then  given:  “If  he  oilers 
voii  a  ".liist-.As-t  !ood’  sav  ‘XD 
THANKS.’” 

“.Although  there  are  lots  of  frauds 
atloat.  the  real  Palm  Beach  weave  and 
texture  is  made  by  us  alone  and  cannot 
lie  copied. 

"The  name  Palm  Ih-aeli  is  trade- 
niaiked,  and  the  Palm  Beaidi  label  is  in 
every  garment  made  of  the  genuine 
cloth.” 

The  new  style  of  newspajier  copy 
ladiig  used  by  the  Chicago  Telephone 
Company  features  police  and  fire  calls. 
The  idea  is  to  get  the  public  to  memo¬ 
rize  the  iiuiiiIhws  given.  The  police  call 
is  IJ  and  the  lire  call  is  0.  The  statement 
is  made  that  75  |ier  cent,  of  Chicago’s 
lire  alarms  are  given  over  the  telephone, 
and  the  majority  of  pcdice  calls  are  made 
by  phone.  The  obje<-t  of  this  education¬ 
al  style  of  copy  is  to  enable  the  tele¬ 


phone  company  to  co-operate  more  ef¬ 
fectively  with  the  city  authorities  in 
maintaining  good  order  and  preventing 
fire  waste. 

Colgate’s  Charm  is  Cold  Cream  is  l)eing 
advertised  by  a  leaflet  enclosed  in  eaeli 
l)ox  of  Colgate’s  Shaving  Soap.  A  sam¬ 
ple  of  the  Charm  is  Cold  Cream  is  sent  to 
any  address  for  four  cents  in  stamps. 

Did  You  Ever 
Hear  the  Story 
of  Tamme? 

He  w'as  running  a  ONE  MAN 
meat  market,  and  the  ONE 
M.AN  wasn’t  busy. 

He  commenced  advertising  in 
The  Houston  Post. 

Inside  of  60  days  he  doubled 
his  store  capacity  and  SIX¬ 
TEEN  HP3LPERS  are  required 
to  take  care  of  the  trade. 

If  you  don’t  believe  the 
women  of  Houston  read  The 
Post,  ask  Tamme. 

The  Post  goes  home — stays 
home — and  is  MY  PAPER  to 
almost  every  woman  in  Hous¬ 
ton.  This  is  the  sort  of  paper 
that  pays  advertisers. 


Ask  for  the  Proof 


THE 

HOUSTON 

POST 

Il<‘i>ri‘Kcnti'it  li.v 

Tilt-  HKN.TA.MIN  &  KKNTNTtll  TO., 
22.'.  Kiflli  Avcmip  NKW  YOKK 

'Hio  S.  HKCKWITH  Sp.ciHl  Akciic.v. 
Trllumc  liiiifilliiK  (■HK’.ycjO 


Advertisers  Should  Read  This 

THE  DETROIT  JOURNAL 


h'ads  all  its  4>vciiimr 

fsaitemiNiraries  in  clrciihition  trains. 

In  fact,  'Hie  Jmiriml  is  tlic 

only  cAcnitnr  n4>Avspa|»er  to  Kh<»w  an  apprccialdc  train  for 

the  first  five  imaiths 

of  l!»ir., 

(»ver  the  <’4>rrcs|K»mliiie 

iimnths  of  1914. 

HERE  IS  THE  PROOF 

Total  Iiii-reasu 

Increase 

1915  Circulation 

Net  I'aid 

Over 

in 

(  IrciilHHoii 

Same  Montii  1914 

introlt 

January  ...  . 

12,128 

11,802 

February  . 

20,783 

17,006 

March  . 

20.297 

15.480 

April  . 

19,420 

14,261 

May  . 

21.258 

17,180 

Fn>iii  »n  iiiinI:. sIk  of  tli«*  iiImivu  two  «h><]iictioiiK  chii  Ik*  tirawit.  Kirat — 'flip 

.lourimrx  ;;rowtli  tii  ulrciilation  Iihh  1nh*ii  rcKUlar  and  miistuiit.  Scutmd — Over  hi}'/c  of  itK 
iiicr<»HKP  in  pirnilatioii  in  in  Detroit. 

AtiAIN  (*oti)|mrp  the  tially  averaKP  ^aina  of  'Hie  Journal  and  ita  eveniiiK  coniiHftit<»r 
(ti^iirea  taken  from  ita  isaiie  of  fnno  Urd). 

JOrUN AIj  KveniiiK  ('oiii|>etitor 
Increaae  Orer  Inereaae  Over 
Same  Month  li)14  Same  Month  1914 


January  .  12,123  2,571 

Fetruary  .  20,788  16,849 

March  .  20.297  15.607 

April  .  19,426  18,972 

May  .  21,258  15.656 


It  will  Ih'  noted  in  our  eveiiiinr  eoiii|ietit<»r'a  atateinuiit  of  eireiilation  growth  that  the 
month  of  Jaiiiiarv  shows  a  train  of  wiiile  siil)He<|Ueiit  inontha  show  an  average  In- 

4  reaK<‘  of  alKOit  lo.iaMi.  Tlda  aimtu  inal  inerease,  which  oiir  eoritein(M>rary  failed  to  e.xidaiii, 
WHS  TN'caaioiUMl  ly  tin*  adtlition  of  iiiiex|dred.  piiitl  in  advance,  rural  mail  aubs<*rlptiona, 
iidicrited  from  its  defunct  tnoniinu  4*dition.  wlilch  ctMistsl  puldi<’ation  Kchriuiry  1.  1915. 

Ill  atlvci tlsintr.  as  in  •  irculutioii,  'Hic  Journnt  Is  inakintr  steady  irains.  <*niTyim;  many 
atsMuinls  (•Xfdusivcly.  It  is  a  well  known  fact  that  th<>  most  Kucis'ssful  tncrchants  are 
lartrc  patrons  of  Journal  space,  llic  Journal  has  a  clionttdc  <if  its  oivn,  tlic  cultivation 
4tf  \vlii<  li  is  Imlispcnsaldi*  |4>  the  suc*i»ss  of  any  advcrtls<*r  aiiniin:  to  reach  Dotnilt  ami 
siihurt's. 

Tile  Jtiutnal  l••HdM  in  ndvci tlsiiit;  in  many  df  part mental  hram-lM^s  ImiMcrs  ami  roti- 
traettirs.  <‘hureh  ailverl isin;;.  aittoinoldh*  ami  ai'ct'ssorl 's.  Mi>re  Is  a  comparative 

stalfumuit  4if  amt  a«  i’4‘SF<»r.v  ativerf  Islnjr  Isd  .vt’eii  Sundays,  llie  Jiuiriial  is  u  tlally 

eA<aiimr  issue  >vith  no  Sunday  edltiim. 

JontNAI.  S«Hond  .  ITiird 
<  liielu's)  NewKpatM>r  Nf’wspaper 


Jiuiuary  .  2,390  914H  746% 

February  .  1,074  455%  871% 

March  .  1,123%  564  426% 

April  .  1,634%  804  646 

May  .  2,008%  1.467  799 


1'h<‘  Journal  not  'uiI.a  (lutstriitf  eil  all  <‘4Miipetitioii.  lait  4'arrie<1.  with  tin*  exi’i'ption  4>f 
t*iie  month,  mon*  aiitomol>il«>  -ml  ni-i’essory  ailvertislmr,  iiMuith  hv  month,  than  Its  two 
manst  riAals  <’4tiiildn«*<].  This  reuonl,  t<Ni,  without  the  ni<l  <if  truth*  space  to  help  swidl 
its  ttitiils. 

WATCH  THE  JOURNAL  GROW 


HARVIY  COMOVU. 

OrniMt 


FRANK  W  LOVEJOT. 


HAM%ttVAHR 
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HOW  THE  CONVENTION  WAS  ADVERTISED 


its  spai'klii));  juigos.  Tht'*Hlore  K.  Ash  of  i)usiiu'ss,  niaiiil.v  <hie  to  tlu*  offorts  of 
put  lliis  through,  and  it  was  i)aid  for  by  A.  M.  ItrijiRs.  of  tlio  A.  M.  Itrig^s  ('oa»- 
tlio  l‘roiniinn  Advortising  Division,  of  i>any,  of  (’hicaKo,  is  (“stiinat*Hl  to  Ik?  lfo4,- 
which  Charles  K.  Barker  is  direetor.  (HNt.  No  hraneli  «)f  tlie  advertising  world 

.  resiKUided  with  greater  promptness  nor 

1{(K)K  S  SKHVICKS  IN  I'ANAPA.  *  ..  ,  ,  ^  ^ 

pro|H>rtiouatcly  made  a  finer  eontrilintion 
to  the  eanse  than  tlid  the  iM)ster  men. 
•Many  valnahle  iwsitions  in  painted  signs 
were  given  over  to  the  (^)mmittee.  inehid- 
ing  the  largest  illnminatt'd  hnlletin  in  the 
world,  loeatiMl  at  Miehigan  avenne  and 
l(andol|ih  street,  Chicago,  and  several 
splendid  locations  contributed  by  that 
powerful  friend  of  the  Ass<K'iated  Clubs, 
D.  .1.  (Jude. 


Publicity  Committee  Secures  Cooperation  of  Newspapers,  Magazines 
and  Business  Publications,  Poster  and  Street  Car  Managers, 
Who  Contribute  $165,000  Worth  of  Space  and  Service,  and 
Reach  Over  60,000,000  People. 


'I’he  work  of  the  sevciT,!  divisional  di¬ 
rectors  who  assumed  the  task  of  getting 
real  publicity  in  their  particular  fields 
would  each  form  in  itself  a  highly  inter- 

This  year's  convention  of  the  Assoidat-  the  first  guns  in  the  campaign.  In  the  esting  chapter.  William  (J.  K(H>k,  of  the 
cd  .Advertising  Clubs  of  the  World,  open-  nnaninunis  opinion  of  the  judges,  the  copy  Canadian  IIome-.Tonrnal,  of  Toronto,  took 
ing  at  the  Auditorium  at  (Miicago,  June  and  designs  submitted  by  Clarence  W.  care  of  the  Canadian  field  with  such  tidcl- 
3t-24,  will  in  all  likelihotsl  In;  the  largest  I’ayae,  of  the  Cincinnati  Kminirer,  were  ity  and  purpose  that  i)raclically  every 
attended  convention  in  the  history  of  the  best.  William  C.  Freeman,  advertising  publication  across  the  frontier  cheerfully 
clubs,  and  in  all  probability  will  lie  the 
most  far-reaching  in  its  l)enefi<*ent  ef¬ 
fects  on  the  business  of  the  country.  The 
work  of  the  (leneral  Publicity  Commit¬ 
tee  has  had  so  much  to  do  with  the  de¬ 
velopment  of  this  suco»*ss,  that  a  fore¬ 
shadowing  of  its  reiKirt  will  be  of  interest. 

Many  obviously  ndversi*  conditions 
have  threatened  the  success  of  the  con¬ 
vention.  Chief  among  tlies**  were  the 
war,  the  business  slump,  and  the  <-ounter 
attractions  on  the  Pacific  Coast.  This  is 
a  .vear  when  many  a  man  was  likely  to 
Jum|>  to  the  conclusion  that  he  would 
best  serve  his  interests  hy  nMuaining  at 
home. 

To  overcome  these  conditions  and  with 
a  sh<s>string  appropriatioti  turn  the 
apathetic  into  optimistic  boomers  was  the 
work  that  was  cut  out  for  the  committee. 

.And  it  was  no  Imy’s  task  to  get  tnen  away 
from  a  si<'k  or  ailing  business  which  they 
believed  could  best  la-  served  hy  staying 
with  the  patient. 

KKMKHIK.S  FOK  lU’SINKS.S  ILLS. 

At  the  oiitsi't  the  campaign  was  di¬ 
rected  at  the  heart  of  the  obstacle,  with 
the  sincere  i)uriK)se  of  showing  business 
men  that  in  this  convention  more  than  in 
the  old  ruts  of  the  home  town,  would  they 
timi  remedies  for  the  ills  perplexing  them. 

The  advertising  cop.v  was  prepared  from 
the  basic  thought  that  in  Chicago  all 
merchants,  as  well  as  all  manufacturers, 
would  find  help — individual  welfare  would 
be  admuced  ;  business  efficiency  would  be 
increasiHl.  There  the  big  men  of  business 
would  me(“t  and  counsed  together  to  the 
advantage  not  only  of  themselves,  but  of 
th(>  country. 

The  idea  was  sjiread  broadcast  and 
nikcd  in.  The  ]iersonal  and  individual 
ailvantages  resulting  from  past  conven¬ 
tions  were  recalhsl,  while  the  neeil  of 
charting  the  little-known  new  fields  now 
becoming  available  were  so  positively 
(ireseiited  that  the  alert  man  of  business 
siMdi  began  to  se<‘  tbe  beacon  light  of 
Chicago. 

It  would  have  been  unfortunate,  in¬ 
deed,  if  all  this  had  not  conformed  strict¬ 
ly  to  the  slogan.  “Truth  in  .Advertising," 
but  the  great  incorruptible  Jury,  the  read¬ 
ing  public,  which  passes  on  the  value  of 
advertising,  not  onl.v  rei'ognizeil  the  sin¬ 
cerity  of  the  presentation,  but  saw  the 
help  that  would  come  from  participation 
in  the  convention.  The  idea  t<H>k  nait 
and  under  the  constant  cultivation  of  tbe 
Publicity  Committee,  working  through 
many  channels  from  the  Itio  (iraude  to 
tjuelH-c  and  Vancouver,  has  grown 
steadily  up.  rising  beyond  tbe  limitations 
of  mere  advertising  to  the  high  plane’of 
.America’s  greatest  and  most  important 
business  convention. 

KKFECT  ON  NATIONAL  OPTIMISM. 

The  result  attained  is  far  more  than 
that  the  convention  is  already  a  success 
IH-r  sc.  Narional  optimism  has  been  in- 
cri'ased  and  the  inspiration  of  the  con¬ 
vention  is  sure  to  la'  rellecItHl  by  a  for¬ 
ward  stride  in  the  business  of  the 
country. 

In  the  attainment  of  this  result,  Itich- 
ard  II.  AA'aldo,  chairman  of  the  tb'iieral 
Puhlicity  Committee,  has  elicited  the 
wlxde-hearled  aid  of  men  in  all  branches 
of  advertising.  Mindful  of  the  fact  that 
“if  you  want  something  done,  you  must 
go  to  a  busy  man,’’  he  has  had  the  <'o- 
o|H>ralion  of  men  who  though  carrying 
full  burdens  of  their  own  sITairs.  havi- 
neveiTheless  found  time  to  make  contri¬ 
butions  of  s«'rvicea  for  the  gmal  of  tbe 
country’s  business. 

'Hiere  was  offered  a  prize  of  $IIKt  in 
gold  for  a  series  of  newspaia-r  advertise¬ 
ments.  This  anuounccniciit  was  one  of 


GENBMLPIlBLiCnY 
COMMlTTfX 
mVENTH  ANNUAL 
I^CONVENTION 


I.  CHARLES  E.  BARKER. 
Viee-Prctldent  United  Pmftt  Sharini  Cerp. 
2.  W.  C.  ROBBINS. 

General  Manaper  “The  Iron  Aie." 

3.  BARRON  G.  COLLIER. 
President  Street  Railways  Adv.  Co. 

4.  LOUIS  WILEY, 

Business  Manaper  “The  New  York  Times." 


5.  HARVEY  CONOVER. 

Director  of  Puhlicity,  Cusack  Co. 

6.  C.  L.  CRUVER. 

President  Nat'l  Assn.  Adv.  Specialty  Mfrs. 
7.  W.  G.  ROOK, 

President  “Canadian  Home  Journal.” 

8.  FRANK  W.  LOVEJOY, 

Dir,  of  Adv.  “The  Wisconsin  Apriculturalist." 

9.  W.  J.  MeINDOE. 

Adv.  Director  "The  Continent." 


10.  A.  C.  G.  HAMMESFAHR. 
Advertlslnp  Manaper  “Collier’s." 

II.  ROBERT  D.  HEINL. 
Associate  Editor  “The  Nation's  Business. 

12.  RICHARD  H.  WALDO. 

The  New  York  Tribune. 

13.  THEODORE  E.  ASH. 

C  rv'lce  Sp.clallit,  Phllsdripliia. 


did  its  pari,  through  advert i.^iiig  and  edi¬ 
torial  notices. 

Fifty-two  farm  paiM'i’s.  having  a  total 
<'irculation  of  over  T.-'tiHi.lMNi.  printed 
large  adverlisemeuts  sent  out  by  the  .Ag¬ 
ricultural  Ptdilicity  Committee,  and  most 
of  the  papers  in  thc>  agricultural  field  also 
gave,  in  aihlition  to  advertisiug,  generous 
not  ices. 

Ill  a  ua.v  as  broad  as  the  units  of  their 
biisim'ss.  the  poster  adicrtisiiig  men  re¬ 
sponded.  Handsome  ’J  I  sbei't  isisters 
printed  in  t>\o  colors  were  put  up.  in 
cities  and  towns  to  ri'acb  a  population 
of  fifty  million.  The  value  of  this  stroke 


counsel,  .N'ew  York,  did  excellciil  work  in 
the  revision  of  the  cop.v,  the  combination 
of  ideas  prisliK-ing  a  result  at  once  com¬ 
manding  and  convincing.  The  imiMirtaiice 
the  series  played  in  the  conduct  of  the 
i-ampaigu  is  suggested  by  the  very  gen¬ 
eral  use  made  of  them  by  newspaiiers. 

Under  tbe  caption  “'I’lie  AA'orhl’s 
(ireatest  Business  Convention,’’  Kicbard 
.A.  Foley  wrote  a  convincing  bisiklet 
worth  .$.'itltl  which  had  a  circulation  of 
"mI.IHKI,  and  it  served  the  donble  purpose 
of  enthusing  those  already  working  in  be¬ 
half  of  the  clubs,  and  of  selling  the  con¬ 
vention  to  any  business  man  w  ho  is'i'iised 


I'NIl’Klt  ITUAt;  .SIOUK.S  III.I.I*. 
(’harles  F.  Barker,  vice-president  of  the 
United  I'rolit  Sharing  Corimration.  sup¬ 
ported  by  a  tine  sub-committee,  duplicated 
bis  notable  success  of  last  .year.  Besides 
the  biH'kIets  already  menlioiu'd,  hangers 
wer<‘  plac«'<l  in  thousands  of  stores 
thronghont  the  country,  among  them  all 
of  the  United  Cigar  Company’s  stores, 
tbrongh  tbe  courtesy  of  Charh’s  I{.  Sher¬ 
lock.  Since  every  one  of  the  latter  place 
of  business  is  a  vantage  (toint  which  has 
Ins'll  delt'rmined  by  scii'iititic  invest iga- 
lioii,  every  banger  coiiiiti'il. 

t  t'olitiaHcd  oil  /)«»/<  l.'i. ) 


,  v 


44 

CHICAGO’S  NEWS  BUDGET 

Street  Car  Strike  Ends  Just  in  Time  for 

the  Big  Ad  Club  Convention — News¬ 
paper  Men  Indicted-  Spearman  Lewis 

Made  Official  Press  Agent  of  the  City 

— The  Herald  and  Suicide  Cases. 

(Upviial  Correspondence.) 

Chicago,  June  10. — America's  greatest, 
must  )>eaccful  and  must  festive  strei't 
railway  strike  has  flitted  on  and  off  the 
stage  of  events  in  Chicago.  Emergency 
measures,  hastily  conc-eiveil,  in  order  that 
the  delegates  who  will  be  here  next 

we<-k  attending  the  eleventh  annual  con¬ 
vent  inn  of  the  Assoeiatt“d  Advertising 
t'liibs  of  the  World,  might  not  be  incon¬ 
venienced  by  the  traction  tie-up,  have 
Us-n  droppeil.  The  advertisers  will  be- 
h(dd  Chicago — city  of  magnificent  dis¬ 
tances.  where  a  traction  strike  was  a 
matter  of  particularly  vital  imi>ort — in 
its  normal  gnstves. 

The  strike  went  into  effet-t  Sunday 
night  and  endtHl  Wtslnesday  foivuoon. 
William  Hale  ("Big  Hill")  Thompson, 
Chiciigo's  eow-piineher  mayor,  kejtt  the 
traction  and  lalsir  chii-fs  literally  prison¬ 
ers.  l<i(  ktsl  in  his  office  for  eighteen  hours, 
an<l  fairly  for<-ed  them  to  a  joint  arbitra¬ 
tion  agns-ment. 

The  strike  end  was  welcomed,  parfkni- 
larly  by  all  departments  of  the  uews- 
pa|HTs.  Advertising  was  depresM'd,  dis¬ 
tribution  of  papers  iin|ie<led  and  news 
giithered  under  extremely  difficult  cir¬ 
cumstances. 

-Along  conies  Spearman  Ix‘wis,  until  a 
little  while  ago  a  rewrite  man  on  the 
Evening  .American,  with  a  convincing 
manifestation  of  how  an  on-the-job 
news|taper  man  can  go  out  and  create  a 
ladter  job  for  himself-  -and  at  the  same 
time  Imw  a  city  can  jirofit  thereby.  Mr. 
l-ew  is  now  is  the  city  of  Chicago’s  offi¬ 
cial  press  agent  in  all  but  the  name.  In 
his  new  work  he  enjoys  a  thorough  iin- 
derstauding  with  the  City  Hall,  the  -As¬ 
sociation  of  Commerce,  the  .Advertising 
-Association  and  the  Transportation  ('lull. 

To  -Mr.  Lewis  has  Is-en  intrusted  the 
task  of  bringing  Mayor  Thompson’s  pet 
dream  of  making  Chicago  the  country’s 
greatest  summer  resort  to  a  successful 
issue,  or  at  least  starting  it  on  its  way 
to  reali/.ation.  Air.  'I'hompson  made 
•■Ihioiii  Chicago  as  a  summer  resort’’  one 
of  his  most  effective  cam]).iign  platforms. 

Mr.  Lewis  attended  a  iiu'eting  of  the 
-Association  of  Commerce  shortly  after 
-Mr.  Thompson’s  ilection.  The  "boom 
Chicago  as  a  summer  resort”  jiroposal 
was  unddr  discussion.  .As  a  newspaper¬ 
man,  and  therefore  coiuersant  with  mat¬ 
ters  of  publicity,  Mr.  Lewis  was  called 
iijion  to  contribute  his  views  to  the  sym- 
]iosium. 

The  force  and  clarity  with  which  Mr. 
Lewis  outlined  his  views  impressed  the 
menilH*rs.  They  called  him  into  confer¬ 
ence,  and  as  a  result,  the  Chir-ago  Sum¬ 
mer  Uesort  Bureau  was  organi7A‘d  and 
Mr.  Lewis  jmt  at  its  head.  He  is  just 
getting  things  under  way.  -Already  he 
has  distributed  an  amount  of  data, 
cleverly  woven  into  current  news  ac- 
ciMints,  on  Chicago’s  desirability  as  a 
summer  resort.  -An  advertising  cam¬ 
paign  outright  is  under  consideration. 

Ma.vor  Thompson  is  enthusiastic.  He 
is  a  great  Ix-liever  in  advertising,  eaiie- 
cially  municipal  advertising,  and  it  was 
he  wfio  set  a  precedent  by  declaring  by 
official  proclamation  “-Advertising  Week” 
for  Chicago  during  the  coming  .A.  -A.  ('. 
W.  convention.  He  says  Air.  Lewis’  bu¬ 
reau  should  be  made  a  permanent  insti¬ 
tution. 

Keflection;  What’s  good  for  (Tliicago 
ought  to  Is-  good  for  your  town.  It’s 
up  to  the  editors. 

The  Herald  is  running  the  following 
iKild  face  paragraph  liefore  every  suicide 
story:  “'The  Salvation  -Army  bureau  at 
67.?  South  State  street  gives  aid  and 
advice  to  would-lie  suicides.” 

-A  university  professor  made  some 
rather  stark  and  unadorned  statements 
on  the  sex  question  at  a  fianquet  of  the 
National  American  Women’s  Suffrage 
Association  here  the  other  night.  He 
shocked  some  of  the  delegates.  The 
Herald  “played  the  story  down.”  The 
next  day  the  association  adopted  a 
lengthy  resolution  thanking  the  Herald 
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for  “its  obvious  refusal  to  exploit  a 
sjieeeh,”  which  the  women  had  "heard 
with  profound  misgivings.”  Dr.  -Anni 
Howaid  Shaw  was  one  of  the  signers  of 
the  resolution. 

William  E.  Bay,  commercial  inlitor  of 
the  Daily  News,  and  one  of  the  In-st 
known  newspa|K‘rmen  in  Chicago,  died 
on  June  8  following  an  o|)eration  at  the 
West  f'ide  Hospitul.  He  was  62  ytars 
old.  Air.  Bay  is  survived  by  his  widow. 
Airs.  -Addie  Norton  Bay,  and  a  daughter. 
Alias  Alarguerite  Bay. 

IMIHTKII  HY  GR.VM)  JIKY' 

Frank  (i.  Smith,  business  manager, 
and  William  J.  Smith,  publisher  of  the 
Waukegan  Daily  Sun,  a  suburban  pajier, 
have  lacii  indicted  by  the  Crand  Jury 
on  a  charge  of  cons|iiracy.  Carl  1’.  We-t- 
crfeld,  a  former  county  treasurer,  also 
is  aicused  in  the  true  bills.  It  is  alleged 
that  the  county  has  been  defrauded  bj' 
the  printing  of  a  delimjuent  tax  list. 

-Alex  Alillar,  a  well-known  (liicago  and 
Bullalo,  N.  V.,  lulvertising  man.  disiji- 
jM-ared  from  his  home  here  on  June  ?. 
He  had  no  luggage  and  but  840. 

-V  vigorous  light  is  U-ing  carried  on 
behind  an  ordinance  recently  introduced 
ill  the  city  council  amending  the  code 
dealing  with  bill  Isiards.  The  anitnd- 
ineiit  w'oi  Id  alHilish  the  adveitising  dis¬ 
plays  from  all  residence  streets.  The 
present  law,  which  it  seeks  to  make  more 
stringent,  is  now  under  litigation. 
Through  the  efforts  of  the  Thomas  Cu¬ 
sack  company  the  case  has  la-eii  carried 
to  the  Supreme  Court  of  the  United 
States  in  an  effort  to  obtain  a  permanent 
injunction  against  its  enforceineiit.  The 
amendment,  should  it  lie  adopted,  would 
alxdish  2,i><HI  billboards  in  Cliicago. 

The  Daily  News  calls  the  attention  of 
its  readers  to  its  "notable  Ix-at”  of  last 
week  when  it  preceded  its  evening  con¬ 
temporaries  to  the  street  with  the  story 
of  Secretary  Bryan’s  resignation. 

The  Press  Club  has  inaugurated  a 
series  of  summer  dances.  Ih-  Lysle 
Feree  Cass,  the  novelist,  chairman  of  the 
dance  committee,  is  res|K>nsible. 

The  Cliicago  Trade  Press  -Association 
held  its  last  meeting  la-fore  the  summer 
recess  on  June  7  in  the  rooms  of  tlic 
Chicago  -Advertising  -Association.  Wil¬ 
bur  1).  Nesbit.  vice-])resideiit  of  the 
Alahin  -Advertising  -Agency,  and  (leorge 
E.  (ireen,  general  sales  agent  of  the 
Shrcilded  \Vheat  Bisc-uit  Company  for 
Indiana  and  Illinois,  spoke  on  “How  to 
Hire  and  Fire  Solicitors.” 

The  twenty-fifth  anniversary  of  the 
death  of  .lonathan  A'oung  S-aminon, 
journalist,  and  one  of  the  builders  of 
Chicago,  was  commemorated  Sunday  by 
servic-es  in  Fullerton  Hall,  whh-h  were 
largely  attended  by  newspapermen.  Air. 
Scammon  founded  two  Chicago  news¬ 
papers,  the  Inter  Ot-ean  and  the  Chi¬ 
cago  -American.  -A  high  tribute  was 
paid  him  by  the  Bev.  Julian  K.  Smyth  of 
New  York.  Air.  Scammon  came  to  CTii- 
cago  when  it  was  a  straggling  prairie 
village  in  18.3.).  He  lieeame  president 
of  the  school  iKiard,  wrote  the  law  under 
which  Cliicago’s  schools  were  founded, 
served  as  alderman,  was  elected  to  the 
legislature,  la-came  jiresident  of  several 
banks,  built  the  Calena  and  (’liicago 
LTnion  railroad  and  was  one  of  the  pro¬ 
moters  of  Chicago  University  and  a  dozen 
other  lo<-al  educational  and  .sc-ientific  in¬ 
stitutions.  AlARqris  Jamfs. 


LURE  OF  CONVENTION 


men  possessed  of  absolutely  no  nerves  at 
all.  Nerve  proper,  they  have  in  rich  and 
succulent  abundance.  Mr.  Chairman 
wired  back : 

Will  postpone  convention  If  necessary, 
but  we  refuse  to  permit  you  to  withdraw. 
Your  address  means  too  much  to  the  com¬ 
mittee. 

Jimmy  swallowed  a  couple  of  Brown 
Bros,  cough  drops  whole,  and  suddenly 
putting  every  ounce  of  reserve  confidence 
in  one  hag,  sat  down  and  wrote  the  fol¬ 
lowing  brief  letter: 

Have  decided  to  come  after  all.  Will  de¬ 
liver  address  as  originally  promised.  Will 
feel  amply  repaid  for  long  trip  by  privi¬ 
lege  of  seeing  you.  ('an  you  send  me,  spe¬ 
cial  delivery,  anything  Thomas  Thrift  ever 
hod  printed  In  speech  line? 

A  telegram  of  congratulation  was  re¬ 
ceived  from  the  chairman  the  next  after¬ 
noon. 

-And  three  days  following  that,  Jimmy 
sent  this : 

“Find  it  impossible  to  come.  Bad  at¬ 
tack  of  acute  indigestion,  with  complic-a- 
tions.” 

Moral — “Alaking  convention  addresses 

isn’t  su(-h  a  h - 1  of  an  undertaking 

until  you’re  actually  sc-hediiled  to  do  it.” 

AV.  Livi.ngston  Larnki). 


(Continued  from  i>agc  35.) 

Timothy  Thrift  .  .  .  excellent  position. 

Will  not  take  “No”  as  an  answer. 

Jimmy  went  around  in  a  mild  mixture 
of  swoon  and  swosh  for  another  twenty- 
four  hours.  AVith  reconstructed  self- 
assurance  he  walked  down  to  a  vacant 
office  at  the  end  of  the  hall  and  began 
talking  to  himself.  He  had  never  heard 
himself  in  exactly  that  chatty  mood  be¬ 
fore.  His  delivery  was  pretty  punk,  there 
could  be  no  question  about  that.  The 
long  words  stuck  cross-wise,  just  east  of 
his  tonsilitiis  and  came  out  like  broken 
matches — with  a  creak  and  a  gurgle.  He 
caught  .a  window  looking  at  him  and 
stopped  altogether  It  was  the  most  im¬ 
pudent  window  he  had  ever  met. 

•Tust  before  closing  time  he  rang  for  a 
messenger  fiby  and  contributed  another 
pittance  to  the  A’ail  s.vstem. 

Must  go  to  Baltimore  day  before  conven¬ 
tion  on  important  campaign.  Integrity  of 
bouse  at  stake.  Many  regn-ts.  -Another 
death  has  taken  place  in  family  and  third 
expi'cted  at  any  moment. 


I.NDIGNATIOX. 

But  the  Chicago  chairiiian 
of  the  true  AA'esterii  stuff, 
chairmen  are  selected  wisely. 


Next  week’s  EDITOR  A.M)  I’lIil-lSllKR 
will  contain  convention  reports. 


iiisiness  A^th  a  Business  Concern 


MEET  us  AT  THE  PRINTING  AND 
ADVERTISING  EXPOSITION 
June  19th  to  26th,  1915 
AT  THE  COLISEUM,  CHICAGO 


Cline  -Westinghouse 

MOTORS  FOR 

PRINTERS 


ON  YOUR  RIGHT  asyouenter 


Cline  Electric 

r'rA  CHICAGO 
IVirP.  NEW  YORK 


American  Telephone  and  Telegraph  Company 
And  Associated  Companies 
One  Policy  One  Syetem  Universal  Service 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 
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“A  world  of  fact*  lie*  outside 
aod  befond  tbe  world  of  words." 

Piwrinr  it*  oirculation  ta  be  tbe  largest  of 
the  better  kind  in  the  New  York  Erening 
field,  THE  GLOBE  sells  it  strictly  a*  a  com¬ 
modity  and  has  forced  many  of  its  com¬ 
petitors  to  do  the  same. 

That  is  why  THE  GLOBE  costs 
less  per  line  per  thousand. 

Arerage  net  paid  circulation  for 

year  endwl  May  30.  lOl.l .  186,457 

Net  paid  clrriilatlnn  for  May  31, 

1915  .  198,284 


THE  PITTSBURG 
PRESS 

Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

Foraiga  Adrartisiag  RepreseatatiTes 

L  A.  KLEIN,  MetropoUUn  Tower,  N.  Y. 
JOIN  GLASI,  Peoples  Gas  Chlca|o 


Get  the  Best  Always 
]^ftiabur$  l9!B|iititlT 

Gretter  Pittsburg’s  Greatest 
Newspaper 

WALLACE  O.  BROOKE, 

Brunswick  Building,  New  York 
HORACE  M,  FORD, 

People*  Gas  Building,  Chicago 

H.  C,  ROOK, 

Real  Estate  Trust  Building,  Phllsdelphla 


DETROIT 

SATURDAY  NIGHT 

is  in  itself  a  guarantee  of  its  advertised 
products.  It  is  unnecessary  for  the  ad¬ 
vertiser  to  discuss  the  honesty  or  relia¬ 
bility  of  his  goods.  The  fact  that  the 
advertising  was  accepted  by  DETROIT 
SATURD.\y  NIGHT  is  sufficient  guar¬ 
antee  to  its  readers. 

Foreign  Advertising  Representatives 
G.  LOGAN  PAYNE  CO. 

748  Marquette  Building,  Chicago 
200  Fifth  Ave.,  New  York  City 
Publicity  Building,  Boston 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Publiaher 

“The  only  Buffalo  newspaper  that 
censors  its  advertising  columns. 
Many  of  our  advertisers  use  our 
columns  exclusively.  The  above  is 
one  of  the  many  reasons  why.” 

Fortign  Advertising  Representatives 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 


YOU  MUST  USE  THE 

LOS  ANGELES 

EXAMINER 

to  eavar  tka  GREAT  SOUTHWEST 

Mofe^THANT*!*^  150,000 


DAILY  MEN  AT  NIAGARA 


New  York  Scribes  Gather  in  Force  to  See 

the  Falls  and  Hear  Address. 

Members  of  the  New  York  State  As¬ 
sociated  Dailies  assembled  iu  force  at 
Niagara  Falls,  June  8,  for  their  semi¬ 
annual  convention.  They  followed  tlie 
usual  routine  of  gatherings  at  Niagara 
Falls  by  beginning  with  a  business  ses¬ 
sion,  and  adjourning  as  soon  as  itossible 
to  take  tbe  trip  on  the  scenic  belt  line. 

The  principal  address  was  made  by 
Truman  A.  De  Weese,  head  of  the  pub¬ 
licity  department  of  the  Shredded  Wheat 
Company,  whose  subject  was:  “Why  I 
Use  the  Newspaper.” 

“There  was  a  time,”  said  Mr.  I)e 
Weese  modestly,  “when  the  Niagara 
Cataract  was  the  chief  attraction  of  thi.s 
region.  In  fact,  it  was  the  whole  thing 
until  the  Shredded  Wheat  factory  reared 
its  lofty  pinnacles  al)ove  Buffalo  avenue 
overlooking  the  rapids  of  the  famous 
river.  The  cataract  is  now  completely 
oversliadowed  by  this  temple  of  light  and 
l>eauty,  Mhich  sends  out  every  day  two 
million  biscuits  to  the  starving  world. 
Tile  cataract  is  nothing  but  a  lot  of 
water  tumbling  over  a  precipice.  It 
hasn’t  anything  else  to  do,  and  you  eaii 
see  it  all  in  five  minutes. 

“.And  now  you  ask  me  to  tell  why  I 
have  used  the  money  of  the  Shredded 
Wheat  Company  to  pay  the  editorial  sal¬ 
aries  all  these  years.  During  my  con¬ 
nection  with  the  Shredded  Wheat  Com¬ 
pany  T  have  spent  not  less  than  two  mil¬ 
lion  dollars  in  the  daily  newspapers.  I 
i-onld  not  give  you  all  the  reasons  for 
this  in  tlie  time  allotted  to  me. 

“The  principal  reason  I  advertised  in 
the  newspapers  is  because  it  pays.  For 
a  commodity  like  ours  that  has  a  world¬ 
wide  distribution  the  newspaper  is  the 
best  medium  because  it  gives  the  largest 
circulation  in  every  one  of  the  two  hun¬ 
dred  cities  in  which  we  advertise.  It  is 
tlie  only  medium  in  which  we  can  do  in¬ 
tensive  advertising — the  only  medium  in 
which  we  can  touch  the  350,000  grocers 
who  distribute  our  product.  Some  one 
wlio  is  not  wise  to  the  fact  that  I  have 
s|)ent  a  good  many  years  in  the  news- 
pajier  hnsiness,  wrote  me  this  question: 
‘Wl  at  is  your  ojiinion  of  the  compara¬ 
tive  advertising  value  of  newspapers  and 
street  cars?’  Of  course  I  couldn’t  write 
a  long  reply.  The  best  I  could  do  was 
to  answer  it  with  two  or  three  observa¬ 
tions  as  follows: 

“When  T  enter  a  street  car  in  my  city 
T  find  that  95  per  cent,  of  all  the  passen¬ 
gers  have  their  noses  buried  in  news¬ 
papers.  The  street  car  has  no  fixed  or 
definite  audience.  The  street  car  does 
not  go  into  the  homes.  The  street  car 
was  not  constructed  for  advertising  pur¬ 
poses:  otherwise  the  seats  would  have 
been  arranged  so  that  the  passenger 
could  not  avoid  seeing  the  advertising 
cards.” 

A.  C.  Deuel,  president  of  the  associa¬ 
tion,  who  is  also  proprietor  of  the  Niag¬ 
ara  Falls  Gazette,  entertained  the  dele.- 
gates  at  lunch  and  also  exhibited  the 
new  Gazette  building. 

Consolidation  at  Battle  Creek 

The  Battle  Creek,  Mich.,  Daily  Moon 
and  Daily  Journal,  the  two  oldest  news¬ 
papers  in  the  city,  have  been  consolidated, 
as  the^Moon  Journal.  The  deal  involves 
the  retirement  of  Martin  E.  Brown, 
founder  and  publisher  of  the  Moon,  and 
William  T.  Thompson,  publisher  of  the 
Daily  Journal,  and  until  recently  of 
newspapers  at  Lansing  and  Kalamazoo, 
and  the  sale  of  both  newspapers  to  a  oor- 
porntion  bended  b.v  Nelson  R.  Conlne  as 
president  and  treasurer  and  George  B. 
Dolliver  as  vice-president  and  secretary. 


Newspaper  Writers  FJect  Officers 
William  OTonnor  was  recently 
elected  president  of  the  Boston  News¬ 
paper  Writers’  Union,  to  siicceod  G. 
Harry  Dunderdalc.  Tlic  other  officers 
elected  were:  Vice-])rcsident.  Kdwnrd  J. 
Kenny:  secretary,  William  .\.  Tighc: 
financial  secretary,  I’hilip  .1.  TTalvosn : 
treasurer.  .Arthur  C.  Parker:  business 
agent,  John  Weaver  Sherman;  sergeant- 
at-arms,  Charles  E.  Folsom. 


CONVENTION  PUBLICITY 

(Concluded  from  page  43.) 

The  Rapid  Electrotype  Company  of 
Cincinnati  made  a  notable  contribution 
to  the  success  of  the  Associated  Adver¬ 
tising  Clubs  of  the  World  Convention. 
Tile  company  furnished  free  of  charge, 
and  as  ordered,  aliiminotypes  of  the  ad¬ 
vertising  series  and  shipped  them  to 
newsj>apcrs  and  other  publications.  Not 
content  with  this,  the  Ra|>id  Electrotype 
Company  has  offered  a  similar  service 
when  the  Associated  Clubs  wants  it. 

In  the  field  of  the  religious  publications 
about  fifty  weeklies,  comprising  all  of  the 
leading  denominational  papers  carried 
display  convention  advertisments. 

Members  of  the  National  Association 
of  Advertising  Siiecialty  Manufacturers 
were  readied  through  a  series  of  letters 
combining  “ginger”  and  the  news  of  the 
convention. 

A  colored  card  of  striking  design,  il¬ 
lustrating  the  idea.  “Truth  in  -Advertising 
— Put  Your  Shoulder  to  the  AVheel,”  was 
prepared  by  Barron  G,  Collier,  of  the 
Street  Railway  Advertising  Company 
without  exiiense  to  the  committee,  and 
placed  in  .30,000  cars,  where  for  a  period 
of  from  two  to  four  weeks  the  cards  were 
read  by  an  estimated  total  of  fifty  million 
riders.  This  publicity  could  not  he  dupli¬ 
cated  for  .$35,000,  a  splendid  contribution 
from  one  company  for  the  betterment  of 
hnsiness  and  the  advancement  of  truth 
in  advertising. 

In  street  cars  in  Greater  New  York. 
Jesse  AA'einberg,  of  the  New  York  City 
Car  Advertising  Company,  rendered  a 
proportionate  service  in  displaying  cards 
in  L.-iOO  cars. 

SUPPORT  FROM  TRADE  PRESS. 

Over  250  trade  and  technical  magazines 
put  their  shoulders  to  the  wheel  for  a  big 
convention  and  better  business.  They  ran 
advertising  and  gave  special  editorial 
comment,  and  the  service  departments  of 
a  number  of  the  New  York  publishers 
prepared  copy  for  this  special  field.  This 
space  had  a  value  of  at  least  W7..500.  the 
advertisements  reaching  a  total  circula¬ 
tion  of  1,2.50.000  business  men. 

Though  the  newspaper  publishers  are 
these  days  under  extraordinary  pressure, 
they  have  in  many  Instances  gone  to  the 
limit  in  advertising  the  convention  which 
many  believe  will  usher  in  the  new  period 
of  prosperity  now  well  on  its  way.  The 
Chicago  American  is  spending  $3,5.000  in 
advertising  the  convention  and  entertain¬ 
ing  delegates.  The  Bureau  of  Advertising 
of  the  American  Newspaper  Publishers’ 
Association  sent  out  mats  and  copy  to  all 
of  its  300  snhscrihers.  Tvouis  AA’iley,  of 
the  New  Torlf  Times,  personally  addressed 
letters  to  a  long  list  of  newspaper  pub¬ 
lishers.  thus  securing  their  direct  inter¬ 
est  and  co-operation  worth  easily  .$25,000. 
T/>iiis  Gilman,  secretary  of  the  Six-Point 
League,  through  the  members  of  the 
league,  reached  000  piiblleations  and 
brought  home  the  bacon  for  that  division. 
T>ocal  campaigns  inaugurated  by  local  ad¬ 
vertising  clubs  have  been  generously 
treated  by  the  newspapers  and  have  con¬ 
stituted  a  most  Dowerfnl  factor  in  pro¬ 
ducing  the  final  results.  Philadelphia 
papers,  for  instance,  gave  $5,000  worth 
of  advertising. 

BtXLETINS  OF  THE  NEWS. 

The  news  of  the  convention  has  been 
disseminated  through  a  weekly,  and  later 
a  tri-weeklv  hnlletin  service  sent  to  a  list 
of  2.50  workers  hv  whom  its  contents  were 
passed  on  to  editors  and  others  inter¬ 
ested.  The  individual  work  of  these  men. 
officers  and  privates  in  the  local  clubs,  in 
the  opinion  of  Chairman  Waldo,  has  been 
of  inestimable  value. 

The  puhlicitv  gained  through  these 
various  channels  has  an  aggregate  value 
of  $105,000:  the  number  of  persons 
reached  is  estimated  at  00.000.000.  which, 
of  course,  means  that  many  men  have  had 
the  convention  dates  brought  to  their  at¬ 
tention  from  one  to  twentv  times. 

The  value  of  the  publicity  to  the  busi¬ 
ness  and  prosperity  of  the  eountr.v  is  be¬ 
yond  estimate,  hut  it  is  the  sincere  belief 
of  those  who  have  watched  the  campaign 
that  the  Chicago  meeting  will  he  one  of 
the  most  potent  influences  in  curing  the 
hang-over  of  1014’a  hnsiness  depression, 
preasion. 


Fakers  and  Crcx)ks 

The  Evening  Star,  Wash¬ 
ington’s  great  home  news¬ 
paper  and  advertising  me¬ 
dium,  makes  every  effort  to 
bar  fakers  and  crooks  from 
its  advertising  as  well  as 
news  columns.  Fakers  are 
not  helped  to  exploit  their 
wares  on  an  unsuspecting 
public. 


SItjE  ^Eui  ^ork  Sltmes 

CURRENT  HISTORY 

(loals  with  the  IiIk  war  iiiK'Atioiis  at  Hrst 
hnml.  It  spiakn  with  authority,  in  the 
v.DniH  of  othcial  diNiiiiipiirs  aini  of  thp  an 
taconlsts  themaolves,  of  statesmeo,  generaU, 
and  private  Holdiern,  in  the  language  of  eye- 
witnesaes  and  of  authoriZ4‘d  s|Mikeainen. 
author#*,  tnen  of  affaira,  pnlatea,  and  scien- 
tiata.  It  givoa  lK>th  aidoa  of  the  <H*ntroveray. 

ijiieathma  of  poignant  human  Intereat  and 
of  deep  hiatorioal  importance  an'  borne  in 
on  every  thinking  man  and  woman  by  thia 
world  war,  la  It  not  worth  your  while  to 
get  them  answered  right? 

25  cents  a  copy  $3.00  a  year 


Ifork 

lEuBtiing  Mail 

enjoys  the  confidence  of  its 
readers. 

Its  readers  have  a  buying 
power,  per  capita,  second  to 
that  of  no  other  daily  paper 
published  in  America. 

Its  average  net  paid  circula¬ 
tion  for  April  was  in  excess  of 

156,000 

A  desirable  advertising  medium. 


ARE  YOU 
PROPERLY 
POSTED  ? 

If  you  are  an  advertiser  of  quality  and 
voiir  advertising  does  not  appear  in  the 
New  York  Evening  Post,  you  cither  have 
been  badly  advised  or  not  properly  posted. 

The  New  York  Evening  Post  has  been 
characterized  hastily  as  a  rich  man's  paper. 
Tt  is,  rather,  the  paper  of  the  thoughtful 
man  and  good  citizen. 

Its  discriminating  readers  give  it  a  dis¬ 
tinction  that  places  it  in  a  class  by  itself. 
Member  Audit  Bureau  of  Circulations 

Publication  Office  Western  Office 
2%  Vetey  Street  McCormick  Bldg. 

New  York  Chicago 


The  lewish  Murning  Journal 

NEW  YORK  CITY 
(The  Only  Jewish  Xominc  Paper) 

The  sworn  net  paid  average  dally  clrcaUtion 
of 

The  Jewiah  Horning  Journal  for  1 1 0  ACC 
aix  months  eiidiagMarcb  31,1915,  llA,v«ro 
The  Jewish  Homing  Journal  enjoys  the  dla- 
tlDctlun  of  having  the  largest  circulation  of 
any  Jewish  paper  among  the  Amerlcanlied 
Jews,  which  means  among  the  best  purchas¬ 
ing  element  of  tbe  Jewish  people. 

The  Jewish  Homing  Journal  prlnta  more 
HELP  WAHTYD  AOS. 
than  any  paiwr  in  tbe  city,  excepting 
the  New  York  World, 

I,  8.  WALLIS  A  SON.  Wesfn  RepreeentatlTee 
1246  First  Nstionsi  Bank  Bldg.,  Chicago. 


Tllf  NEW  ORLEANS  ITEM 

Accepts  advertising  on  the  ab¬ 
solute  guarantee  of  the  largest 
net  paid  daily  circulation  of  any 
New  Orleans  newspaper  or  no 
pay. 

THE  JOHN  BUDD  COMPANY 
Advertising  Representatives 
New  A'ork  Chicago  St.  Louis 


I 
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TIPS  FOR  THE  AD  MANAGER 
Albert  Frank  &  Co.,  420  SanHotn  street. 
Philadelphia,  Pa.,  are  handling  tite  ad¬ 
vertising  Mrith  some  newspapers  for  iStarr 
4  Reed,  "Starr  4  Reed  Egyptian  Ciga¬ 
rettes,”  Philadelphia,  Pa. 


.loseph  E.  Baer,  347  Fifth  avenue.  New 
York  City,  is  placing  orders  with  a  se- 
le«-ted  list  of  daily  and  Sunday  news¬ 
papers  for  Pyorrhemedy  Corp.  1 10  West 
40th  street.  New  York  City. 

(Jreenleaf  Company,  18.5  Devonsliire 
street,  Boston,  Mass.,  is  issuing  orders 
to  some  Western  newspapers  to  run  2  t. 
a  week  t.  f.  for  the  Electric  Lustre 
.Starch  Company,  “Electric  Lustre 
Starch,”  26  Canal  strwt,  Boston,  Mass. 

Frank  Presbrey  Company,  456  Fourth 
avenue,  New  Y’ork  C'ity,  is  again  making 
trade  deals  for  the  Plaza  Hotel,  Fifth 
avenue  and  59th  street,  New  York  City. 


H.  Walton  Heegstra  Advertising  Serv¬ 
ice,  19  South  La  Salle  street,  (,'hicago. 
111.,  is  forwarding  orders  to  newspajrers 
in  the  vicinity  of  Nebraska  for  the  Green 
Foundry  &  Furnace  Company  of  Chicago. 


Guy  C.  Whidden,  Real  Estate  Trust 
Building,  Philadelphia,  Pa.,  is  putting  out 
.5  in.  1  t.  and  3  in.  .>  i.  orders  with  Penn¬ 
sylvania  newspapers  for  l..ake  Pau|)ac 
Combination,  Canadensis,  Monroe  Coun¬ 
ty,  Pa. 

Walter  Baker  Company,  "liaker’s 
Cocoa,”  45  Brood  street,  Itoston,  Mass.,  is 
renewing  contracts  where  they  have  ex¬ 
pired. 


Mahin  Advertising  Company,  1(»4  South 
Michigan  avenue.  Chicago.  III.,  is  sending 
out  orders  to  a  few  newspapers  in  met¬ 
ropolitan  cities  for  Greater  Ues  Moines 
Committee,  Des  Moines,  la.  This  com¬ 
pany  is  also  making  contracts  with  news¬ 
papers  in  vicinity  in  Iowa  for  James 
Ileach  4  Sons.  “Poesta  Soap,”  Dubuque, 
la. 

Byron  G.  Moon  Company,  Boardman 
Building,  Troy,  N.  Y..  will  in  the  future 
liave  charge  of  the  advertising  of  Cox 
Brass  Manufacturing  Company,  .Miianv, 
N.  Y. 

V^an  Cleve  Company,  1799  Broadway, 
New  York  City,  is  placing  cojiy  with 
newspapers  in  Ohio  and  Pennsylvania  for 
the  Rwk  Island  R.  R.  Lines,  Chicago, 
111.,  and  12.38  Broadway,  New  York  City. 

Blackman-Ross  Company,  95  Madison 
avenue.  New  York  City,  will  shortly 
make  contracts  with  a  selected  list  of 
large  city  newspapers  for  the  Sterling 
Gum  Company,  290  Fifth  avenue.  New 
York  City. 


Cooper  Advertising  Company,  Bankers’ 
Investment  Building.  San  Francisco,  Cal., 
is  issuing  orders  to  newspapers  in  large 
cities  for  the  Palace  Hotel,  San  Fran- 
eisco.  Cal. 

Matos-Menz  .Advertising  Company, 
Bulletin  Building.  Philadelphia,  Pa.,  is 
sending  out  orders  to  Ohio  newspapr-rs 
for  the  United  .Spe<“ialty  Company, 
Philadelphia,  Pa. 


New  Orleans  States 

■•••a  V«t  fsid  OtreoUtioa  for  4  Koatha 
Zading  Hareh  tl,  Mil 

33,796  Daily 


Ooia  ovor  OotoW  1.  1*14 .  kM  ooptoi 

Maealag  popor  LOIT . 7,0I4  eopiei 

Othor  OTonlBg  paper  LOST . 7,(7S  eopias 


We  gnaraatee  tbe  largest  white  home  de¬ 
livered  evening  ctrmlation  in  tbe  trade  ter- 
rttorp  of  New  Orleans. 

TV>  reach  a  large  raaforltr  of  the  trade 
pteapects  in  the  locai  territorp  the  States  is 
the  loglcai  and  economic  medium. 

Circulation  data  sent  on  reqnest. 

THE  S.  C.  BECKWITH  SPECIAL  AGENCY 
^  Sole  Foreign  Bepresentatives 
Vew  Teik  Chicago  8t.  Lonla 
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“ABOVE  BOARD  CIRCULAIIONS" 

The  following  newspapers  are  members  of  the  Audit  Bureau  of  Circula¬ 
tions  and  grant  the  right  to  the  organization  to  examine,  through  qualified 
auditors  or  independent  auditing  concerns,  who  are  certified  public  account¬ 
ants,  any  and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other 
records  considered  by  the  Board  of  Control  necessary  to  show  the  quantity 
of  circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  dis¬ 
tributed.  _ 


ALABAMA. 


NEW  JERSEY. 


Taylor  -  Critchfield  -  Clague  Company, 
Brooks  Building.  Cliicago,  HI.,  it  is  re- 
lK>rted,  is  now  handling  tbe  advertising 
account  of  H.  I).  Wilbur  4  Sous,  "Wil¬ 
bur’s  Cocoa,”  235  North  Third  street, 
Philadelphia,  Pa.,  and  89  Hudson  street. 
New  York  City. 


Dauchy  Company,  9  .Murray  street. 
New  York  City,  is  in  charge  of  the  ad¬ 
vertising  account  of  tlie  Canvas  Tread 
Tire  Company,  69  Genesee  street,  Utica, 
N.  Y. 

II.  H.  I.evey,  Marhridge  Building,  New 
Yoik  City,  is  making  trade  deals  with 
iiewspajiers  for  the  Raleigh  Hotel,  Wash¬ 
ington,  1).  C. 

Dorland  Advertising  Agency,  Presston 
Building,  Atlantic  City,  N.  .1.,  is  placing 
7  ill.  2  t.  orders  on  eontra-  ts  for  the  .At¬ 
lantic  City  Hotel  Comhiiiatioii,  Atlantic 
City,  N.  .1. 

C.  M.  Green,  h'ree  Pre.ss  Building,  D<‘- 
troit,  Mich.,  is  making  2,000  1.  1  yr.  eon- 
tiaits  witli  Middle  West  papers  for 
O-So-Ezy  Mop. 

W.  B.  Finney  Advertising  Company, 
Keith  4  Perry  Building,  Kansas  City, 
Mo.,  is  placing  100  1.  13  t.  orders  with 
Middle  West  papers  for  the  Western  Tire 
4  RuhlH‘r  Company. 

Charles  H.  Fuller  Company,  623  South 
Wabash  avenue,  Chicago,  Ill.,  is  issuing 
copy  12  times  to  a  selected  list  of  papers 
for  the  Cooper  Pharmaeal  Company 
(Sulfo). 


Nieliols-Finn  Advertising  Company,  222 
South  State  street,  Chicago,  Ill.,  is  send¬ 
ing  out  4,000  1.  1  yr.  orders  to  Pacific 
Coast  papers  for  the  North  American 
Film. 


The  Dauchy  Company.  9  Murray 
street,  is  placing  1  in.  13  t.  orders  with 
a  selected  list  for  A.  S.  Olmsted. 


Matos-Menz  Advertising  Company, 
Bulletin  Building,  Pliiladelphia,  Pa.,  is 
forwarding  new  copy  for  the  Eckman 
Company. 

NEWS  OF  LIVE  AD  CLUBS 

Plniis  for  enlarging  the  elnhliouse  of 
the  PiMir  Richard  Club,  the  advertising 
dull  of  Philadelphia,  are  under  consid¬ 
eration.  Some  time  ago  the  dub  was  far¬ 
sighted  enough  to  purchase  the  building 
next  door,  and  its  rapid  growth  now 
makes  it  expedient  to  utilize  this  extra 
space.  The  partition  wall  between  the 
two  buildings  will  he  torn  down,  and 
doorways  put  in  the  proper  places. 

Frank  Hammond.  .T.  W.  Breasley,  R. 
•A.  Mullin  and  U.  T.  Daniel  were  elected 
to  fill  vacancies  in  the  board  of  directors 
of  the  Birmingham  (.Ala.)  Ad  Club  at  a 
recent  meeting. 

Thanks  to  the  efforts  of  the  Oakland 
(Cal.)  Chamber  of  Commerce  and  the 
rommerdal  Chih  Consolidated.  Oakland 
has  been  selected  for  the  1917  meeting  of 
the  Paoifie  Const  Advertising  .Association. 
The  1910  convention  will  lie  at  Spoknr.e. 


NEWS  . Birmingham 

Average  circalatlon  for  1014:  Dally,  86,239; 
Sunday,  37,762.  Printed  2,207,834  llnea  more  ad¬ 
vertising  than  Ita  neareat  competitor  In  1814, 


_ ARIZONA. _ 

GAZETTE  . Phoenix 

(Average  Clrc.  Oct.  1,  1914,  6,125) 

CALIFORNIA. _ 

EXAMINER  . Loa  Angelea 

A.  B.  C.  Audit  reports  ahnw  largest  Morulng  and 
Sunday  circulation.  Greatest  Home  Delivery. 

BULLETIN  . San  Francisco 

GEORGIA. 

JOURNAL  (Clr.  57.531) . Atlanta 

CHBONICI.B  . AuguaU 

IJSDGER  . Columbus 

ILLINOIS. 

HERALD  . JoUet 

STAB  (Circulation  21,589) . Peoria 

IOWA. 

BEGISTEK  ft  LEADER . Des  Moines 

EVENING  TRIBUNE . Dea  Moines 

Essential  to  covering  Des  Moines  and  vicinity. 

THE  TIMES  JOURNAL . Dubuque 

SUCCESSFUL  FARMING . Des  Moines 


700,000  circulation  guaranteed  or  no  pay. 
Reaches  more  farmers  In  the  North  Central 
States  than  are  reached  by  any  other  publica¬ 
tion. 

KENTUCKY. 


MASONIC  HOME  JOURNAL . Louisville.  Ky. 

(Semi-Monthly,  32  to  64  pages.)  Guaranteed 
largest  circulation  of  any  .Masonic  publication  In 
the  world.  In  excess  of  90.000  copies  monthly. 


LOUISIANA. 


TIMES  PICAYUNE . New  Orleans 

MARYLAND. 


THE  SUN  . Baltimore 

Daily  net  paid,  146.4.M ;  Sunday  net  paid. 
88.161.  Over  ilO.tioo  eoples  of  The  Smi  goes  into 
homes  in  Baltimore  cities  and  suhurl  s. 


MICHIGAN. 


PATRIOT  (No  Monday  Issue) . Jackson 

Average  three  months  ending  March  31,  1915: 
Dally.  11,349;  Sunday,  13.104.  Memlier  "Amer¬ 
ican  Newspaper  Pnli.  .Vaa’n.”  "Gilt  Edge  News¬ 
papers,”  and  A.  It.  C. 


THE  STATE  JOURNAl . . Lansing 

I>eadlng  afternoon  dally  of  Central  Michigan; 
three  editions  two  cents. 

Guaranteed  net  circulation,  15,000. 


MINNESOTA. 


TRIBUNE,  Morning  and  Evening _ Minneapolis 

MISSOURI. 

POST-DISPATCH  . St.  Ixiula 


PBESS  (Circulstlon  7,945) . Asbnry  Park: 

JOURNAL  . Bnxahetbi 

PRESS-CHRONICLE  . Paterson' 

COURIER-NEWS  . PlalnOeldl 

NEW  YORK. _ 

COURIER  ft  ENQUIRER... . Buffalo 

IL  PROGRESSO  ITALO  AMBRICANO.New  York 

OHIO. 

PLAIN  DEALER . CIcveUnd 

('ircniatlon  for  May,  lOl.’i: 

Daily  .  132.4.14 

Sunday  .  Ifl5..12(i 

VINDICATOR  . Youngstown 

PENNSYLVANIA. 

TIMES  . Brie 

DAILY  DBMfKKAT  . JolMStonn 

TIMFJS  LEADER  . Wtikes-Barre 

SOUTH  CAROLINA. 

DAILY  MAIL . AndefOon 

TENNESSEE. 

BANNER  . Nashville 

TEXAS. 

AMERICAN  . Austll 

ENTERPRISE  . . Beaumont 

Covers  Ehst  Texas  and  West  Loulaiana 

STAR-TELBGBAM  . Fort  Worth 


Net  Paid  Circulation,  35.000  dally.  Over  60% 
more  net  paid  city  circulation  and  over  6,000 
more  net  paid  Sunday  circnlatioa  than  any  othCT 
paper  in  Fort  Worth. 


CHRONICLE  . Houston 

Tbe  Chronicle  guarantees  a  circulatlou  of  35,00(> 
dally  and  45,000  Sunday. 


POST  . Houston 

Over  80%  city  circulation  to  regular  aiilwerlb- 
era  by  carrier.  ITie  "Home  Pai>er”  of  South 
Texas,  30,000  guaranteed. 


TELEGBAM  . Temple 

Net  paid  circulation  over  6.000. 


UTAH. 


HERALD  REPUBLICAN . Salt  Lake  City 


WASHINGTON. 


POST-INTBLLIGENCBR  . Seattle 


CANADA. 


BRITISH  COLUMBIA. 


WORLD  . Vancouver 


MONTANA. 


ONTARIO. 


MINER  . Butte  FREE  PRESS  . I.ondon 

ROLL  OF  HONOR  ^ 

Tha  following  publithera  guaranteo  circulation  and  williaglv  grant  any  advertiser 
the  privilege  of  a  careful  and  exhaustive  investigation. 

ILLINOIS. 


The  Tampa  (Fla.)  Ad  riub  cnmplpted 
its  organization  in  the  last  week  of  May 
and  now  has  the  following  officers :  Je¬ 
rome  Waterman,  president :  .1  C.  Martin, 
first  vice-president ;  Clyde  Glenn,  second 
vice-president :  Hamilton  Ilorsev.  se-re- 
tary :  Edgar  Struss.  treasurer :  W.  T. 
Ramey,  chairman  of  tl'e  hoard  of  direct¬ 
ors.  and  the  following  directors :  Fred 
Wolf.  L.  E.  Randall,  Dale  Mnhry.  .Tnlins 
Maas.  C.  D.  Pettingill  and  E.  C.  Fitz¬ 
gerald. 

South  Pend  (Ind. )  is  another  thriving 
city  which  has  felt  the  need  of  an  adver¬ 
tising  clnb.  and  at  a  rreeting  at  the  Oliver 
Hotel  the  Retail  Advertising  t’luh  of 
South  Bend  was  recently  organized  with 
the  following  officers:  R.  S.  Xeuman  ad¬ 
vertising  manager  of  the  Xen-s-Times. 
president:  John  F.  Dellaven.  advertising 
manager  of  the  Tribune,  vice-president ; 
X.  Schreiener,  advertising  manager  Mc¬ 
Gill’s  furniture  store,  secretary  and  treas¬ 
urer.  The  purpose  of  the  new  organiza- 


SKANDINAVEN  . Chicago 

INDIANA. 

THE  AVB  MARIA . Notre  Dame 

NEBRASKA. 

FREIE  PRESSE  (Clr.  128,384) . Lincoln 


tion  is  “to  promote  the  interests  of  the 
retail  merchants  of  the  city  by  solving 
the  many  problems  which  the  advertising 
merchant  meets  in  the  preparation  of  liis 
copy,  such  as  typography,  display,  gen¬ 
eral  attractiveness  and  efficiency  of  liis 
advertising.” 


EVENING  NEWS . Buffalo 

BOLLETTINO  DELLA  SERA . New  York 

PENNSYLVANIA. 

■mraa  . . ~.i3E5ge? 

QUEBEC. 

OmPBSSl  . Montreal 


At.  elrc.,  1912,  114,871;  ’13,  127,722;  ’14.  140.342 


The  San  Antonio  (Tex.)  Express  cele¬ 
brated  its  fiftieth  birthday  recently  with 
a  200-page  edition. 

The  Xew  Brunswick  (X.  J.)  Times, 
which  heretofore  has  been  an  afternouti 
paper,  will  appear  in  the  morning. 
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AD  FIELD  PERSONALS 

A  farewell  luncheon  was  given  by  the 
advertising  staff  of  the  New  York  Times 
in  the  Times  Restaurant,  Saturday,  June 
12,  to  John  G.  Hanrahan,  Jr.,  who  re¬ 
signed  as  manager  of  the  real  estate  ad¬ 
vertising  department  to  accept  a  iwsition 
with  the  Cosmopolitan  Magazine. 

Charles  T.  I’earce,  until  recently  gen¬ 
eral  manager  of  the  Toronto  News,  is  to 
lie  the  Toronto  manager  of  A.  McKim, 
Limited,  an  advertising  agency  of  that 
city. 

James  B.  Austin,  of  Utah,  widely 
known  in  the  machinery  advertising  held, 
has  joined  the  Landes-Ausiiu  .Macninery 
Company,  of  Salt  l..ake  City. 

It  is  announced  that  A.  U.  Howell  has 
become  advertising  manager  of  the  11.  W. 
Johns- .Manville  Company,  of  Xew  York 
City. 

Fred  A.  Davis,  for  the  past  three  years 
advertising  solicitor  for  the  Wilmingion 
(Del.)  Morning  News,  has  become  sales 
luauager  for  Hawkins  &  Company,  real 
estate  dealers  of  New  York  City. 

Milton  Dietz,  a  sophomore  in  the  I’ul- 
itzer  School  of  Journalism,  has  won  the 
iflOO  prize  offered  by  ti.e  Liggett  &  Aiyers 
Tobacco  Company  for  the  best  drawing 
for  an  adveriisement  for  a  brand  ot  ciga- 
leltes. 

K.  M.  Fleming,  who  recently  resigned 
as  advertising  manager  of  the  William 
T.  Hart  Company,  of  Picjua,  Ohio,  has 
joined  the  sales  organization  of  the 
National  Sweept*r  Company,  of  Torring- 
ton.  Conn. 

R.  Wentworth  Floyd,  who  recently  re¬ 
signed  from  the  staff  of  the  Woman's 
World,  has  joined  the  Beyer-Stroud  Cor¬ 
poration  of  New  York  City. 

Barrett  Andrews,  recently  advertis¬ 
ing  manager  for  Cond6  Nast,  has  been 
elected  vice-president  of  Nast  &  Com¬ 
pany. 

K.  M.  Alexander,  formerly  advertis¬ 
ing  manager  for  Harpers  Bazaar,  is  to 
lie  general  manager  of  Costume 

Koyal. 

William  Osgocxl  and  Ralph  Blanchard 
have  been  appointed  advertising  man¬ 
agers  of  Vanity  Fair  and  Vogue,  re¬ 
spectively. 

F.  W.  Harvey,  Jr.,  formerly  adver¬ 
tising  manager  of  Popular  Electricity 
and  the  Technical  World,  is  now  west¬ 
ern  respresentative  of  the  Boston  Ameri¬ 
can. 

J.  G.  Hitzier  announces  that  he  has 
resigned  as  sales  and  advertising  man¬ 
ager  of  the  Charles  A.  Marsh  Company 
of  Cincinnati. 

F.  H.  Phillips  has  taken  charge  of  the 
truck  advertising  of  the  Packard  Motor 
Car  Company. 

Montgomery  Holloway,  it  appears,  has 
not  been  appointed  advertising  man¬ 
ager  of  the  New  Y’ork  Times,  but  has 
become  a  member  of  the  advertising  staff 
of  that  newspaper.  * 

H.  B.  Burlow  has  resigned  as  adver¬ 
tising  manager  of  Sulzberger  &  Sons, 
of  Chicago. 

Guy  S.  Osborn,  who  resigned  the  other 
ilay  as  western  representative  of  the 
Philadelphia  North  American  in  order 
to  take  over  the  representation  of  the 
Philadel]>hia  Public  IWger,  is  one  of 
Chicago’s  most  popular  si>ecials.  He  has 
n  wide  acquaintan<>e  among  the  general 
advertisers  of  the  country. 


ADVERTISING  MEN  PLAY  GOLF 


Hold  Successful  Meeting  at  the  Engle¬ 
wood  Country  Club. 

The  Metropolitan  Advertising  Golf  As¬ 
sociation  held  a  meeting  on  June  10  on 
the  links  of  the  Englewood  Country 
Club.  The  players  were  divided  into 
groups  of  four  who  played  their  best  ball 
against  the  best  balls  of  the  other  quar¬ 
tets.  It  was  arranged  that  one-six¬ 
teenth  of  the  total  handicap  of  each 
group  of  four  should  be  deducted  from 
tlieir  liest  ball.  Score: 

The  winning  combination  was  eom- 
fKised  of  Harry  V.  Keep,  C.  A.  Corliss, 


Grantland  Rice  and  John  C.  Cook.  The 
card  was  72 — 3 — 69.  Second  prize  went 
to  W.  Eugene  Conklyn,  Lee  \\ .  Maxwell, 
W.  G.  MacMillan  and  C.  Cone,  with  73— 
2—71. 

Later  on  regular  foursomes  were  in 
order,  the  winners  lieing  C.  t).  Haine  and 
C.  B.  Wilcox,  with  79  -3  76.  There  was 

a  tie  for  second  between  C.  II.  Speak- 
man  and  J.  11.  Haw  ley,  83-  6 — 77,  and 
Harry  D.  Cashman  and  Sidmon  McHie, 
with  80 — 3 — 77. 

Individual  scores  also  were  kept  in  the 
afternoon.  Sidmon  McHie  winning  the 
gross  prize  with  an  83.  J.  M.  Prentiss, 
with  102 — 35,  67,  easily  captured  the  not 
prize.  H.  E.  Spaulding,  9*2 — 21,  71,  was 
second,  and  there  was  a  triple  tie  foi 
third  between  J.  H.  Hawley,  90 — 18,  72; 
F.  W.  Nye,  92 — 20,  72.  and  H.  H.  .Mallin- 
son,  88 — 16,  72. 

Women’s  Ad  League  Hold  a  Picnic 

The  I>eague  of  Advertising  Women 
closed  their  season  Saturday  evening  with 
a  picnic  dinner  and  dance  at  the  Beau 
Rivage  Hotel.  Sheepshead  Bay,  us  soon  as 
all  the  guests  were  seated  Miss  Ida  Clarke, 
the  retiring  president,  presented  the  new 
president  .Miss  J.  J.  Martin,  advertising 
manager  of  the  Sperry-Hutchinson  Co. 
Much  merriment  was  caused  by  one  mode 
of  entertainment ;  the  guests  drew  pictures 
of  each  other  during  the  course  of  the 
dinner.  Two  prizes  were  awarded,  one  to 
Miss  Helen  M.  Hill,  advertising  manager 
of  Paramount  Motion  Picture  Co. ;  the 
other  to  Miss  Schultz,  of  Carpenter- 
Scheerer  Co.  .\t  the  close  of  the  dinner 
Miss  Clarke  was  presented  with  a  beauti¬ 
ful  string  of  pearls.  The  guests  included  : 
Miss  E.  .V.  Archer,  .Mr.  and  Mrs.  W.  E. 
.Mead,  .Miss  Mabel  Graswinckel,  Miss 
.Marcia  Meyer,  Henry  Creevy,  Miss  Lil¬ 
lian  Clarke,  Mrs.  J.  A.  Galston,  Mr.  W. 
E.  Carpenter,  Miss  Allyne  V.  Scheerer, 
Miss  Helen  M.  Hill,  Miss  Schultz,  Mrs. 
E.  Fayes,  H.  Gilmore,  Henry  Cooke, 
Herbert  E.  Davidson,  Miss  Marie  Graham, 
.Mrs.  Rosa  Bender,  Mrs.  E.  T.  Snake, 
.Miss  Jessie  Lee  Sheppard. 


LUMBER  ADVERTISING  PAYS 


Dealers  Urged  to  Use  Publicity  to  Ex¬ 
tend  Their  Business. 

The  .\rkansas  Association  of  Lumher 
Dealers  at  its  recent  annual  convention 
at  Little  Ruck,  Ark.,  on  May  28,  heard 
from  many  of  its  speakers  of  the  value 
of  newspa|)er  advertising  in  the  lumher 
business.  In  nearly  every  address  t  :e 
subject  of  advertising  received  consider- 
ahle  attention.  L.  K.  Putnam,  of  the 
Northwest  .Xrkaiisas  LuiiiIkt  Company 
of  Fayetteville,  showed  a  series  of  de 
signs  of  advertising  he  hud  lieen  using 
for  the  past  two  years  with  success. 

"We  did  not  figure  that  it  was  going 
to  biing  business  right  in  to  us  on  tlie 
jump,”  said  Mr.  Putnam.  "What  we 
wanted  was  to  Im'  known— to  have  people 
think  of  us  every  time  they  thought  of 
lumher,  paints,  coal  and  the  other  things 
we  handle.” 

“LiimlnT  people  don’t  advertise 
enough,”  he  remarked.  “I  will  tell  you 
one  instance.  We  wanted  to  advertise 
some  shingles  and  we  sent  to  the  com¬ 
pany  from  whom  we  bought  shingles, 
asking  for  a  ‘cut’  of  a  bundle  of  shingles 
to  use  in  the  papers.  They  wrote  back 
that  they  didn’t  have  one!  Think  of  it! 
These  jiatent  roofing  concerns  would  ship 
us  a  car  load  if  we  wanted  them.” 


Some  Scrap  Book,  This! 

.A  unique  scrap-book  volume  which  has 
just  been  prepared  by  the  Atlas  Press 
Clipping  Bureau.  New  Y’ork,  for  Captain 
Huston,  who  with  .Tacob  Riippi-rt,  .Tr.,  re¬ 
cently  purchased  the  Yankee  baseball 
team.  The  work  covers  the  negotiations 
and  sale  of  the  Yankee  from  the  first 
offer  of  Captain  Huston  and  Mr.  Rup- 
pert  to  the  day  when  the  papers  were 
signed.  It  contains  more  than  twenty- 
two  hundred  columns  of  reading  matter 
from  newspapers  all  over  the  country.  It 
is  prepared  on  great  sheets  of  specially 
printed  Irish  linen  paper  more  than  two 
feet  square. 


NEW  AD  INCORPORATIONS 

New  York  City. — Marx  &  Angus,  ad¬ 
vertising,  $3,(100,  M.  A.  Morris,  R.  G. 
.Yngus,  L.  F.  Marx,  324  West  103d 
street. 

New  York  City.— Van  Derbeck,  Say¬ 
ers,  Murdock  Company,  Inc.,  Manhattan, 
advertising;  $10,0()0;  Harry  B.  Murdock, 
Stephen  G.  Van  Derbeck,  J.  Frederick 
Sayers  and  one  other;  Sayers  Brothers, 
No.  31  Nassau  street. 

New  York  City.— The  Cushing-I’erine 
Co.,  Millbrook,  Publishing,  advertising, 
$‘20.(KKI;  F.  L.  Perine,  R.  S.  Palmer,  1. 
M.  Cushing,  237  Broadway. 

St.  Loui.s,  Mo. — Schiele  Advertising 
Comiiauy,  R.  Schiele.  18  shares,  Sey¬ 
mour  and  Edwin  Schiele  1  share  each. 
General  advertising  business.  Capital 
stock,  fully  paid.  $2,0(K>. 

New  York  City.— E.  B.  Thomas  & 
Co.,  Manhattan,  general  advertising,  $20,- 
(KK);  Myrtle  S.  Thomas,  Evan  B.  Thomas, 
.Mamaroneck ;  Henry  T.  Horuidge,  New 
York. 

Rochester,  N.  Y. — Schaffer-Ross  Co., 
Rochester,  advertising,  graphic  arts,  pub¬ 
lishing,  $10,000;  C.  IV.  Ross,  M.  F.  and 
L.  H.  Schaffer,  67  (’ooke  street,  Roc-hes- 
ter. 

New  York  City. — L.  Roy  (’uriiss  Co., 
Manhattan,  general  advertising;  $10,000; 
L.  Roy  (!urtiss.  .Mount  X'ernon  ;  W.  Ken¬ 
nedy,  Upper  Montclair,  N.  ,1. ;  Freileric 
C.  Johnson,  New  Ro<-helle. 

New’  Y'ork  City.— A.  B.  C.  Litho  Cor- 
|M>ration,  Manhattan.  General  advertis¬ 
ing  business;  manufacturing  and  dealing 
in  printing  and  lithographic  supplies  ;  cap 
ital,  .$30,<K)0.  Incorporators;  IV.  L. 
Gordon,  L.  Honore,  207  West  34th 
street;  P.  Gibellino,  336  West  ‘26th 
street.  New  Y'ork  City. 

Evansville.  I.nd. — The  American  Ad¬ 
vertising  Co.,  Evansville,  $10,(KX),  to  do 
an  advertising  business,  Gus  Schelosky, 
.1.  Reilly,  B.  Uinbach. 


NEW  INCORPORATIONS 

Delaware. — The  Record  News  Com¬ 
pany  a  general  printing  and  publishing 
business;  capital,  $12.3,000. 

New  York  City. — Evening  Mail  Syn¬ 
dicate,  Inc.,  Manhattan. — Ojierate  news 
syndicate;  printing,  publishing;  capital, 
$2,3.000.  Incorjiorators.  F.  M.  Igimbin, 
F.  P.  Stoc’kbridge,  203  Broadway ;  E.  L. 
Orvis,  1046  Lexington  avenue.  New  York 
t-ity. 

St.  I»i:i8,  Mo. — The  Belleville  Morn¬ 
ing  Record  Printing  and  I’ublishing  Com¬ 
pany,  Belleville,  has  been  incorporated ; 
capital,  $10,T((X).  Incorporators — E.  P. 
Leuschner,  Joseph  B.  Herman,  Charles 
F.  IVangelin. 

Toledo,  Ohio. — Leon  H.  Roberts  Co., 
iucoriiorators,  Ia!ou  H.  Roberts,  Gertrude 
(’.  Dunn,  Myrtle  N.  Roberts,  W.  E.  Dit- 
lenhaver  and  Wildred  B.  Ttoberts.  Capi¬ 
tal  is  $2.3,000,  328  Erie  street.  The 
company  is  to  carry  on  the  printing  busi¬ 
ness  heretofore  conducted  under  practic¬ 
ally  the  sole  ownership  of  Leon  H. 
Roberts. 

IKiver,  Del. — The  Record  News  Com¬ 
pany,  to  do  a  general  printing  and  pub¬ 
lishing  business ;  capital  stock,  $125,000. 
Frederick  .V.  Thomas,  George  F.  Flan¬ 
nery,  Frederick  J.  Klein.  New  York  City. 

Bee<4i  Securities  Company,  to  deal  in 
investments  of  all  kinds;  capital  stock, 
.$.3.0<M>. 

Oklahoma. — The  Publishers’  Associa¬ 
tion  of  Oklahoma.  To  do  a  general  print¬ 
ing  and  publishing  business ;  capital, 
$4110.000. 


NEW  PUBLICATION 
La.nseori),  Pa. — Lansford  will  soon 
have  a  daily  newsjiaper.  It  will  be  issued 
by  the  Lansford  Record  Publishing  Com¬ 
pany,  which  has  been  issuing  a  weekly 
paper. 


yacob  Frtednuiii, 

80*  Broadway  New  York,  N.  Y. 

Talepbone,  Worth  1676. 

ADTEmnsnrO  AlXtOmiTS  OOLLEfTTEO. 

Probably  60%  or  more  of  your  anspenae 
acoounta  are  rollectlble. 

Pleaaed  to  bare  yon  aend  them  to  me. 
Referencea;  Publiahen.  AJrtig.  Agenit  and  thia  Paper 


Publisher’s  Representatiye 


JOHN  M.  BRANHAM  CO., 
Brunswick  Bldi;.,  N.  Y.;  Mailers  Bldg., 
Chic.;  Chemical  Bldg.,  St  Louia. 


BUDD,  THE  JOHN,  COMPANY, 
Burrill  Bldg.,  N.  Y.;  Tribune  Bldg., 
Chic.;  Chemical  Bldg.,  St  Louis. 


CONE,  LORENZEN  &  WOOD¬ 
MAN, 

Brunswick  Bldg.,  N.  Y.;  Advtg.  Bldg., 
Chic.;  Gumbel  Bldg.,  Kansas  City. 


DE  CLERQUE,  HENRY, 

Chicago  ORice,  5  S.  Wabash  Ave. 
New  York  Office,  1  W.  34th  St. 


GLASS,  JOHN, 

1156-1164  Peoples  Gas  Bldg.,  Chicago. 


KEATOR,  A.  R., 

601  Hartford  Bldg.,  Chicago,  III 
Tel.  Randolph  6065. 

171  Madison  Ave.,  New  York. 


NORTHRUP,  FRANK  R., 

225  Fifth  Ave.,  New  York. 
Tel.  Madison  Sq.  2042. 


O’FLAHERTY’S  N.  Y.  SUBURB. 
LIST, 

22  North  William  St,  New  York. 
Tel.  Beekman  3636. 


PAYNE,  G.  LOGAN.  CO., 

747-748  Marquette  Bldg.,  Chicago, 
Ill.;  200  Fifth  Ave.,  New  York, 
N.  Y.;  8  Winter  St,  Boston,  Mass.; 
Kresge  Bldg.,  Detroit,  Mich. 


VERREE  &  CONKLIN,  INC., 
225  Fifth  Ave.,  New  York. 
Tel.  Madison  Sq.  962. 


WARD,  ROBERT  E., 
Brunswick  Bldg.,  New  York. 
Advertising  Bld^g.,  Chicago. 


Advertising  Agents 


AMERICAN  SPORTS  PUB.  CO, 
21  Warren  St,  New  York. 
Tel.  Barclay  7095. 


COLLIN  ARMSTRONG,  INC., 
Advertising  &  Sales  Service, 
115  Broadway,  New  York. 


BRICKA,  GEORGE  W.,  Adv.  Agent,  . 
114-116  East  28th  St,  New  York. 

Tel  9101-9102  Mad.  Sq. 


FRANK,  ALBERT  &  CO, 

26-28  Beaver  St.,  New  York. 
Tel.  Broad  3831. 


HOWLAND,  H.  S,  ADV.  AGENCY, 
INC, 

20  Broad  St,  New  York. 

Tel.  Rector  2573. 


LEVEY.  H.  H, 

Marbridge  Bldg. 
Tel.  Greeley  1677-78. 


THE  BEERS  ADV.  AGENCY, 
Latin-American  “Specialists.'* 
Main  Offices.  Havana,  Cuba. 
N.  Y.  Office,  Flatiron  Bldg. 


Dauchy  Company,  Inc.,  9  Murray 
street.  New  York  City,  is  forwarding  re¬ 
newals  for  Parkers’  Hair  Balsam. 
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i4  long  string  of  fish  is  never  carried  up  a  side  street** 

—SIR  ISAAC  WALTON 

Much  less  does  The  Detroit  Free  Press  care  to  hide  its  tremendous  circulation.  It  is  to  Mr. 
Advertiser’s  interest  that  we  should  make  it  known  to  him.  You  may  take  advantage  of  this 
enormous  “quality  circulation”  and  sell  your  goods  to  more  people — the  kind  of  buyers  who  will 
pay  more  attention  to  your  message  because  92  per  cent  of  this  circulation  goes  directly  into 

their  homes  mornings. 

(EhiC  Prtroit 


NOW  HAS  THE 


Largest  Two-Cent  Morning 
Circulation  in  America 


Circulation  Statement 

May, 

1915 

Daily 

Sunday 

May 

1 

Saturday  .... 

.  96,772 

2 

SUNDAY  .  . 

128,939 

“ 

3 

Monday  . 

.  98,204 

4 

Tuesfiay  .... 

.  97,260 

<4 

5 

Wednesday 

.  96,688 

44 

6 

Thursday 

.  96,732 

44 

7 

Friday  . 

.  96,262 

44 

8 

Saturday  .... 

.  108,219 

44 

9 

SUNDAY  .. 

128,836 

10 

Monday  . 

.  101,301 

11 

Tuesday  .... 

.  98,311 

12 

Wednesday 

.  100,069 

13 

Thursday 

.  122,607 

14 

‘  Friday  . 

.  116,276 

15 

Saturday  .... 

.  103,393 

** 

16 

SUNDAY  .  . 

128,046 

“ 

17 

Monday  . 

.  102,287 

•* 

18 

Tuesday  .... 

.  101,644 

44 

19 

Wednesday 

.  100,962 

44 

20 

Thursday 

.  100,155 

44 

21 

Friday  . 

.  98,936 

22 

Saturday  .... 

.  100,373 

23 

SUNDAY  .  . 

129,404 

44 

24 

Monday  . 

.  105,023 

44 

25 

Tuesday  .... 

.  100,533 

44 

26 

Wednesday 

.  98,751 

44 

27 

Thursday 

.  100,570 

44 

28 

Friday  . 

.  100,284 

29 

Saturday  .... 

.  100,238 

** 

30 

SUNDAY  .  . 

129,870 

** 

31 

Monday  . 

.  100,835 

Total.  .  .  . 

. 2,642,685 

645,095 

Average 

.  .  101,642 

129,019 

Average  Daily  Circnlation 

101,642 


Average  Sunday  Circulation 

129,019 


Our  Average  Daily  Circa- 
lation  for  May  was  101.642 

37^0 

Increase  Over  May,  1914 

Not  alone  do  these  figures  show  our 
circulation  to  be  more  than  15  per  cent 
greater  than  our  nearest  2c  morning 
contemporary  in  the  U.  S.,  but  also  that 
the  37  per  cent  increase  over  a  year  ago 
proves  The  Detroit  Free  Press  to  be 
growing  nearer  and  nearer  to  people, 
and  more  valuable  for  the  advertiser. 

The  man  who  buys  a  2-cent  news¬ 
paper  thinks  more  of  it — it’s  his  choice 
because  he  pays  the  extra  cent — he 
reads  it  more  closely — and  you  reach 
the  very  best  class  of  buyers,  men  and 
women.  Those  wIk)  buy  The  Detroit 
Free  Press  have  money  to  buy  your 
merchandise.  People  appreciate  The 
Detroit  Free  Press  because  it  is  the  one 
exclusively  morning  paper  in  its  field. 


Why  You  Should  Advertise  in  The  Detroit  Free  Press 

It  comes  to  the  home  mornings  when  the  “movies”  are  not  beckoning,  when  social  engagements  are  hours 
beyond,  when  men  and  women  aren’t  too  tired  from  the  day’s  grind  to  listen  to  you.  Yes,  at  breakfast 
time  when  husband  and  wife  are  talking  and  planning  the  day’s  downtown  buys.  You  get  more  attention 
and  consideration.  Your  offerings  are  that  day’s  offerings — not  of  the  night  before,  to  be  slept  out  of  minds. 


VERREE  &  CONKLIN 

Sp«cial  Representatives 


NEW  YORK 
Brunswick  Bids. 


CHICAGO 
Steser  Bids. 


iBetroit 

**  Michigan’s  Greatest  Newspaper” 
Member  Audit  Bureau  of  Circulatloas 


TMC  TCCHNICAi.  PftCAS.  NEW  YORK 
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